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Consumer Price Index

Introduction

The Consumer Price Index (CPI) is one of the most important indicators issued by
the statistical agencies on a regular basis. This figure reflects the changes in the
prices of a fixed market basket of goods and services during a specified period of
time and it is comprehensive and representative of the different categories of the
country’s population. Economic and statistical reports and analyzes of price
movements and future forecasts during different time periods.

The Price & Index Numbers Statistics Department received the final results of the
household expenditure and income survey 2013. The Department reviewed the
data and coordinated with the Department of Social Statistics and the Department
of National Income Statistics and the Department of Application Development
during various stages of work. The new basket of goods and services was prepared
from the results of the expenditure and income survey of 2013, which showed a
relative importance of 0.03% or greater. The total items in the new basket of goods
and services are (470) items.
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Consumer Price Index

Methodology of Consumer Price Index
1-Description:

It is one of the essential economic statistics that are concerned in individuals’
daily life. This kind of statistics provides information that are necessary for
recognizing the prices movement general tendency, and observing the changes
in commodity and services prices during the phase of retail selling in Saudi
market by calculating the consumer price index.

2-Definition of consumer price index:

A statistical metric that measures changes in the prices of a stable market
basket of commodity and services.

3-Objective:

Prices surveys aim, in general, to provide data on consumer prices for goods and
services included in the consumer basket and provide data on index numbers of
the consumer prices within a time series data.

4-Uses of consumer price index:
Consumer price index data are considered a statistical mean for;
v Supporting appropriate economic decision making by following changes in
the consumer price index and its components.

v Measuring the changes in prices of purchased commodities and services.

v' Measuring the burden of the consumer and how it develops according to
changes in prices.

v Measuring the economic inflation and regression (in Saudi economy).

<\

Measuring the change in actual wages.

v" We can rely on them in the economic and statistical analysis of prices, and
to make future estimations.

v' They are used as a metric to measure changes in currency purchasing
power,

5- Periodic Publication:

The results of consumer price indices are published monthly.




] '
m "
Wl Iy

] 1
clnaMld alelldirall "u,| l""
General Authority for Statistics .lllll,

Consumer Price Index

6-Terminologies and definitions used:

Index number: A number simply measures the amount of a given value change in a
time period called the comparison period relative to another time
period.

Commodity and services The actual group of commodity and services on which the household
basket: consumer spend for living purposes.

Expenditure and income The results of expenditure and income survey are used for recognizing
survey: the relative distribution of commodity and services expenditure in
order to use them in structuring the cost of living index. Expenditure
can be defined as (how much the household members spend to get
commodities and services either what they spend for the household
directly such as food, housing, ...etc, or the expenditure of some of the
household members such as expenditure on clothes and personal
stuff during a specific period of time.

Commodity and services The percentage of commodity and services expenditure compared to

relative significance: total commodity and services expenditure inside the consumer
basket.
Sale points: Institutions and units from which the prices of commodity and

services, that are included in commodity basket, are collected. For
example, retail shops such as groceries, clothing shops, and other
kinds of shops like doctors’ services, rental units (apartment, villa, a
floor of a villa, old house), and other services shops.

Shadow sample: A group of reserve sale points which can be referred to when it is
necessary to change one of the basic sale points because of inability
to get prices for any reason such as closing the shop or unavailability
of a commodity.

Comparison period price The price of any commodity or service in the current period of time.

Base period price: The price of any commodity or service in a previous period of time
compare to the current price.

7- Sampling Units:
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The sampling units in the consumer price index survey are:

v" Consumer goods obtained by the individual from points of sale at the retail
price.

v" Service received by the individual points of service delivery at retail price.

v' The housing units that are rented by individuals for the purpose of
housing.

8-Coverage (Inclusiveness):
The prices are collected from sixteen cities in the Kingdom representing the
capitals of the administrative regions and three other cities. The sixteen cities

are: (Riyadh, Makkah, Jeddah, Taif, Hofuf, Madinah, Buraydah, Dammam, Abha,
Tabuk, Hail, Arar, Jazan, Najran, Baha, and Sakaka).

9-The Base Year:

The base year of the consumer price index numbers for the entire population
has been approved and shifted from 2007 to be 2013 where the household
expenditure & income survey was conducted.

10-Used classification methodology:
The classification of individual consumption according to purpose (COICOP)
11- Item description:

The descriptions of the goods are defined accurately, including (brand, weight,
type, size, country of origin, etc.) because such factors greatly affect the price.

12- Design survey application.

The collection of data for the consumer price index applications were prepared
by the specialists in the Price Statistics department as follows:

12-1 Application of data collection for items and services from point of sale:

This application includes geographical data to assist in reaching points of sale
such as: (shop number, shop name, city, neighborhood, alley number, sector
number, block number, street, location, and coordinates) It also includes a
description of the item or service to be monitored for its price, specifications,
and changes such as: (item code, item name, current price, previous price, unit of
measurement type, analysis code, and pricing cycle). In addition to the following
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price factors: (brand, country of origin, package type, model, size, type, quality,
etc.). These applications have been applied electronically to the devices through
which data are collected.

12-2 Application of data collection for rental units:

The geographic data includes assistance to reach the rental unit, such as: (city
and its number, neighborhood, alley humber, sector number, building number,
number of units, block number, real estate unit number in the building, street
number, location, and coordinates). This includes the unit type, the pricing
cycle, the distinguishing features of the real estate unit: (number of rooms,
number of floors, number of bathrooms, provision of water, provision of
electricity , provision of the kitchen), pricing period, paid rent, analysis code,
the services included in the rent are: (water, electricity, kitchen, furniture, air
conditioning). These applications have been applied electronically to the

devices through which data are collected.

13- Sample of goods and services:

Before creating the basket of goods and services for the consumer price index
a survey of the household expenditure and income is required which aims to
identify the consumption patterns of households. It is the main and only
source of data required to update the weights (relative importance) of goods
and services included in the consumer price index basket.

13.1: Weights (relative importance) used in the composition of the consumer
price index:

After obtaining the results of the household expenditure and income survey of
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2013, which is based on a list of goods and services and the value of what was
spent on each, the weights used in the calculations of the consumer price
index was calculated. Each item at the level of the Kingdom was given a
weight equal to the percentage spent on total consumption expenditure, the
importance of the commodity, which gives each commodity importance
commensurate with the value of what is consumed, and the weights were
created at the level of chapters and groups and sections, and calculated the

relative importance of using the following equation:

Total expenditure on the item during the household
Expenditure and Income survey period

Relative importance = X100

Total general expenditure of all items during the
Household Expenditure and Income Survey period

The following table shows the relative importance (weights) at the division
level:
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Expenditure Divisions (2013) C(C)(I)Cd(;P ‘

Consumer Price Index

General Index 100.00
Food and beverages 01 18.87
Tobacco 02 0.68
Clothing and footwear 03 6.23
Housing, Water, Electricity, Gas, and Other fuels 04 25.38
Furnishings, Household, Equipment and 05 8.56
Health 06 2.35
Transport 07 9.95
Communication 08 8.49
Recreation and Culture 09 3.43
Education 10 423
Restaurants and Hotels 11 6.07
Miscellaneous Goods and Services 12 5.76
MISCELLANEOUS
RESTAURANTS AND GOODS AND FOOD AND

SERVICES BEVERAGES
%5.76

HOTELS
%6.07

EDUCATION
%4.23

TOBACCO

RECREATION AND

CULTURE
%3.43

COMMUNICATI@N
%8.49 |

TRANSPORT
%9.95

HEALTH FURNISHINGS AND HOUSING,WATER,ELE
%2.35 HOUSEHOLD CTRICITY, AND GAS CLOTHING AND
EQUIPMENTS % 25.38 FOOTWEAR
%8.56 %6.23

13-2: Selection of the basket of items (goods and services) according to the
results of the Household Expenditure and Income Survey 2013.
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After calculating the relative importance of the total list of items, the content
of the consumer price index basket is determined. Each item weighing or
exceeding 0.03% weight within the consumer price index basket, which weighs
less than 0.03%, is distributed on its items in a proportional way. This
percentage was chosen as an acceptable percentage in terms of coverage of
most of the goods received from the Household Expenditure and Income Survey.
Most countries use this ratio; thus, we obtained a basket of items containing
470 items.

14-Point of sale sample:
14-1: Search Point of Sale (POS):

The purpose of this survey was to identify and limit the establishments engaged
in retail activity (sale of goods, delivery of service), the required prices, the
leased units and the formation of a general framework for the purpose of
selecting a sample of these institutions and units to collect the prices of items
included in the installation the consumer price index, as well as the identification
of shade samples that are used as an alternative to the basic sample in the event
that one of those points stopped working for some reason.

14-2: POS framework:

An appropriate framework was set up for the retail and leased enterprises
including a number of technical controls in a timely manner that govern this
process. The most important technical controls used were the following:

v' The use of the results of the 2010 Census of Establishments to give
distribution at the level of neighborhoods within the pricing cities by
economic activity according to the classification of (ISIC4) at the level of
(2,4, and 6) limits, especially with consideration to retail, wholesale, and
retail establishments and services.

v Benefiting from the framework of the current Census of Population and
Housing in determining the leased units.

v’ Utilization of city maps and distributions of neighborhoods, sectors and
blocks.

v Benefiting from the current framework of establishments and leased units
used in the survey of consumer price index.
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Take account of the shopping scale changes of different types of sources of
sales and purchases by sub-groups obtained in the final results of the Household
Expenditure and Income Survey 2013.

14-3: Drawing Sample:

The points of sale from which the prices of different goods and services are
collected are based on:

v Population size of the geographical area.
v’ Specialty point of sale.

v Percentage of the number of shops available in the general framework of
the census of enterprises at the city level.

<\

Market type.

<\

Shopping percentage based on the Household Expenditure and Income
Survey results at city level.

Shopping ratios are linked to the type of point of sale.
Percentage distribution of points of sale by business.
The volume of employment at the point of sale.

R NEENEEN

Pull a shadow sample to be used if the original point of sale is not
available.

It includes the following data:

v" Names and addresses of retail and service organizations.
v' List of goods and services provided by those institutions.

v Coordinates of longitude and latitude for institutions to be used for quick
access and subsequent application of quality control program to ensure
accuracy of the data.

v’ Describe the activity of the point of sale and whether it is specialized or
not specialized.

The sample was divided according to the population as follows
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per item

More than (1) million Riyadh, Makkah, 10 POS
people Jeddah, Dammam

More than 400 thousand Madinah - Taif - Hofuf 7 POS
and less than one million - Abha - Buraydah -

people Tabuk

Less than 400 thousand Hail - Jazan - Najran - 5 POS
people Baha - Skaka - Arar

15-Collecting Data:

The method of data collection was determined according to a number of controls
and criteria as follows:

v" Adopt the method of collecting price data from point of sale personally
by interviewing.

v" Data collection using tablets instead of writings for more efficiency.

v Covering all goods and services by points of sale (large, medium, small,
depending on specialization and volume of labor within the source).

Adopt the price on the day of the visit to the point of sale.

v Determining the exact specifications of items throughout the Kingdom
to include the most important price factors affecting the price of the
item such as commodity and its brand, weight, country of origin, size, etc.

<\

v' Commitment to pricing cycle for each item (weekly, monthly, quarterly,
semi-annual).

15-2: Upload and archive data and metadata collected on databases:
v The field researcher in all the regions in Saudi Arabia starts to upload the
collected data directly using the tablet on hand.
v Tablets are linked to a central database where processing is automated.
v’ Historical data is preserved in the databases.
15.3: Processing of Collected Data:
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Ensure the logic and comprehensiveness of data and prices.

v" The establishment of a number of automated auditing rules during the
processes of entry, review, processing and publishing to identify errors
and observations and then addressed and corrected.

v" The use of technical platforms in the collection and auditing of data from
all regions of the Kingdom and linked to a unified audit and audit center in
Riyadh.

v' Connecting Tablets that are used by the researcher to a timely reviewed
screen that are available for supervisors to alert for any observations and
errors from the inserted data.

v' Check the coordinates of the place where the data were automatically
completed in order to confirm the visit when the form is completed and
the coordinates appear automatically when the data is reviewed later by
any of the supervising categories.

v Apply a re-preview form by the supervisor or quality controller to return
the visit to the point of sale from which the data was collected by the
researcher to verify the accuracy and accuracy of the data.

v Comparisons and field matching of commodity prices that are randomly
selected and automatic.

v Application of withdrawals for commodities and changing sources.

v" Follow-up verification by selecting sample points of sale and
communicating with them to confirm the accuracy of the data.

15-4: Follow-up of data collectors:

The tablet devices used by the researcher are linked to a timely review screen
available to administrators showing the synchronization of data with the
researcher in the field directly, and alerting to the existence of any observations
or errors about the data entered into the system.

16: Steps to Calculate Consumer Price Index:
16-1: Data processing and auditing:

Processing of the data received from the branches of the Authority is one of the
most important practical steps in the success of the CPl program. It is
coordinated with the application development department of the Authority on
the input, processing and publishing programs have a number of axes or steps
are as follows:
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v Price gathering: Prices are collected from sale points in the respective
cities through the use of Tablets.

v" The review in the branches and offices of the Authority is carried out by
the supervisor of the consumer price program on a daily basis in parallel
with the entry stage. A set of general and special correction rules are
applied for this stage. Also, to ensure the comprehensiveness of field
pricing and continuous input of the data at the level of the item or
researcher.

v Perform automated and manual data review by your local supervisor
(check input correctness, comprehensiveness, and review data accuracy).

v' The data review is then completed in a number of steps as follows:

Comparisons of price developments between cities by analysts for
each item, chapter, section and group through program outputs.

Checking price data automatically according to pre-programmed
programs and performing a number of tests of data collected (e.g.
price development and change from the previous month and the
same month of the previous year at the total and city levels).

There are some difficulties and problems that may be encountered
in the process of collecting prices, for example the disappearance of
the commodity or the emergence of a new commodity as well as
seasonal goods at the level of all or part of the outlets, and therefore
have been developed codes for cases that may face the data
collector, During the index program.

16-2: Equations used in calculating the index:

The modified Laspeyres equation was used in the process of calculating the
consumer price index, which is based on the use of the geometric mean of
proportional distribution, while the old Laspeyres equation uses the simple
geometric mean, in line with the international recommendations in this regard,
and is calculated in two stages:

The first stage:

Calculate the monthly change using the modified Laspeyres equation, and this
equation will be applied at all levels. The equation formula is as follows:

1
1—[ Current price . (Group weight)
L.LN = ( ( _ : )Item we1ght>
Previous price
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The second stage:

Calculation of the cumulative index using the series system (the previous index
multiplied the monthly change that was extracted in the first stage), and this
equation will be applied at all levels.

17- Most important results and indicators:

v' The General Index of Consumer Prices and its Relative Monthly, Quarterly
and Annual Changes.

v" Consumer price Index and monthly, quarterly and annual comparative
changes for each of the main divisions including:

Food and beverages division, tobacco division, clothing and footwear division,
housing, water, electricity, gas and other fuels division, furnishings, household
equipment and maintenance division, health division, transport division,
communication division, recreation and culture division, education division,
restaurants and hotels division.

18-Evaluation and data quality:

In order to ensure the highest possible accuracy and quality in the field data, an
integrated program of qualitative data quality has been developed to control
potential errors, as well as through a set of procedures developed by the
Department of Price Statistics throughout the implementation of the field
program, In the preparation of studies and sample design for points of sale and
rented housing units and conduct theoretical and practical training for all field
groups and select a group of qualified researchers in all cities of implementation
of the program, and monitor and study the observations and suggestions
received from the beneficiaries Of the results of the figure and the CPI output.

19-Publishing:
CPI data are published as follows:

v" Publication according to specific monthly dates and announced in the
official website of the General Authority for Statistics on the Internet.

v Using the official website of the Authority www.stats.gov.sa as an
official and approved publishing platform.

v Publishing through other publishing channels such as the Authority’s
accounts in social networking sites.

v' Communicate the results to beneficiaries in all their segments with the
appropriate mechanism without delay.
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Highlights of Consumer Price Index Movement (April 2019)

Monthly change

The Consumer Price Index for April 2019 compared to March 2019 showed no significant change, despite the
changes in the main sections of the CPl which are as follows:

- Increase percentages - Decrease percentages
: Percent : Percent
N Section i N Section Qi
HOUSING, WATER, ELECTRI-
L [ TReANSRERT e L a7y cAS ANDOTHERFUELS | 0%
2 HEALTH 0.3% 2 RECREATION AND CULTURE -0.5%
3 EDUCATION 0.3% 3 CLOTHING AND FOOTWEAR -0.2%
; MISCELLANEOUS GOODS AND
4 RESTAURANTS AND HOTELS 0.2% 4 SERVICES 02%
FOOD AND BEVERAGE 19
5 00D AND BEVERAGES 01% 5 COMMUNICATION 01%
FURNISHINGS, HOUSEHOLD
EQUIPMENT AND
6 MAINTENANCE U
- Unchanged Sections
1-TOBACCO
Monthly relative changes of main sections during the month of
April 2019 compared to Mar 2019
2.0
1.5
1.0 0.9
0.5 0.1 aE 0.1 s e 0.2
0.0
0.5 0.2 -0.1 0.2

o 0.5 05

-1.5
-2.0
-2.5
-3.0

FOOD AND BEVERAGES W TOBACCO [ CLOTHING AND FOOTWEAR

W HOUSING, WATER, ELECTRI-CITY , GAS AND OTHER FUELS W FURNISHINGS, HOUSEHOLD EQUIPMENT AND MAINTENANCE W HEALTH

B TRANSPORT W COMMUNICATION [ RECREATION AND CULTURE

W EDUCATION W RESTAURANTS AND HOTELS MISCELLANEOUS GOODS AND SERVICES
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Annual Change

Consumer Price index for April 2019, compared to its counterpart from the previous year recorded a decrease
of (1.9%) rate. This was the result of the following changes:

- Increase percentages - Decrease percentages
: Percent : Percent
N Section i N Section i
; HOUSING, WATER, ELECTRI-
1 EDUCATION 1.3% 1 CITY, GAS AND OTHER FUELS 78%
0
2 RESTAURANTS ANDHOTELS L 2 RECREATION AND CULTURE 1.3%
3 FOOD AND BEVERAGES 1.0% COMMUNICATION
3 1.2%
HEALTH 59
4 o 4 CLOTHING AND FOOTWEAR 1.0%
5 TRANSPORT 0.3% FURNISHINGS, HOUSEHOLD
EQUIPMENT AND e
> MAINTENANCE =
6 TOBACCO 0.2%
MISCELLANEQOUS GOODS AND 30
6 SERVICES ot

Annual relative changes of main sections during the month of
April 2019 compared to April 2018

4.0

2.0

0.2
0.0

-2.0

-4.0

-6.0

-8.0

-10.0

FOOD AND B EVERAGES M TOBACCO [l CLOTHING AND FOO TWEAR

M HOUSING, WATER, ELECTRFCITY , GAS AND OTHER FUELS B FURNISHINGS, HOUSEHOLD EQUIPMENT AND MAINTENANCE B HEALTH

M TRANSPORT B COMMUNICATION M RECREATION AND CULTURE

M EDUCATION M RESTAURANTS AND HOTELS MISCELLANEO US GO ODS AND SER VICES
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Table1 (17 1) (1 /1) 1dgn
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Main Divisions 2013 = 100 iyl olwaill

&bl pLadll r'lqdmllﬂyﬂlw

Percent Change From

Index Numbers
Apr 2019 to

Divisions Glailll oluwai

General Index 105.6 105.6 107.7 0.0 -1.9 plall (uulidll aéyl
FOOD AND BEVERAGES 106.8 106.7 105.8 0.1 1.0 cibgpitallg daclll
TOBACCO 192.5 192.5 192.0 0.0 0.2 uill
CLOTHING AND FOOTWEAR 92.2 92.4 93.1 -0.2 -1.0 aanlllg guwlall
HOUSING, WATER, ELECTRICITY, GAS 103.6 1081 112.4 05 7.8 2gdg clgil g jlallg clygAllg aliallg yauwll
AND OTHER FUELS wpl
FURNISHINGS, HOUSEHOLD EQUIPMENT ~ 102.5 102.4 102.7 0.1 -0.3 Jiiall ¢iljugaig Culy
HEALTH 110.7 110.3 110.1 0.3 0.5 aanll
TRANSPORT 119.6 1185 119.2 0.9 0.3 Jaill
COMMUNICATION 99.6 99.7 100.7 -0.1 -1.2 alllnilll
RECREATION AND CULTURE 95.2 95.7 96.4 -0.5 -1.3 aalaillg ayayill
EDUCATION 11.4 111.0 110.0 0.3 1.3 aulaill
RESTAURANTS AND HOTELS 112.4 112.1 111.0 0.2 1.3 @aliallg pclhall

MISCELLANEOUS GOODS AND SERVICES 102.1 102.3 102.4 -0.2 -0.3 dcgiioll anaill ¢Giloaallg glwll



Table2 (3 /1)

Consumer Price Indices And Percent Changes

For Divisions And Groups

Divisions And Groups

General Index

FOOD AND BEVERAGES
FOOD

NON-ALCOHOLIC BEVERAGES
TOBACCO

TOBACCO

CLOTHING AND FOOTWEAR
CLOTHING

FOOTWEAR

HOUSING, WATER, ELECTRICITY, GAS
AND OTHER FUELS

ACTUAL RENTALS FOR HOUSING

MAINTENANCE AND REPAIR OF THE
DWELLING

WATER SUPPLY AND MISCLLNEOUS
SERVICES

ELECTRICITY, GAS AND OTHER FUELS
FURNISHINGS, HOUSEHOLD EQUIPMENT
FURNITURE AND FURNISHINGS, CARPETS
HOUSEHOLD TEXTILES

HOUSEHOLD APPLIANCES

GLASSWARE, TABLEWARE AND
HOUSEHOLD UTENSILS

TOOLS AND EQUIPMENT FOR HOUSE
AND GARDEN

GOODS AND SERVICES FOR ROUTINE
HOUSEHOLD

HEALTH

MEDICAL PRODUCTS, APPLIANCES AND
EQUIPMENT

OUTPATIENT SERVICES

HOSPITAL SERVICES

105.6

106.8

106.1

113.7

192.5

192.4

92.2

91.6

9589

103.6

99.3

98.5

189.9

139.7

102.5

98.1

97.2

97.8

104.5

119.4

116.9

110.7

103.4

111.5

118.7

2013 =100

19 il 0o il
wl

Percent Change From

awball oLaylll

Index Numbers
Apr 2019 to

105.6 107.7 0.0 -1.9
106.7 105.8 0.1 1.0
105.9 104.9 0.1 1.1
113.9 114.3 -0.2 -0.5
192.5 192.0 0.0 0.2
192.4 192.0 0.0 0.2
92.4 93.1 -0.2 -1.0
91.7 92.7 -0.2 1.3
96.0 95.2 -0.1 0.7
104.1 112.4 -0.5 -7.8
Sl 109.1 -0.5 -8.9
98.4 99.2 0.2 -0.7
190.4 189.8 -0.3 0.1
139.7 139.5 0.0 0.2
102.4 102.7 0.1 -0.3
97.9 98.9 0.2 -0.8
97.4 97.3 -0.2 -0.1
97.9 98.9 -0.1 -1.1
105.0 105.6 -0.5 -1.0
119.5 115.8 -0.1 3.1
116.8 115.3 0.1 1.4
110.3 110.1 0.3 0.5
103.6 103.3 -0.2 0.1
110.7 110.9 0.7 0.6
118.6 117.3 0.0 1.2

(/7)) Tdga

paill i g ellgimoll jlowll auslall pla;dll

cilegoaoll g plwaill

@lailll ¢ilegano g pludl

plall (uubdll adyll
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olohll

Glgpoll

guill

il

&g guwllall
ww ol
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2giig clgil g jlallg cbypallg aballg Gauwll
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Gl gganall Lyl
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Jjioll dibn) tiloadg gl
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duhll ¢laoollg Gjgaillg wilaiioll
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Table2 (3 /2) (r/7r) Fdgxa
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups 2013 =100 Gleganall g plwalll

&bl pLadll r'lqdmllﬂyﬂlw

Percent Change From

Index Numbers
Apr 2019 to

Divisions And Groups §lailll cilegano g plwai

TRANSPORT 119.6 1185 119.2 0.9 03 Jall
PURCHASE OF VEHICLES 95.0 94.5 95.9 0.6 0.9 albgall ljido
OPERATION OF PERSONAL TRANSPORT

152.4 150.4 150.9 1.3 1.0 dnadll Jaill cilano Jydds
EQUIPMENT
TRANSPORT SERVICES 108.0 107.5 105.8 0.4 2.1 Jaiill ¢iloaa
COMMUNICATION 99.6 99.7 100.7 -0.1 1.2 cllnill
POSTAL SERVICES 101.5 101.5 101.5 0.0 0.0 dyaup wload
TELEPHONE AND TELEFAX EQUIPMENT 77.3 77.7 82.2 0.5 6.0 S Ullailll djga
TELEPHONE AND TELEFAX SERVICES 105.5 105.5 105.5 0.0 0.0 wublallg ailgll ciloas
RECREATION AND CULTURE 95.2 95.7 9.4 0.5 1.3 aalaillg aayill
AUDIO-VISUAL, PHOTO- GRAPHIC AND 88.3 88.7 91.3 0.5 3.3 &lanog dypnullg dwawll Glanall
OTHER MAJOR DURABLES FOR

90.4 90.6 91.2 0.2 0.8 Ul gyl dponall glull
RECREATION
OTHER RECREATIONAL ITEMS 96.4 96.7 96.6 0.3 0.2 Gilnllg (nplll auguapill laoollg alindl

wad Ul Glilgallg

RECREATIONAL AND CULTURAL

106.8 107.3 104.8 -0.5 1.8 dualiiig iy ciload
SERVICES
BOOKS , NEWSPAPERS AND

100.1 100.0 100.6 0.2 0.4 duulbyillg caanllg wiall
STATIONARY
PACKAGE HOLIDAYS 94.8 95.4 96.1 0.6 1.3 daluullg cillhall gy
EDUCATION 111.4 111.0 110.0 0.3 1.3 ouloill
PRE-PRIMARY AND PRIMARY EDICATION  115.0 114.7 112.9 0.3 1.9 ilanillg il Jud Lo aylell
SECONDARY EDUCATION 113.1 113.5 112.4 -0.3 0.6 (gilillg hugiall pyloill
Post-secondry non-tertiary education 101.5 100.6 99.8 0.9 1.7 ol pe (agildl a0 Lo ayleill
TERTIARY EDUCATION 111.9 111.8 110.9 0.1 0.9 (llall pyloill
EDUCATION NOT DEFINABLE BY LEVEL 95.5 93.3 93.9 2.4 1.7 ngiuwall 3330 pé ayloill
RESTAURANTS AND HOTELS 112.4 112.1 111.0 0.2 1.3 Galiallg aclhall
CATERING SERVICE 115.1 114.8 113.2 0.2 1.6 plohll ayadi ciload
ACCOMMODATION SERVICES 89.9 89.7 91.7 0.2 2.0 aibgpanll Gadllg Galiall cloas

MISCELLANEOUS GOODS AND SERVICES 102.1 102.3 102.4 -0.2 -0.3 dcgiioll anAuill ciloallg gl



Table2 ( 3/ 3) (r/7r) Tdgas
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups 2013 =100 Gleganall g plwalll

e ool gl F-Iq¢ylﬁyﬂl@m

Percent Change From

Index Numbers
Apr 2019 to

Divisions And Groups §lailll cilegano g plwai

PERSONAL CARE 102.6 102.5 100.9 0.1 1.7 anAuill alioll
PERSONAL EFFECTS N.E.C. 89.6 89.8 91.0 -0.2 -1.6 Al cni dinoll pe anadll daiolll
SOCIAL PROTECTION 137.2 137.2 137.0 0.0 0.2 drclaintl Giloaall
INSURANCE 126.1 126.2 125.6 -0.1 0.4 Cuolill
FINANCIAL SERVICES N.E.C. 114.0 114.0 113.7 0.0 0.2 Al i cni aginoll pe adlall caloaall

OTHER SERVICES N.E.C. 106.3 106.9 108.0 0.5 -1.5 AlGo (a daino pé (sl aiload



Table3 (7 /1) (1 /7V) Fdga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions , Groups And Classes 2013 =100 Janall g tilegaaall g plwaill

e ool gl r-|qd_J_H|jjpﬂ|apm

Percent Change From

Index Numbers
Apr 2019 to

Janall g cilegonoll g plwaill

Divisions , Groups And Classes

General Index 105.6 105.6 107.7 0.0 -1.9 plall (uulidll aéyl
FOOD AND BEVERAGES 106.8 106.7 105.8 0.1 1.0 cibgpiollg &aéll
FOOD 106.1 105.9 104.9 0.1 1.1 plabll
Bread and cereals 109.3 108.7 108.4 0.5 0.8 wgnllg pall
Meat and poultry 102.2 101.9 101.3 0.3 0.9 lgallg pgalll
Fish and seafood 127.5 128.6 125.7 -0.9 1.5 Al plebg ¢lowll
Milk, and milk products and eggs 104.4 104.5 103.4 -0.2 0.9 wudlg ailaiiog culall
Oils and fats 102.2 102.2 103.0 0.0 -0.7 agmallg cagyjll
Fruit and nuts 103.8 103.1 107.0 0.7 -3.0 Alpuiollg aslgall
Vegetables 106.9 107.4 99.3 -0.5 7.7 jlaall
Sugar, jam, honey, chocolate and

107.0 107.1 107.5 -0.1 -0.5 liglallg aillgasidlg Juwollg Gupallg jawll
confecionary :
Food products n.e.c. 104.0 103.8 99.4 0.2 4.6 plulbpumzmuan}m aulac alaiio
NON-ALCOHOLIC BEVERAGES 113.7 113.9 114.3 -0.2 -0.5 Gbgpitall
Coffee, Tea and cocoa 107.4 107.1 107.4 0.3 0.0 lpgilis log glblallg (nlidlg dgpadll
Mineral waters, soft drinks, Fruit- and

117.2 117.7 118.1 0.4 -0.8 Glpnellg ¢ilibpallg dgaooll alall
Vegetble Juices
TOBACCO 192.5 192.5 192.0 0.0 0.2 auill
TOBACCO 192.4 192.4 192.0 0.0 0.2 guill
Tobacco 192.4 192.4 192.0 0.0 0.2 uill
CLOTHING AND FOOTWEAR 92.2 92.4 93.1 -0.2 -1.0 aanllg gwiloll
CLOTHING 91.6 91.7 92.7 -0.2 -1.3 wwllall
Clothing materials 95.2 94.9 94.4 0.2 0.8 wwloll algo
Garments 88.5 88.8 90.5 -0.4 -2.1 djolll guwlall
Other articles of clothing and clothing , ,

_ 103.7 103.1 102.3 0.6 1.4 e lloll ¢iljlguunbig gulloll Go (apal algo

accessories
Cleaning, repair and hire of clothing 115.0 114.0 110.0 0.9 4.5 lpahiig gwloll abla
FOOTWEAR 95.9 96.0 95.2 -0.1 0.7 aandll
Shoes and other footwear 95.9 96.0 95.2 -0.1 0.7 oadll (na guds loo lapég @il

Repair and hire of footwear 94.2 94.2 94.1 0.1 0.2 aanlll guolig oy



(r/7Vv) Fdga

w0ill Cui g ellgimall jlowil auuliall ola,ill
g J 0
Jgnall g tileganall g plwaill

Table3 (7 / 2)
Consumer Price Indices And Percent Changes

For Divisions , Groups And Classes 2013 =100

19 il 0o il
wl

Percent Change From

awball oLaylll

Index Numbers
Apr 2019 to

Janall g cilegonoll g plwaill

Divisions , Groups And Classes

HOUSING, WATER, ELECTRICITY, GAS . - .

103.6 104.1 112.4 -0.5 7.8 2989 ¢lgil g jlallg clypallg obollg goull
AND OTHER FUELS sl
ACTUAL RENTALS FOR HOUSING 99.3 99.9 109.1 -0.5 -8.9 Ghudl gganall jlu il
Actual rentals paid by tenants 99.3 99.9 109.1 -0.5 -8.9 Gaudl cgaaoll jludl
MAINTENANCE AND REPAIR OF THE

98.5 98.4 99.2 0.2 -0.7 Guhall dilng ouoyi
DWELLING
Materials for the maintenance and r

97.9 97.7 98.5 0.1 -0.7 Gauwoll diling pwopi Jlocll dojilll algall
repair of the dwelling
Services for the maintenance and repair

125.9 125.5 128.4 0.3 -1.9 Jauwall dilng aroyi ciload
of the dwelling
WATER SUPPLY AND MISCLLNEOUS

189.9 190.4 189.8 -0.3 0.1 Gauwall dlnioll ¢iloaallg aliall
SERVICES
Water supply 217.1 217.8 216.8 0.3 0.2 alwoll cayjlno
Refuse collection 168.8 168.8 169.2 0.0 -0.2 Gblaill goa
Sewage collection 142.1 142.3 142.2 -0.2 -0.1 gunll wnll
ELECTRICITY, GAS AND OTHER FUELS 139.7 139.7 139.5 0.0 0.2 wp il agagll lgifg jlallg clygall
Electricity 145.8 145.8 145.8 0.0 0.0 cbypgall
Gas 105.6 105.6 105.4 0.0 0.2 jlall
Liquid fuels 149.0 149.0 149.0 0.0 0.0 Jilwdl agagll
Solid fuels 94.3 94.4 89.5 -0.2 5.3 wdnll agagll
FURNISHINGS, HOUSEHOLD EQUIPMENT 102.5 102.4 102.7 0.1 -0.3 Jiodl ailjigaig Cuili
FURNITURE AND FURNISHINGS, CARPETS 98.1 97.9 98.9 0.2 0.8 byl ahelg alawllg cilidll
Furniture and furnishings 98.4 98.3 99.1 0.1 -0.8 aipallg &l
Carpets and other floor coverings 93.9 92.8 95.0 1.1 -1.3 wpl a)l ahelg alauwll
Repair of furniture, furnishings and floor )

101.9 101.9 102.8 0.1 -0.8 abnlllg aligyacllg GEHI A UR|
coverings
HOUSEHOLD TEXTILES 97.2 97.4 97.3 -0.2 -0.1 adjioll cilaguiiall
Household textiles 97.2 97.4 97.3 -0.2 -0.1 adjioll Glaguuiall
HOUSEHOLD APPLIANCES 97.8 97.9 98.9 -0.1 -1.1 Jdiioll ¢uljupi
Major household appliances whether )

97.5 97.7 100.6 -0.3 -3.1 dpaoall ajioll djpall
electric or not
Small electric household appliances 95.7 96.1 94.7 -0.5 1.0 dpan dilps daljio djgal
Repair of household appliances 102.1 101.2 100.3 0.9 1.8 ayjio djpal alln]



Table3 (7 / 3)

Consumer Price Indices And Percent Changes

For Divisions , Groups And Classes

Divisions , Groups And Classes

GLASSWARE, TABLEWARE AND
HOUSEHOLD UTENSILS

Glassware, tableware and household
utensils

TOOLS AND EQUIPMENT FOR HOUSE
AND GARDEN

Major tools and equipment

Small tools and miscellaneous accessories

GOODS AND SERVICES FOR ROUTINE
HOUSEHOLD

Non-durable household goods
Domestic services and household services

HEALTH

MEDICAL PRODUCTS, APPLIANCES AND
EQUIPMENT

Pharmaceutical products
Other medical products
Therapeutic appliances and equipment
OUTPATIENT SERVICES
Medical services

Dental services
Paramedical services
HOSPITAL SERVICES
Hospital services
TRANSPORT

PURCHASE OF VEHICLES
Motor cars

Motor cycles

Bicycles
OPERATION OF PERSONAL TRANSPORT
EQUIPMENT

104.5

104.5

119.4

102.1

125.4

116.9

110.1

121.1

110.7

103.4

105.0

97.1

100.8

111.5

109.7

110.9

118.6

118.7

118.7

119.6

95.0

95.0

105.9

112.4

152.4

(F/7V) Fdga

poill L g d.LgLu.o.IIJLmuiJ Aduwball roLc':'UiJI
2013 =100 Jgnall g tileganall g plwaill
byl pLﬁJm r'|qd,[H|l-'ru1.j)|H_5_|$ﬂ|iiJ_1m
Percent Change From

Index Numbers
Apr 2019 to

Janall g cilegonoll g plwaill

105.0 105.6 0.5 -1.0 dailall culgalg ajio culgal
105.0 105.6 -0.5 -1.0 aailall ilgalg ayjio wilgal
119.5 115.8 -0.1 3.1 adnllg Jjiol djgalllg calgalll
101.5 102.6 0.5 -0.6 duwigdl Gilaoallg cilgall
125.7 120.3 -0.3 4.3 adinnllg Jjoll ajgalllg culgalll
116.8 115.3 0.1 1.4 Jjiall &ilinl wiloaag gl
109.9 108.3 0.2 1.6 4000 dpan ddjio gl
121.1 119.6 0.0 1.3 aupwlllg aujiall Gloaall
110.3 110.1 0.3 0.5 aanll
103.6 103.3 -0.2 0.1 duhll Glaoollg djgaillg wixiiall
105.0 105.1 0.0 -0.1 aillunll ¢laiiall
97.3 95.9 0.2 1.2 wal aub ailaiio
101.4 100.4 -0.5 0.4 dnlloll cialoallg ajgalll
110.7 110.9 0.7 0.6 wugall Gloas
108.9 108.9 0.7 0.7 auhll ciloaall
109.9 110.4 0.8 0.4 aliwill ub aload
118.6 117.0 0.0 1.4 auhll auir ciloaall
118.6 117.3 0.0 1.2 Gladiuall Gloas
118.6 117.3 0.0 1.2 abadiuoll ¢iload
118.5 119.2 0.9 0.3 Jaill
94.5 95.9 0.6 -0.9 Glispall Gilyidio
94.4 95.9 0.6 0.9 <l
106.1 103.0 -0.2 2.9 ayli culalpa
111.8 112.6 0.5 -0.1 aflgm cilaa
150.4 150.9 1.3 1.0 anadll Jaill Glaoo Jyodi



Table3 (7 / 4)

Consumer Price Indices And Percent Changes

For Divisions , Groups And Classes

Divisions , Groups And Classes

Spare parts and accessories for personal
transport equipment

Fuels and lubricants for personal
transport equipment

Maintenance and repair of personal
transport equipment

Other services in respect of personal

transport equipment

TRANSPORT SERVICES
Passenger transport by railway
Passenger transport by road

Passenger transport by air

Passenger transport by sea and inland

waterways

Other purchased transport services
COMMUNICATION

POSTAL SERVICES

Postal services

TELEPHONE AND TELEFAX EQUIPMENT
Telephone and telefax equipment
TELEPHONE AND TELEFAX SERVICES
Telephone and telefax services
RECREATION AND CULTURE

AUDIO-VISUAL, PHOTO- GRAPHIC AND

Equipment for the reception, recording

and reproduction

Photographic and cinematographic
Information processing equipment
Recording media

Repair of audio-visual, photographic

83.9

290.8

114.8

101.3

108.0

96.1

107.6

108.1

115.6

104.1

99.6

101.5

101.5

77.3

77.3

105.5

105.5

95.2

88.3

70.2

87.5

109.5

103.5

2013 =100

19 il 0o il
wl

Percent Change From

awball oLaylll

Index Numbers
Apr 2019 to

83.9 84.6 0.0 -0.8
279.6 279.8 4.0 3.9
115.8 116.0 -0.9 1.1
98.8 99.8 2.6 1.5
107.5 105.8 0.4 2.1
96.1 96.1 0.0 0.0
107.4 108.8 0.2 1.1
107.5 104.3 0.5 3.7
115.4 115.5 0.3 0.2
103.9 105.4 0.2 1.2
99.7 100.7 -0.1 1.2
101.5 101.5 0.0 0.0
101.5 101.5 0.0 0.0
77.7 82.2 -0.5 6.0
77.7 82.2 -0.5 6.0
105.5 105.5 0.0 0.0
105.5 105.5 0.0 0.0
95.7 96.4 0.5 -1.3
88.7 91.3 0.5 -3.3
70.4 74.8 0.2 6.1
87.7 89.4 0.3 2.1
92.4 94.7 -0.5 -3.0
110.2 111.4 0.6 1.7
104.2 103.9 0.6 -0.4

(&€/7V) Fdga

paill i g ellgimoll jlowll auslall pla;dll

Jonall g tileganall g pludill

Janall g cilegonoll g plwaill

amnadll Jaill alheal ailjlguunsig jie ghé

annuill Jaill eilaool guaidii Cigujg agdg

danAill Jaill alaeo pllanlg dibo

Lnadil Jaill Glaoa ddlaio (Al ciloas

Jaill ¢iload

yanll dhuwll syl Jdi

Al Gyb gc eyl Jai

gl @b uc byl Jai

Al @b ge wlayll Jdi

Wil déi ciload

Gl

dyp Gload

! ciload

Gllailll ajgal

llnill &jgal

wublallg cailpll ciload

wublallg wailpll ciloas

daliillg auayill

¢ilanog dpndlg dweawll cilanall
Jiauwig Jbdiw !l aojllil ¢ilaoall
uloinullg (naliaigdll pgnill Gilaco
aililyll dalloo ajpal

Jioill filwg

dyndlg dwooull Cialoall plo|



Table3 (7 /5)
Consumer Price Indices And Percent Changes

For Divisions , Groups And Classes 2013 =100

19 il 0o il
wl

Percent Change From

awball oLaylll

Index Numbers
Apr 2019 to

Divisions , Groups And Classes

OTHER MAJOR DURABLES FOR

90.4 90.6 91.2 -0.2 -0.8
RECREATION
Major durables for outdoor recreation 97.6 97.6 97.6 0.0 0.0
Musical Instruments and major dur-ables

84.0 83.9 85.2 0.1 -1.4
for indoor recreatio
Maintenance and repair of other 106.6 109.7 107.8 -2.9 -1.1
OTHER RECREATIONAL ITEMS 96.4 96.7 96.6 -0.3 -0.2
Games, toys and hobbies 91.2 91.7 93.5 -0.5 2.4
Equipment for sport, camping and open-

92.2 93.7 91.2 -1.6 1.1
air recreation
Gardens, plants and flowers 114.6 113.5 107.9 1.0 6.2
Pets and related products 97.3 97.6 97.0 -0.3 0.4
Veterinary and other services for pets 107.4 108.0 106.3 -0.6 1.0
RECREATIONAL AND CULTURAL

106.8 107.3 104.8 -0.5 1.8
SERVICES
Recreational and sporting services 106.2 106.8 104.1 -0.6 2.1
Cultural services 109.8 109.8 109.8 0.0 0.0
BOOKS , NEWSPAPERS AND

100.1 100.0 100.6 0.2 -0.4
STATIONARY
Books 95.1 94.8 96.1 0.3 -1.1
Newspapers and periodicals 103.2 102.9 103.2 0.3 -0.1
Miscellaneous printed matter 84.5 84.5 84.4 0.0 0.1
Stationery and drawing materials 104.6 104.6 104.7 0.0 -0.1
PACKAGE HOLIDAYS 94.8 95.4 96.1 -0.6 -1.3
Package holidays 94.8 95.4 96.1 -0.6 -1.3
EDUCATION 111.4 111.0 110.0 0.3 1.3
PRE-PRIMARY AND PRIMARY EDICATION 115.0 114.7 112.9 0.3 1.9
Pre-primary and primary education 115.0 114.7 112.9 0.3 1.9
SECONDARY EDUCATION 113.1 113.5 112.4 -0.3 0.6
Secondary education 113.1 113.5 112.4 -0.3 0.6

(0/V) Fdg

paill i g ellgimoll jlowll auslall pla;dll

Jonall g tileganall g pludill

Janall g cilegonoll g plwaill

Al dpuigl 6000l glull

albll clggll ayayill Gaooll glull

duuiyll djo00ll cilaoallg ddungall il
auayill

il dugiyll éjo00ll glull Jllolg dilo
daldillg duayill

@ilhallg (! dguagill Glanallg alinl
wadill cililguallg

aililggllg wlalill

clggll (na ayajillg puaillg aslyll ilano
alhll

Jgajllg ulibillg Gilaall

lpy dlnioll ¢ilaiallg aadill ealilguall

aililgall (padll ciloaallg dphull Giloas
aalill

awaldig aguayi ciload
aunlyg dupguay Giloaa
awalaill ciloarll
duulbydllg cannllg wiiall

&byjgallg caanll

dcgiio Gilegiho

auwyllg &liall ¢ilgalg dunlbyall
daluullg Gillboll hgye
daluullg wilboll yhgye

ouloill

yulaillg (il Ld Lo pyleill
qilaillg (il il Judi bo ayleill
ngilillg hugiall pylaill
(ngilillg hugiall pyloill



Table3 (7 /6) (1/7V) Fdga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions , Groups And Classes 2013 =100 Janall g tilegaaall g plwaill

&bl pLadll F-qugyllﬂpﬂlaym

Percent Change From

Index Numbers
Apr 2019 to

Janall g cilegonoll g plwaill

Divisions , Groups And Classes

Post-secondry non-tertiary education 101.5 100.6 99.8 0.9 1.7 ol pe (ngilidl 20) Lo ayloill
Post-secondry non-tertiary education 101.5 100.6 99.8 0.9 1.7 ol pe (agildl a0 Lo ouloill
TERTIARY EDUCATION 111.9 111.8 110.9 0.1 0.9 el puloill
Tertiary education 111.9 111.8 110.9 0.1 0.9 wlall aylaill
EDUCATION NOT DEFINABLE BY LEVEL 95.5 93.3 93.9 2.4 1.7 wgiwoll 220 peé puloill
Education not definable by level 95.5 93.3 93.9 2.4 1.7 wgiwoll 2220 peé puloill
RESTAURANTS AND HOTELS 112.4 112.1 111.0 0.2 1.3 Galidllg aclholl
CATERING SERVICE 115.1 114.8 113.2 0.2 1.6 olohll piadi eiloaa
Restaurants, caf?s and the like 114.8 114.6 113.1 0.3 1.6 lppilis log (navldallg aclhall
Canteens 115.7 115.6 113.7 0.0 1.8 wanldoll
ACCOMMODATION SERVICES 89.9 89.7 91.7 0.2 -2.0 adgpaall Gaidlg Galiall ¢aloaa
Accommodation services 89.9 89.7 91.7 0.2 -2.0 adigpaoll Gaiadlg Galiall ¢iloas
MISCELLANEOUS GOODS AND SERVICES 102.1 102.3 102.4 -0.2 -0.3 dcgiioll danAddl ciloaallg gluwll
PERSONAL CARE 102.6 102.5 100.9 0.1 1.7 annAdll alioll
Hairdressing salons and personal

108.5 108.5 108.7 0.0 -0.1 il jpholl dliall ¢iload
grooming establishments -
Electric appliances for personal care 90.0 90.2 90.4 -0.2 -0.5 anmAuill alioll anlall aibpgall ajgadll
Other appliances, articles and products

101.5 101.4 99.4 0.2 2.2 anaddl &liell 100 cilaiiog (Al djgal
for personal care
PERSONAL EFFECTS N.E.C. 89.6 89.8 91.0 -0.2 -1.6 Al i i dinoll pé anAdidl aniolll
Jewellery, clocks and watches 89.5 89.5 90.1 0.0 -0.6 auoill canillg lpelgib ailclwllg cilyagaall
Other personal effects 89.7 90.6 93.9 -1.0 -4.4 il anAddl] deiolll
SOCIAL PROTECTION 137.2 137.2 137.0 0.0 0.2 ducloinlll ciloaall
Social protection 137.2 137.2 137.0 0.0 0.2 ducloin il caloarll
INSURANCE 126.1 126.2 125.6 -0.1 0.4 u_thI
Insurance connected with health 104.4 104.4 104.4 0.0 0.0 danll (ale colill
Insurance connected with transport 145.5 145.6 144.4 -0.1 0.7 Jaill Jniall guolill

FINANCIAL SERVICES N.E.C. 114.0 114.0 113.7 0.0 0.2 Al i e ddinall pe ddlall diloaall



Table3 (7 /7)) (V/V) Fdgaa

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions , Groups And Classes 2013 =100 Janall g tilegaaall g plwaill

e ool gl F-Iq¢ylﬁyﬂl@m

Percent Change From

Index Numbers
Apr 2019 to

Janall g cilegonoll g plwaill

Divisions , Groups And Classes

Financial services 114.0 114.0 113.7 0.0 0.2 abidl cloaall
OTHER SERVICES N.E.C. 106.3 106.9 108.0 -0.5 -1.5 pigbngxdddm.o};,tmpiulon

Other services n.e.c. 106.3 106.9 108.0 -0.5 -1.5 Alalho (né daino pe wal ailoas



Tabled (247 1) (1/Te) €dga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

RIYADH aojaoll aho MAKKAH

a wball oLl woellawi | L6l playil  wadl duw

- Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl
2019  Apr
Mar Mar
2019 gulo 2019  yulo
General Index 108.2 108.1 0.0 105.8 106.2 -0.4 plall uulidll pdyll
FOOD AND BEVERAGES 107.4 106.9 0.5 104.8 105.9 -1.0 Cilbgpirollg dyacdll
FOOD 106.6 106.0 0.6 104.0 105.2 -1.1 plahll
NON-ALCOHOLIC BEVERAGES 115.1 115.0 0.1 113.5 113.8 -0.3 Gligpinall
TOBACCO 205.3 205.3 0.0 164.9 164.9 0.0 auill
TOBACCO 205.3 205.3 0.0 164.9 164.9 0.0 auill
CLOTHING AND FOOTWEAR 103.3 104.0 -0.7 78.0 77.5 0.7 aidallg guwloll
CLOTHING 103.4 104.2 -0.7 77.5 77.0 0.7 wwiloll
FOOTWEAR 102.7 103.0 -0.2 82.7 82.3 0.6 ii_J_':aiJI
HOUSING, WATER, ELECTRICITY, R .
1102 1106 03 1041 104.8 0.7 €lgil g jlallg clypallg abiollg gl
GAS AND OTHER FUELS Wl agiig
ACTUAL RENTALS FOR HOUSING 102.9 103.4 -0.4 101.7 102.5 -0.8 Gauwdl cgaaall jlaulll
MAINTENANCE AND REPAIR OF THE
97.7 97.7 0.0 110.1 110.4 -0.3 GuwAoll dilng ouop
DWELLING
WATER SUPPLY AND MISCLLNEOUS
297.4 297.4 0.0 138.7 141.6 2.0 Gauoll dlnioll ciloaallg aloll
SERVICES
ELECTRICITY, GAS AND OTHER . .
206.2 206.2 0.0 113.2 113.2 0.0 wialll agigll glgilg jlallg clygAall
FUELS
FURNISHINGS, HOUSEHOLD ;
103.3 103.9 -0.6 105.5 105.1 0.4 Jdiioll ciljugaig Cuili
EQUIPMENT jioll Ciljugaig
FURNITURE AND FURNISHINGS, ) ) .
101.2 102.1 -0.9 96.9 96.1 0.9 b il ahéig alauwllg Gkl
CARPETS
HOUSEHOLD TEXTILES 104.9 105.5 -0.5 113.0 113.1 -0.1 adjioll &ilaguuiall
HOUSEHOLD APPLIANCES 95.2 95.2 -0.1 108.3 108.6 -0.3 Jjiall Giljugai
GLASSWARE, TABLEWARE AND i
111.0 112.3 1.2 125.5 125.7 0.2 dailall cilgalg dyjio cilgal
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR
129.9 129.7 0.2 85.4 85.4 0.0 adianllg Jjioll djgatlg culgall
HOUSE AND GARDEN - 9 Jjiall 8jgatllg g
GOODS AND SERVICES FOR
112.2 112.4 -0.1 115.2 115.1 0.1 Jiloll &ilinl ciloadg gl

ROUTINE HOUSEHOLD



Tabled4 (247 2 ) (r/re) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

RIYADH aojaoll aho MAKKAH

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 112.2 11.7 0.5 107.4 107.7 -0.3 aanll
MEDICAL PRODUCTS, APPLIANCES )

105.0 105.0 0.0 102.0 102.5 -0.4 duhll ¢ilaoollg djgaillg wilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 109.0 108.0 0.9 107.9 107.9 -0.0 wwpoll Giload
HOSPITAL SERVICES 126.2 126.2 0.0 127.3 127.7 -0.3 Glbadiwoll ciload
TRANSPORT 113.1 1121 0.8 122.2 120.3 1.6 Jaill
PURCHASE OF VEHICLES 96.6 96.1 0.5 87.9 87.8 0.1 Gbbgall Cilipide
OPERATION OF PERSONAL

153.8 152.0 1.2 133.7 130.7 23 dunAddl Jaill Gilago Judii
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 107.7 106.0 1.6 122.5 121.5 0.8 Jddill ciloaa
COMMUNICATION 99.6 99.8 0.2 108.5 108.4 0.0 Gllniyl
POSTAL SERVICES 105.0 105.0 0.0 100.0 100.0 0.0 diup aload
TELEPHONE AND TELEFAX .

76.7 77.4 0.9 73.4 73.2 0.2 GUlnill djgai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 108.4 108.4 0.0 114.1 114.1 0.0 wublallg wailgll ciloas
RECREATION AND CULTURE 91.7 92.2 -0.6 95.2 96.0 -0.8 daldillg axayill
AUDIO-VISUAL, PHOTO- GRAPHIC

82.2 82.4 -0.2 90.0 89.8 0.3 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

84.5 84.9 0.5 71.9 74.2 -3.1 AUl dunigl 6 I I
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 101.3 101.1 0.2 114.5 115.6 -0.9 sl L e e R

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

101.4 101.3 0.1 102.1 102.1 -0.0 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

99.5 99.1 0.5 97.4 97.2 0.2 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 95.2 96.6 -1.4 94.6 96.2 -1.6 daluullg illholl (Agye
EDUCATION 116.6 115.9 0.6 116.4 116.5 -0.1 ouloill
PRE-PRIMARY AND PRIMARY

109.4 109.4 0.0 118.8 118.8 0.0 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 108.2 108.9 -0.6 1209 1209 0.0 ngilillg huugiall pulaill



Table4 (247 3) (F/Te) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

RIYADH aojaoll aho MAKKAH

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

97.2 97.2 0.0 99.2 101.2 -2.0 ywolall pé (agilill 20s o puloill
education v :
TERTIARY EDUCATION 166.6 166.6 0.0 98.9 98.9 0.0 wdlall audeill
EDUCATION NOT DEFINABLE BY

106.5 97.7 9.0 95.7 95.7 0.0 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 110.5 110.1 0.4 111.0 111.5 -0.4 @daliallg pclhall
CATERING SERVICE 114.4 113.8 0.5 110.4 110.4 0.0 plobll aiadi ciloas
ACCOMMODATION SERVICES 93.3 93.5 -0.3 121.7 131.0 -7.1 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

108.7 108.8 -0.1 110.8 111.4 -0.5 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 103.9 104.0 -0.1 110.9 111.5 -0.5 anAdll aliell
PERSONAL EFFECTS N.E.C. 94.1 9.4 -0.4 103.5 104.4 -0.9 JAl aiy caai dinall pé dnaddl doiolll
SOCIAL PROTECTION 116.2 116.2 0.0 144.3 144.3 0.0 duclainalll ciloaall
INSURANCE 126.9 126.9 0.0 230.5 235.9 -2.3 Q;..o‘LIJI
FINANCIAL SERVICES N.E.C. 146.3 146.3 0.0 105.4 105.4 0.0 pT:.i,u i aainall pe dadloll ciloaall

OTHER SERVICES N.E.C. 116.7 116.6 0.0 115.8 115.7 0.1 Jiiqlb.ogxd&.éj.n.ojg,émpi dloasd



Tabled (247 4 )
Consumer Price Indices And Percent Changes

For Divisions And Groups By Cities

awball oLaylll

Index Numbers
Divisions And Groups

dupl
Apr

wyylo
Mar

2019 2019

General Index 105.5 105.5
FOOD AND BEVERAGES 110.1 110.1
FOOD 109.8 109.7
NON-ALCOHOLIC BEVERAGES 112.6 113.0
TOBACCO 175.4 175.5
TOBACCO 175.4 175.5
CLOTHING AND FOOTWEAR 84.3 84.3
CLOTHING 83.3 83.4
FOOTWEAR 89.3 89.0
HOUSING, WATER, ELECTRICITY,

104.6 104.3
GAS AND OTHER FUELS
ACTUAL RENTALS FOR HOUSING 102.7 102.5
MAINTENANCE AND REPAIR OF THE

93.8 93.0
DWELLING
WATER SUPPLY AND MISCLLNEOUS

145.3 145.3
SERVICES
ELECTRICITY, GAS AND OTHER

113.2 113.1
FUELS
FURNISHINGS, HOUSEHOLD

94.5 94.1
EQUIPMENT
FURNITURE AND FURNISHINGS,

93.0 92.9
CARPETS
HOUSEHOLD TEXTILES 79.9 79.7
HOUSEHOLD APPLIANCES 98.1 98.0
GLASSWARE, TABLEWARE AND

88.3 87.8
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR

115.6 115.6
HOUSE AND GARDEN
GOODS AND SERVICES FOR

109.5 107.2

ROUTINE HOUSEHOLD

JEDDAH ploall DAMMAM

2013 =100

il G

Mar

2019

wyjlo

0.0

0.1

0.1

-0.1

-0.1

0.0

-0.0

0.3

0.3

0.3

0.8

0.0

0.0

0.4

0.1

0.3

0.1

0.5

0.0

2.2

awball oLayill

Index Numbers

107.5

105.0

103.9

116.1

193.6

193.5

87.6

84.5

109.2

114.3

113.6

105.5

368.8

113.5

108.6

100.4

100.5

94.8

115.5

129.9

107.7

105.6

104.5

116.5

193.6

193.5

87.9

84.8

109.3

116.1

115.6

106.3

368.8

113.5

106.8

97.0

99.2

96.2

96.4

116.5

130.4

(€/T€) €dgn

paill i g ellgimoll jlowll auslall pla;dll

il G

dupl

2019 Apr

Mar

2019

wyjlo

-0.4

-0.1

-1.6

-0.7

0.0

0.0

1.7

3.6

1.3

-1.5

0.2

-0.8

-0.4

Jaodl cuun ilegoaoll g ,olw.ﬁil.l

@lailll tlegano g plusl

plall quuliill payll

Cibigpitallg @acill

aanlllg gullall
wwilall
aaalll

€lgil g jlallg clygallg aliallg GAull
wl agdg
Gl ggaaoll jlll

guhall Gilng pwoyi
Gauwall dlniall ¢iloaallg alwoll
il agagll elgilg jlallg clygall
Jjioll ciljagaig Cuili

il il ahéig alawdlg Gl

dyjiall Cilagusioll

Jjiall il

dailall ilgalg ddjio ng:i
dduanllg Jjioll Gjgalllg calgalll

Jjiall &bl ciloadg plu



Table4 (24/ 5) (0/TE) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

JEDDAH ploall DAMMAM

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 114.8 114.5 0.3 102.3 103.5 1.2 danll
MEDICAL PRODUCTS, APPLIANCES :

107.3 107.5 0.2 92.1 93.1 -1.1 duhll cilaoollg djgaillg cilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 129.3 128.1 0.9 106.0 107.7 -1.6 wwdpall Ciload
HOSPITAL SERVICES 107.8 107.8 0.0 117.1 117.1 0.0 Gladinall Giload
TRANSPORT 124.4 123.6 0.6 129.6 128.1 1.1 Jaill
PURCHASE OF VEHICLES 89.1 89.1 0.0 96.3 94.2 2.2 bl ailyido
OPERATION OF PERSONAL

139.3 138.3 0.8 158.9 156.0 1.9 dnaddl Jaill cilano Juddi
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 119.2 118.5 0.5 102.8 106.5 3.5 Jaill ciloas
COMMUNICATION 100.9 101.5 0.6 98.6 97.8 0.8 Gllnil
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 daup ciload
TELEPHONE AND TELEFAX )

80.6 84.0 4.1 85.2 82.2 3.7 Glnill djpai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 104.8 104.8 0.0 102.8 102.8 0.0 wublallg wailgll ciload
RECREATION AND CULTURE 99.8 100.4 0.6 95.7 95.8 -0.1 aalaillg aayill
AUDIO-VISUAL, PHOTO- GRAPHIC

104.6 106.0 -1.3 94.0 95.1 -1.2 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

95.0 94.0 1.0 95.8 95.8 0.0 A awigl & I |
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 82.3 82.4 -0.1 105.3 105.3 -0.0 uall &gudyill Gilanollg walindll

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

114.6 116.3 -1.5 101.8 100.8 1.0 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

98.0 98.0 0.0 109.6 109.3 0.2 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 91.3 91.1 0.2 91.7 91.8 -0.1 daluullg illholl (Agye
EDUCATION 102.3 102.7 -0.3 117.3 115.8 1.2 ouloill
PRE-PRIMARY AND PRIMARY

105.2 105.3 -0.0 145.9 143.3 1.8 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 117.0 116.6 0.4 130.6  130.7 -0.1 ngilillg huugiall pulaill



Table4 (24/ 6 ) (1/Te) &€dga
Consumer Price Indices And Percent Changes poill Cuwi g ellgiuoll jlowll auuball pla il

For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

JEDDAH ploall DAMMAM

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

82.2 85.9 -4.3 132.8 132.8 0.0 ywolall pé (agilill 20s o puloill
education v :
TERTIARY EDUCATION 98.9 98.9 0.0 55.9 55.9 0.0 wdlall audeill
EDUCATION NOT DEFINABLE BY

86.7 88.0 -1.5 131.5 121.4 8.3 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 116.1 116.0 0.1 113.3 112.8 0.4 @daliallg pclhall
CATERING SERVICE 118.4 118.4 -0.0 115.7 115.4 0.2 plobll aiadi ciloas
ACCOMMODATION SERVICES 81.2 79.6 2.0 89.2 86.8 2.8 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

97.9 98.6 -0.7 95.0 95.0 0.0 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 98.4 98.1 0.3 114.6 114.2 0.4 anAdll aliell
PERSONAL EFFECTS N.E.C. 77.2 76.2 1.3 75.9 76.6 -0.9 JAl aiy caai dinall pé dnaddl doiolll
SOCIAL PROTECTION 144.2 144.2 0.0 109.6 109.6 0.0 duclainalll ciloaall
INSURANCE 127.5 127.5 0.0 118.5 119.1 -0.5 Q;..o‘LIJI
FINANCIAL SERVICES N.E.C. 127.7 127.7 0.0 120.8 120.8 0.0 pT:.i,u i aainall pe dadloll ciloaall

OTHER SERVICES N.E.C. 101.3 103.9 -2.5 95.0 94.6 0.5 piqlbn.___pd&.ﬁ.i.n.oj._u_.émpi dloasd



Table4 (24/ 7)) (V/TE) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

ajgiall aijaall MEDINA ailhll

awball oLyl woelldwi | g L4l ol gl

- Index Numbers Index Numbers )
Divisions And Groups dupl dupl Glailll ¢ilegono g plwdl
dupl wylo 2019 Apr n 2019  Apr
Apr \ETg Mar Mar
2019 2019 2019 gujlo 2019 gujlo
General Index 112.1 112.3 -0.2 107.5 107.7 -0.2 plall uulidll pdyll
FOOD AND BEVERAGES 108.2 108.1 0.1 106.4 106.2 0.2 Giliguitallg dyacill
FOOD 107.4 107.2 0.1 105.5 105.3 0.2 plahll
NON-ALCOHOLIC BEVERAGES 116.9 116.7 0.1 116.1 116.0 0.1 iligpivall
TOBACCO 172.9 171.9 0.6 205.0 205.0 0.0 auill
TOBACCO 172.9 171.9 0.6 205.0 205.0 0.0 auill
CLOTHING AND FOOTWEAR 91.4 91.0 0.4 87.7 87.3 0.4 dianlllg gwloll
CLOTHING 92.4 91.8 0.6 89.7 89.7 0.1 wwllall
FOOTWEAR 85.3 85.9 -0.6 78.2 76.6 2.0 aandl
HOUSING, WATER, ELECTRICITY, A e .
116.5 117.6 -1.0 1105 1117 -1.1 €lgil g jlallg clypallg abiollg gl
GAS AND OTHER FUELS WAl agig
ACTUAL RENTALS FOR HOUSING 115.9 117.2 -1.1 108.5 109.8 -1.1 Gauwll gganall jladll
MAINTENANCE AND REPAIR OF THE
110.0 109.1 0.8 91.1 92.9 -1.9 GuAall diling puoyi
DWELLING
WATER SUPPLY AND MISCLLNEOUS
212.6 212.6 0.0 315.5 315.5 0.0 Gauoll dlnioll ciloaallg aloll
SERVICES
ELECTRICITY, GAS AND OTHER ) )
113.1 113.1 -0.0 112.6 112.6 0.0 waill agdgll ¢lgilg jlallg cliygAll
FUELS
FURNISHINGS, HOUSEHOLD )
97.1 97.2 -0.1 110.2 109.7 0.4 Jjiall ciljagaig Cuili
EQUIPMENT jiol g
FURNITURE AND FURNISHINGS, ) ) )
89.2 89.2 -0.0 103.0 102.9 0.1 il il dghéig alawllg GGl
CARPETS
HOUSEHOLD TEXTILES 100.9 102.0 -1.1 91.2 90.6 0.6 duljioll Cilaguuiall
HOUSEHOLD APPLIANCES 100.0 100.0 0.0 103.6 101.6 1.9 Jjioll Ciljagai
GLASSWARE, TABLEWARE AND )
113.4 113.8 0.4 104.7 106.3 -1.5 dailall culgalg djio culgal
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR
137.6 137.6 0.0 103.5 103.5 0.0 adyanllg Jjioll djgallg culgall
HOUSE AND GARDEN saxll Jiiall gjgadllg Cls
GOODS AND SERVICES FOR
111.8 111.8 0.1 123.9 123.4 0.4 Jjioll dilinl Giloadg gl

ROUTINE HOUSEHOLD



Table4 (24/ 8 ) (AN/TE) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

ajgioll aijaall MEDINA wailhll

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 114.8 114.4 0.4 102.6 103.6 -1.0 aanll
MEDICAL PRODUCTS, APPLIANCES )

102.6 102.8 0.2 95.6 95.6 0.0 duhll ¢ilaoollg djgaillg wilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 126.3 125.3 0.8 1121 114.8 2.3 wwpoll Giload
HOSPITAL SERVICES 97.4 97.7 0.2 100.0 100.0 0.0 Glbadiwoll ciload
TRANSPORT 182.0 179.3 1.5 137.0 136.8 0.2 Jaill
PURCHASE OF VEHICLES 147.7 149.4 -1.1 74.5 73.7 1.1 Gbbgall Cilipide
OPERATION OF PERSONAL

206.4 200.9 2.7 169.9 170.0 -0.1 dunAddl Jaill Gilago Judii
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 124.1 125.3 -1.0 78.7 78.6 0.1 Jddill ciloaa
COMMUNICATION 101.4 101.5 -0.1 97.7 97.9 0.2 Gllniyl
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 diup aload
TELEPHONE AND TELEFAX .

64.2 64.9 -1.0 79.9 81.2 -1.6 GUlnill djgai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES =~ 104.5 104.5 0.0 101.3 101.3 0.0 wublallg wailgll ciloas
RECREATION AND CULTURE 84.0 84.0 0.0 112.9 115.7 2.4 daldillg axayill
AUDIO-VISUAL, PHOTO- GRAPHIC

83.2 83.2 -0.0 81.3 79.3 2.6 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

102.2 102.3 0.2 104.3 104.5 -0.2 AUl dunigl 6 I I
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 105.5 102.4 3.0 77.5 77.9 -0.5 sl L e e R

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

92.4 92.4 0.0 134.7 141.8 -5.0 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

100.1 100.1 0.0 98.8 98.8 0.0 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 46.8 46.8 0.0 99.8 99.8 0.0 daluullg illholl (Agye
EDUCATION 91.8 92.2 -0.5 98.0 97.8 0.3 ouloill
PRE-PRIMARY AND PRIMARY

102.7 103.5 -0.8 98.5 98.2 0.3 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 103.0 105.7 2.5 110.1 109.6 0.5 ngilillg huugiall pulaill



Table4 (247 9) (9/Te) &€dga
Consumer Price Indices And Percent Changes poill Cuwi g ellgiuoll jlowll auuball pla il

For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

ajgioll aijaall MEDINA wailhll

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

92.0 92.0 0.0 ywolall pé (agilill 20s o puloill

education v :
TERTIARY EDUCATION 52.2 52.2 0.0 wdlall audeill
EDUCATION NOT DEFINABLE BY

93.2 93.3 -0.0 100.0 100.0 0.0 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 114.0 114.5 -0.4 102.3 102.3 0.1 @daliallg pclhall
CATERING SERVICE 116.6 116.9 -0.3 107.7 107.6 0.1 plobll aiadi ciloas
ACCOMMODATION SERVICES 71.5 73.2 -2.4 59.3 59.6 -0.4 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

114.4 114.5 -0.1 101.0 99.4 1.6 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 96.5 96.0 0.5 98.2 94.8 3.5 anAdll aliell
PERSONAL EFFECTS N.E.C. 175.5 178.6 1.7 90.5 92.6 2.3 JAl aiy caai dinall pé dnaddl doiolll
INSURANCE 130.6 131.0 -0.3 124.7 124.7 0.0 cuolill
FINANCIAL SERVICES N.E.C. 99.0 99.0 0.0 111.1 111 0.0 Al cai dainoll pe dadloll ciloaall

OTHER SERVICES N.E.C. 132.9 133.4 -0.4 107.3 107.3 -0.0 Al albo né ddino pé (Al aiload



Tabled4 (247/10) (r-/r8) €dgan
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

cagagll ALHOFOF gyl ABHA

a wball oLl woellawi | L6l playil  wadl duw

- Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl
2019  Apr
Mar Mar
2019 gulo 2019  yulo
General Index 98.4 98.4 -0.0 105.6 105.2 0.4 plall uulidll pdyll
FOOD AND BEVERAGES 106.3 105.9 0.4 108.6 108.0 0.6 Ciligpitollg duacill
FOOD 105.6 105.2 0.4 108.5 107.7 0.7 plahll
NON-ALCOHOLIC BEVERAGES 116.6 116.2 0.3 110.1 111.2 -1.1 Gibigpitall
TOBACCO 223.5 223.5 0.0 209.5 208.4 0.5 auill
TOBACCO 223.5 223.5 0.0 209.4 208.3 0.5 auill
CLOTHING AND FOOTWEAR 89.2 89.1 0.0 100.8 100.4 0.4 danllg gwlall
CLOTHING 91.4 91.2 0.2 101.6 101.0 0.6 wwlloll
FOOTWEAR 77.9 78.7 -1.0 96.4 96.8 -0.5 danll
HOUSING, WATER, ELECTRICITY, F— .
75.1 75.7 0.7 1071 107.2 0.0 €lgil g jlallg clypallg abiollg gl
GAS AND OTHER FUELS wpl agdg
ACTUAL RENTALS FOR HOUSING 70.5 71.1 -0.8 105.8 105.9 -0.0 Gauwdl cgaaall jlaulll
MAINTENANCE AND REPAIR OF THE
106.8 106.8 0.0 103.1 103.6 -0.5 GuAall diling puoyi
DWELLING
WATER SUPPLY AND MISCLLNEOUS
628.7 628.7 0.0 668.9 668.9 0.0 Gauwoll dlniall ¢iloadllg alwall
SERVICES
ELECTRICITY, GAS AND OTHER ) )
113.4 113.4 0.0 115.1 115.1 0.0 waill agdgll lgiig jlallg clygAll
FUELS
FURNISHINGS, HOUSEHOLD .
117.3 116.5 0.7 106.8 106.8 0.0 Jjiodl caljugaig Cuily
EQUIPMENT
FURNITURE AND FURNISHINGS, ) ) .
119.5 117.6 1.6 102.9 102.9 -0.0 Gl il dadheig alawdlg Gl
CARPETS
HOUSEHOLD TEXTILES 98.9 98.9 0.0 91.7 91.7 -0.0 ddjioll cilaguiall
HOUSEHOLD APPLIANCES 103.8 103.5 0.3 105.7 105.9 -0.2 Jjioll Ciljagai
GLASSWARE, TABLEWARE AND )
103.6 105.3 -1.6 127.5 126.2 1.0 dailall culgalg duljio calgal
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR
92.4 92.4 0.0 140.0 140.1 -0.1 ddyanllg Jjioll digatig culgalll
HOUSE AND GARDEN
GOODS AND SERVICES FOR
137.3 136.6 0.5 122.8 122.8 0.0 Jjiall dibnl ciloadg glw

ROUTINE HOUSEHOLD



Table4 (24/11) (11/T€) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

cagagll ALHOFOF gyl ABHA

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 111.1 110.1 0.9 102.5 102.3 0.3 aanll
MEDICAL PRODUCTS, APPLIANCES )

106.6 106.3 0.2 108.2 108.5 -0.3 duhll ¢ilaoollg djgaillg wilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 115.6 113.8 1.6 114.6 113.4 1.0 wwpoll Giload
HOSPITAL SERVICES 128.5 128.1 0.3 85.2 85.2 0.0 Glbadiwoll ciload
TRANSPORT 121.8 121.5 0.2 109.5 107.7 1.7 Jaill
PURCHASE OF VEHICLES 84.8 86.1 -1.5 87.8 87.5 0.4 Gbbgall Cilipide
OPERATION OF PERSONAL

160.8 157.7 1.9 175.2 172.1 1.8 dunAddl Jaill Gilago Judii
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 96.9 99.5 2.7 56.7 53.4 6.2 Jddill ciloaa
COMMUNICATION 93.5 93.5 0.0 88.6 88.6 0.1 Gllniyl
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 diup aload
TELEPHONE AND TELEFAX .

67.1 67.1 0.0 78.2 77.3 1.2 GUlnill djgai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 102.8 102.8 0.0 89.4 89.4 0.0 wublallg wailgll ciloas
RECREATION AND CULTURE 98.1 98.3 -0.3 98.0 97.9 0.1 daldillg axayill
AUDIO-VISUAL, PHOTO- GRAPHIC

103.2 103.8 -0.5 86.6 86.7 -0.2 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

154.7 154.7 0.0 104.0 104.0 0.0 AUl dunigl 6 I I
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 96.7 97.0 -0.3 99.4 99.3 0.2 sl L e e R

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

107.7 107.7 0.0 114.1 113.5 0.5 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

100.7 100.7 0.0 102.7 102.7 0.0 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 82.6 82.6 0.0 daluullg illholl (Agye
EDUCATION 109.1 110.5 -1.3 102.0 102.2 -0.2 ouloill
PRE-PRIMARY AND PRIMARY

143.8 148.9 -3.4 100.5 100.5 0.0 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 125.8 125.0 0.6 100.5  101.2 -0.6 ngilillg huugiall pulaill



Table4 (24/12) (IT/TE) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

cagagll ALHOFOF gyl ABHA

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

101.1 101.1 0.0 ywolall pé (agilill 20s o puloill

education v :
TERTIARY EDUCATION 60.9 60.9 0.0 105.1 105.1 0.0 wdlall audeill
EDUCATION NOT DEFINABLE BY

100.0 100.0 0.0 92.6 92.6 0.0 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 124.5 123.9 0.5 115.4 114.4 0.9 @daliallg pclhall
CATERING SERVICE 126.1 125.6 0.5 118.7 117.8 0.8 plobll aiadi ciloas
ACCOMMODATION SERVICES 57.6 56.5 1.9 98.3 96.7 1.6 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

109.7 109.4 0.3 93.9 93.8 0.1 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 99.9 99.3 0.6 106.1 105.8 0.2 anAdll aliell
PERSONAL EFFECTS N.E.C. 113.8 113.7 0.1 73.0 73.1 0.2 JAl aiy caai dinall pé dnaddl doiolll
INSURANCE 129.0 129.0 0.0 94.4 94.4 -0.0 cuolill
FINANCIAL SERVICES N.E.C. 145.5 145.5 0.0 99.6 99.6 0.0 Al cai dainoll pe dadloll ciloaall

OTHER SERVICES N.E.C. 114.3 114.3 0.0 98.7 98.7 -0.0 Al glas (né daino pé (il ciload



Tabled4 (247/13) (/re) €dga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

BURAYDAH Elgui

a wball oLl woellawi | L6l playil  wadl duw

- Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl
2019  Apr
Mar Mar
2019 gulo 2019  yulo
General Index 94.0 93.8 0.2 90.3 90.3 0.0 plall uulidll pdyll
FOOD AND BEVERAGES 101.7 100.7 1.0 99.3 98.8 0.6 Cibgpitallg dyacill
FOOD 100.5 99.5 1.0 99.5 98.8 0.8 plahll
NON-ALCOHOLIC BEVERAGES 113.8 112.9 0.7 97.6 99.1 -1.5 Gligpinall
TOBACCO 162.2 162.2 0.0 138.4 140.2 -1.3 auill
TOBACCO 162.2 162.2 0.0 138.4 140.2 -1.3 auill
CLOTHING AND FOOTWEAR 88.0 87.5 0.6 84.0 83.6 0.4 aidallg guwloll
CLOTHING 85.6 85.1 0.6 82.0 81.7 0.5 wwiloll
FOOTWEAR 110.7 109.8 0.8 99.5 99.6 -0.0 danll
HOUSING, WATER, ELECTRICITY, R .
87.8 87.8 0.0 69.8  69.8 0.0 €lgil g jlallg clypallg abiollg gl
GAS AND OTHER FUELS wl agig
ACTUAL RENTALS FOR HOUSING 84.2 84.2 0.0 65.4 65.4 -0.0 Gauwdl cgaaall jlaulll
MAINTENANCE AND REPAIR OF THE
109.6 110.2 -0.5 110.3 110.5 -0.2 GuwAoll dilng ouop
DWELLING
WATER SUPPLY AND MISCLLNEOUS
298.2 293.8 1.5 229.6 229.6 0.0 Gauwoll dniall Giloaillg aluoll
SERVICES
ELECTRICITY, GAS AND OTHER . .
118.0 118.4 -0.3 113.5 113.5 0.0 will agigll glgilg jlallg cbygall
FUELS
FURNISHINGS, HOUSEHOLD .
82.4 82.5 -0.1 87.9 89.5 -1.8 Jiiall ciljapaig Cuili
EQUIPMENT
FURNITURE AND FURNISHINGS, ) ) .
69.6 69.4 0.4 87.2 89.7 2.8 Gl il ahéig alauwllg G
CARPETS
HOUSEHOLD TEXTILES 112.6 115.8 -2.7 73.7 76.7 -3.9 adjioll &ilaguuiall
HOUSEHOLD APPLIANCES 92.8 92.6 0.2 106.9 108.8 -1.7 Jjiall Giljugai
GLASSWARE, TABLEWARE AND i
116.2 116.0 0.1 99.8 102.3 2.5 gailall cilgalg duljio culgai
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR
97.2 97.8 -0.6 138.4 138.4 0.0 aéyanllg Jjioll digalllg culgalll
HOUSE AND GARDEN
GOODS AND SERVICES FOR
111.4 112.4 -0.9 87.0 87.4 -0.4 Jiioll &ilnl ciloadg glu

ROUTINE HOUSEHOLD



Table 4 (24/14) (1E/TE€) € Jgaa
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

BURAYDAH Elgui

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 100.8 98.6 2.2 93.1 92.3 0.9 danll
MEDICAL PRODUCTS, APPLIANCES :

92.0 92.0 0.1 95.2 94.9 0.3 duhll cilaoollg djgaillg cilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 103.6 100.1 3.6 89.9 90.2 0.4 wwdpall Ciload
HOSPITAL SERVICES 102.4 102.4 0.0 106.6 100.0 6.6 Gladinall Giload
TRANSPORT 106.4 106.2 0.2 123.0 123.3 0.2 Jaill
PURCHASE OF VEHICLES 78.7 77.0 2.2 87.0 85.8 1.4 bl ailyido
OPERATION OF PERSONAL

136.1 138.2 1.5 169.3 170.6 0.8 dnaddl Jaill cilano Juddi
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 78.3 75.3 4.0 98.9 103.5 4.4 Jaill ciloas
COMMUNICATION 88.4 88.8 0.5 102.7 102.9 0.2 Gllnil
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 daup ciload
TELEPHONE AND TELEFAX )

36.4 37.4 2.5 99.3 101.4 2.0 Glnill djpai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 107.6 107.6 0.0 103.1 103.1 0.0 wublallg wailgll ciload
RECREATION AND CULTURE 114.4 114.3 0.1 88.8 88.9 -0.1 aalaillg aayill
AUDIO-VISUAL, PHOTO- GRAPHIC

72.0 72.8 -1.2 72.2 72.8 -0.8 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

96.9 97.4 0.6 107.5 105.1 2.2 A awigl & I |
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 102.6 108.7 5.6 84.7 90.8 6.8 uall &gudyill Gilanollg walindll

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

90.6 89.2 1.6 97.9 96.6 1.4 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

86.1 86.4 -0.2 96.1 96.0 0.1 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 179.7 177.4 1.3 98.1 98.1 0.0 daluullg illholl (Agye
EDUCATION 76.0 78.7 -3.5 104.7 103.8 0.8 ouloill
PRE-PRIMARY AND PRIMARY

59.8 60.6 -1.3 106.7 105.3 1.4 wuilailllg (il Jid Lo auleill
EDICATION v ;
SECONDARY EDUCATION 85.4 90.5 -5.6 99.4 96.8 2.7 wngilillg huugiall pyloill

TERTIARY EDUCATION 50.5 47.9 5.4 107.4 101.5 5.9 ydlall aueill



Table4 (247/15) (lo/TE) €dgan
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

BURAYDAH Elgui

awball oLyl woelldwi | g L4l ol gl

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

EDUCATION NOT DEFINABLE BY

100.0 100.0 0.0 95.5 100.9 -5.4 ungiwall 2230 pé auleill
LEVEL
EDUCATION NOT DEFINABLE BY

100.0 100.0 0.0 95.5 100.9 -5.4 wgiwall 2230 pé auleill
LEVEL
RESTAURANTS AND HOTELS 109.4 108.8 0.6 108.5 108.5 0.0 @aliallg pclhaoll
CATERING SERVICE 108.8 108.0 0.8 109.2 109.2 0.0 plohll aiadi ciloasd
ACCOMMODATION SERVICES 123.2 126.1 -2.3 85.7 85.9 -0.2 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND )

96.7 97.1 0.5 89.2 89.6 0.5 dcgiiall &xnadll ciloadllg glull
SERVICES
PERSONAL CARE 91.1 92.1 -1.1 92.5 93.1 -0.7 ansdll aliell
PERSONAL EFFECTS N.E.C. 99.2 99.1 0.2 66.3 66.5 -0.3 pT:uv_ma.l.nnJIJ.Lcmnaudlmﬂl
SOCIAL PROTECTION 146.4 146.4 0.0 auclainlll &iloaall
INSURANCE 145.5 146.1 -0.4 148.4 146.6 1.2 U.I.DLI“
FINANCIAL SERVICES N.E.C. 80.9 80.9 0.0 148.0 148.0 0.0 pi:.u dni dainall pe dadlall ciloaall

OTHER SERVICES N.E.C. 103.3 103.3 0.0 104.5 104.7 -0.2 Al ylao (na daino pé (jai Giload



Table4 (24/16)

Consumer Price Indices And Percent Changes

For Divisions And Groups By Cities

Divisions And Groups

General Index

FOOD AND BEVERAGES
FOOD

NON-ALCOHOLIC BEVERAGES
TOBACCO

TOBACCO

CLOTHING AND FOOTWEAR
CLOTHING

FOOTWEAR

HOUSING, WATER, ELECTRICITY,
GAS AND OTHER FUELS

ACTUAL RENTALS FOR HOUSING
MAINTENANCE AND REPAIR OF THE
DWELLING

WATER SUPPLY AND MISCLLNEOUS
SERVICES

ELECTRICITY, GAS AND OTHER
FUELS

FURNISHINGS, HOUSEHOLD
EQUIPMENT

FURNITURE AND FURNISHINGS,
CARPETS

HOUSEHOLD TEXTILES

HOUSEHOLD APPLIANCES
GLASSWARE, TABLEWARE AND
HOUSEHOLD UTENSILS

TOOLS AND EQUIPMENT FOR
HOUSE AND GARDEN

GOODS AND SERVICES FOR
ROUTINE HOUSEHOLD

96.6

102.4

101.0

116.1

222.2

222.1

88.5

90.2

78.9

81.7

78.7

108.3

210.4

114.3

118.5

86.1

99.4

108.2

101.2

111.0

125.5

awball oLaylll

Index Numbers

96.7

102.9

101.6

115.9

222.2

222.1

88.6

90.2

78.9

81.8

78.8

108.3

210.4

114.4

118.5

99.9

108.2

101.2

111.0

125.6

2013 =100

HAIL

il G

Mar

2019 gulo

0.2
0.0

0.0

-0.0

0.0

-0.2

0.0

0.0

-0.1

0.0

0.9

-0.5

0.0

0.0

0.0

-0.1

N]ITEN

awball oLayill

Index Numbers

93.1

105.6

104.4

115.1

208.5

208.5

72.8

73.0

71.6

73.5

65.8

145.1

151.7

112.7

104.0

101.8

125.0

108.2

107.2

101.0

93.1

105.9

104.7

114.8

208.5

208.5

71.4

70.9

75.8

74.2

66.6

144.2

151.7

112.7

104.2

102.0

125.0

108.4

93.6

107.8

101.3

(17/T€) €Jgan

paill i g ellgimoll jlowll auslall pla;dll

JAZZAN

il G

dupl

2019 Apr

Mar

2019

wyjlo

-0.3

0.2

0.0

0.0

2.0

3.0

-5.6

-1.0

0.6

0.0

0.0

-0.2

-0.2

-0.0

-0.1

0.0

-0.5

-0.3

Jaodl cuun ilegoaoll g ,olw.ﬁil.l

@lailll tlegano g plusl

plall quuliill payll

Cibigpitallg @acill

aanlllg gullall
wwilall
aaalll

€lgil g jlallg clygallg aliallg GAull
wl agdg
Gl ggaaoll jlll

guhall Gilng pwoyi
Gauwall dlniall ¢iloaallg alwoll
il agagll elgilg jlallg clygall
Jjioll ciljagaig Cuili

il il ahéig alawdlg Gl

dyjiall Cilagusioll

Jjiall il

dailall ilgalg ddjio ng:i
dduanllg Jjioll Gjgalllg calgalll

Jjiall &bl ciloadg plu



Tabled (247/17) (1Iv/Te) €dga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

HAIL alp JAZZAN

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 112.4 112.4 0.0 126.2 128.4 1.7 danll
MEDICAL PRODUCTS, APPLIANCES :

105.6 105.6 0.0 135.2 135.2 -0.0 aubll tlaoallg djgallg wilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 112.0 112.0 0.0 122.5 122.7 0.2 wwdpall Ciload
HOSPITAL SERVICES 150.7 150.7 0.0 123.4 128.6 -4.0 Gladinall Giload
TRANSPORT 169.0 165.7 2.0 111.2 106.9 4.0 Jaill
PURCHASE OF VEHICLES 83.9 83.9 0.0 72.1 73.7 2.2 aliagall Gliyido
OPERATION OF PERSONAL

187.7 183.1 2.5 163.1 156.1 4.5 dnaddl Jaill cilano Juddi
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 112.7 112.7 0.0 57.6 47.6 20.9 daill ciload
COMMUNICATION 104.1 104.1 -0.0 88.3 88.4 -0.1 Gllnil
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 daup ciload
TELEPHONE AND TELEFAX )

88.4 89.2 0.8 88.3 88.8 0.5 Glnill djpai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 104.7 104.7 0.0 88.3 88.3 0.0 wublallg wailgll ciload
RECREATION AND CULTURE 97.8 97.4 0.3 86.4 87.0 0.7 aaldillg asayill
AUDIO-VISUAL, PHOTO- GRAPHIC

93.0 91.8 1.3 69.1 70.7 =222 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

76.0 76.0 0.0 75.1 78.5 4.3 A awigl & I |
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 107.7 107.8 -0.1 60.3 60.8 -0.8 uall &gudyill Gilanollg walindll

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

105.6 105.6 -0.1 95.8 95.3 0.5 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

94.9 94.9 0.0 104.4 105.0 -0.6 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 94.7 94.7 0.0 102.9 102.9 0.0 daluullg illholl (Agye
EDUCATION 99.2 99.2 0.0 86.9 85.7 1.4 ouloill
PRE-PRIMARY AND PRIMARY

87.2 87.2 0.0 98.3 97.1 1.3 wuilailllg (il Jid Lo auleill
EDICATION v ;
SECONDARY EDUCATION 105.0 105.0 0.0 83.6 771 8.4 wngilillg huugiall pyloill

TERTIARY EDUCATION 105.1 105.1 0.0 ydlall aueill



Tabled4 (247/18) (IN/TE) €dgxn
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill

HAIL alp JAZZAN

awball oLyl woelldwi | g L4l ol gl

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

EDUCATION NOT DEFINABLE BY

98.0 98.0 0.0 57.6 56.6 1.7 ungiwall 2230 pé auleill
LEVEL
EDUCATION NOT DEFINABLE BY

98.0 98.0 0.0 57.6 56.6 1.7 wgiwall 2230 pé auleill
LEVEL
RESTAURANTS AND HOTELS 109.3 109.3 0.0 112.1 114.3 -1.9 @aliallg pclhaoll
CATERING SERVICE 109.3 109.3 0.0 112.4 114.7 -2.0 plohll aiadi ciloasd
ACCOMMODATION SERVICES 104.9 103.7 1.2 80.5 78.3 2.7 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND )

93.4 93.4 0.0 96.2 95.8 0.4 dcgiiall &xnadll ciloadllg glull
SERVICES
PERSONAL CARE 92.5 92.5 0.0 98.5 98.1 0.5 ansdll aliell
PERSONAL EFFECTS N.E.C. 91.7 91.5 0.2 80.6 82.0 -1.7 pT:uv_ma.l.nnJIJ.Lcmnaudlmﬂl
SOCIAL PROTECTION 100.0 100.0 0.0 auclainlll &iloaall
INSURANCE 136.6 136.6 0.0 94.8 94.5 0.3 U.I.DLI“
FINANCIAL SERVICES N.E.C. 95.0 95.0 0.0 68.8 68.8 0.0 pi:.u dni dainall pe dadlall ciloaall

OTHER SERVICES N.E.C. 100.1 100.1 0.0 98.3 97.4 0.9 Al albo (né ddino pé (Al aiload



Tabled4 (24/19) (19/re) €dgan
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill
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- Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl
2019  Apr
Mar Mar
2019 gulo 2019  yulo
General Index 100.4 100.4 -0.1 94.8 95.2 -0.4 plall uulidll pdyll
FOOD AND BEVERAGES 105.0 105.1 -0.1 108.8 109.5 -0.6 Cilbgpirollg dyacdll
FOOD 103.7 103.8 -0.1 108.5 109.3 -0.7 plahll
NON-ALCOHOLIC BEVERAGES 115.1 115.1 -0.0 112.7 112.5 0.1 Gligpinall
TOBACCO 216.7 216.7 0.0 214.6 214.8 -0.1 auill
TOBACCO 216.7 216.7 0.0 214.7 214.8 -0.1 auill
CLOTHING AND FOOTWEAR 80.3 80.7 -0.5 100.6 100.8 -0.1 aidallg guwloll
CLOTHING 79.9 80.3 -0.5 103.3 103.1 0.2 wwiloll
FOOTWEAR 83.8 83.7 0.1 86.4 88.2 -2.1 t'i_J_':aiJI
HOUSING, WATER, ELECTRICITY, R .
90.9 91.1 0.2 543 549 1.2 €lgil g jlallg clypallg aliallg gaull
GAS AND OTHER FUELS Wl agiig
ACTUAL RENTALS FOR HOUSING 86.9 87.1 0.2 45.2 46.0 -1.6 Gauwdl cgaaall jlaulll
MAINTENANCE AND REPAIR OF THE
90.1 90.1 0.0 102.4 101.8 0.6 GuwAoll dilng ouop
DWELLING
WATER SUPPLY AND MISCLLNEOUS
394.0 394.0 0.0 111.1 111.1 0.0 Gauwall dlnioll ciloaillg alall
SERVICES
ELECTRICITY, GAS AND OTHER . .
113.5 113.5 0.0 113.9 113.9 0.0 wlll agagll glgilg jlallg clygall
FUELS
FURNISHINGS, HOUSEHOLD ;
94.6 94.9 -0.4 114.3 114.1 0.1 Jidoll Giljapaig Cuili
EQUIPMENT jiol g
FURNITURE AND FURNISHINGS, ) ) .
81.6 82.2 0.7 104.1 103.8 0.3 il il dgheig alawllg Gkl
CARPETS
HOUSEHOLD TEXTILES 126.9 126.9 0.0 108.1 108.1 0.0 adjioll &ilaguuiall
HOUSEHOLD APPLIANCES 101.5 101.3 0.1 103.6 102.9 0.6 Jioll caljugai
GLASSWARE, TABLEWARE AND i
120.8 121.9 -0.9 111.1 111.4 0.2 dailall cilgalg dyjio cilgal
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR
137.4 137.4 0.0 118.5 120.1 -1.4 adianllg Jjioll djgatlg culgall
HOUSE AND GARDEN - 9 Jjiall 8jgatllg g
GOODS AND SERVICES FOR
110.6 110.9 -0.2 156.7 156.7 0.0 Jiloll &ilinl ciloadg gl

ROUTINE HOUSEHOLD



Table 4 (24/20) (F-/re) &dgan
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
For Divisions And Groups By Cities 2013 = 100 gaall cuun ailegoaoll g plwaill
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a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 90.9 90.8 0.0 108.2 107.9 0.3 danll
MEDICAL PRODUCTS, APPLIANCES :

97.7 98.2 -0.5 104.3 104.3 -0.0 aubll tlaoallg djgallg wilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 105.8 105.4 0.4 109.0 108.3 0.6 wwdpall Ciload
HOSPITAL SERVICES 75.6 75.6 0.0 112.1 112.1 0.0 Gladinall Giload
TRANSPORT 134.2 133.3 0.6 133.3 132.5 0.6 Jaill
PURCHASE OF VEHICLES 109.8 109.8 0.0 53.3 53.3 0.0 aliagall Gliyido
OPERATION OF PERSONAL

157.8 156.1 1.1 147.8 146.6 0.8 dnaddl Jaill cilano Juddi
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 71.8 72.3 0.7 125.5 125.4 0.1 dJaill caloas
COMMUNICATION 100.3 100.3 0.0 9.6 96.9 0.3 Gllnil
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 daup ciload
TELEPHONE AND TELEFAX )

68.0 68.0 0.0 81.2 82.2 1.2 Glnill djpai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 108.0 108.0 0.0 102.8 102.8 0.0 wublallg wailgll ciload
RECREATION AND CULTURE 78.3 77.5 1.0 90.3 90.3 0.0 aaldillg asayill
AUDIO-VISUAL, PHOTO- GRAPHIC

62.7 61.8 1.4 82.8 82.9 -0.1 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

88.5 89.2 0.8 87.4 87.4 0.0 A awigl & I |
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 111.6 110.4 1.1 76.8 76.8 -0.0 uall &gudyill Gilanollg walindll

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

90.8 90.8 0.0 108.2 107.3 0.8 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

105.7 105.7 0.0 102.6 102.6 0.0 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 100.0 100.0 0.0 daluullg Gillholl (agyc
EDUCATION 95.0 95.0 0.0 121.6 121.6 0.0 ouloill
PRE-PRIMARY AND PRIMARY

92.0 92.0 0.0 121.2 121.2 0.0 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 83.9 83.9 0.0 1729 1729 0.0 ngilillg huugiall pulaill



Tabled4 (247/21) (rr/re) €dga
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
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Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

131.7 131.7 0.0 ywolall pé (agilill 20s o puloill

education v :
TERTIARY EDUCATION 162.9 162.9 0.0 105.1 105.1 0.0 wdlall audeill
EDUCATION NOT DEFINABLE BY

100.1 100.1 0.0 92.7 92.7 0.0 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 104.7 104.7 0.0 98.1 97.5 0.6 @daliallg pclhall
CATERING SERVICE 105.2 105.2 0.0 99.5 99.4 0.1 plobll aiadi ciloas
ACCOMMODATION SERVICES 62.3 61.9 0.6 90.5 87.4 3.6 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

95.7 95.9 -0.1 107.3 108.3 -1.0 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 102.6 102.7 -0.1 93.4 97.7 -4.4 anAdll aliell
PERSONAL EFFECTS N.E.C. 75.5 75.9 -0.6 115.5 115.2 0.3 Al 2k ani dinall pé dnadll daiolll
SOCIAL PROTECTION 100.0 100.0 0.0 duclainalll ciloaall
INSURANCE 98.8 98.8 0.0 112.2 112.2 0.0 Q;..o‘LIJI
FINANCIAL SERVICES N.E.C. 41.8 41.8 0.0 61.0 61.0 0.0 pT:.i,u i aainall pe dadloll ciloaall

OTHER SERVICES N.E.C. 92.6 92.6 0.0 111.1 1111 0.0 Jiiqlb.o.___nd&.ﬁ.i.n.oj._u_.émpi dloasd
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Table4 (247/22) € dgan

Consumer Price Indices And Percent Changes

For Divisions And Groups By Cities 2013 =100

SKAKA

a wball oLl woellawi | L6l playil  wadl duw

Index Numbers Index Numbers

Divisions And Groups

Mar

2019 gulo

dupl
2019 Apr

Mar

2019  yulo

@lailll tlegano g plusl

General Index 93.2 93.5 -0.3 98.1 97.9 0.2 plall uulidll pdyll
FOOD AND BEVERAGES 100.1 101.7 -1.5 97.1 97.1 0.0 cibigpitallg dacill
FOOD 99.2 100.9 1.7 96.1 96.1 0.0 plohll
NON-ALCOHOLIC BEVERAGES 106.4 106.7 -0.3 106.7 106.8 -0.1 cibigpivall
TOBACCO 254.0 254.1 -0.0 179.5 179.5 0.0 uill
TOBACCO 254.0 254.1 -0.0 179.5 179.5 0.0 &uill
CLOTHING AND FOOTWEAR 99.5 98.7 0.9 70.3 69.8 0.6 &g gulloll
CLOTHING 98.6 97.9 0.6 67.8 67.3 0.6 wwllall
FOOTWEAR 103.6 101.8 1.8 78.7 78.2 0.6 danll
HOUSING, WATER, ELECTRICITY, P :

71.7 72.0 03 103.2  103.2 0.0 e e
GAS AND OTHER FUELS Wl agig
ACTUAL RENTALS FOR HOUSING 67.2 67.5 -0.4 71.9 71.9 0.0 Gawll ggaaoll jlaylll
MAINTENANCE AND REPAIR OF THE

94.7 94.7 0.0 113.1 112.0 1.0 GQuAall Giling psopi
DWELLING
WATER SUPPLY AND MISCLLNEOUS

185.5 185.5 0.0 129.3 129.3 0.0 Gauoll élniall ciloaallg alwoll
SERVICES
ELECTRICITY, GAS AND OTHER ) )

115.8 115.8 0.0 113.5 113.5 0.0 il agigll clgiig jlallg clpgAall
FUELS
FURNISHINGS, HOUSEHOLD .

99.5 99.4 0.0 99.4 99.5 -0.1 Jiiall ciljagaig culi
EQUIPMENT jiall Ciljipaig Cu
FURNITURE AND FURNISHINGS, ) ) )

102.8 102.8 -0.0 90.9 90.9 -0.0 Gl il ahéig alauwllg G
CARPETS
HOUSEHOLD TEXTILES 70.6 70.4 0.3 94.7 95.8 -1.2 auljioll cilaguuiall
HOUSEHOLD APPLIANCES 94.5 94.5 0.0 96.0 95.1 0.9 Jioll caljugai
GLASSWARE, TABLEWARE AND )

110.8 111.3 -0.4 131.4 131.2 0.2 aailall culgalg éujio culgai
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR

112.5 110.3 2.0 104.7 103.9 0.8 aduanllg Jjioll djgalilg culgalll
HOUSE AND GARDEN allg Jjiall gjgatllg g
GOODS AND SERVICES FOR

108.8 108.8 0.0 105.9 106.1 -0.1 Jiioll &ilnl ciloadg glu

ROUTINE HOUSEHOLD



Table 4 (24/23) (MrF/re) &€dgan
Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
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Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

HEALTH 102.0 100.8 1.2 107.8 107.2 0.6 danll
MEDICAL PRODUCTS, APPLIANCES :

97.9 97.9 0.0 112.0 112.6 -0.5 duhll cilaoollg djgaillg cilaiiall
AND EQUIPMENT
OUTPATIENT SERVICES 100.2 100.1 0.1 9.6 94.4 0.3 wwdpall Ciload
HOSPITAL SERVICES 145.5 121.2 20.0 145.5 121.2 20.0 Gladinall Giload
TRANSPORT 136.9 134.7 1.6 120.0 119.0 0.9 Jaill
PURCHASE OF VEHICLES 97.5 97.4 0.1 157.9 157.5 0.2 bl ailyido
OPERATION OF PERSONAL

150.8 147.4 2.4 101.3 99.7 1.6 dnaddl Jaill cilano Juddi
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 114.3 115.0 0.6 78.2 78.9 0.8 dJaill caloas
COMMUNICATION 107.5 107.5 0.1 99.1 98.9 0.3 Gllnil
POSTAL SERVICES 100.0 100.0 0.0 100.0 100.0 0.0 daup ciload
TELEPHONE AND TELEFAX )

104.1 103.7 0.3 86.7 85.7 1.1 Glnill djpai
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES ~ 108.2 108.2 0.0 103.1 103.1 0.0 wublallg wailgll ciload
RECREATION AND CULTURE 100.7 100.3 0.4 90.4 87.6 3.2 aalaillg aayill
AUDIO-VISUAL, PHOTO- GRAPHIC

91.7 91.0 0.8 87.6 87.9 -0.4 Glaoog dupnullg duoouldl Cilaoall
AND
OTHER MAJOR DURABLES FOR

100.0 100.0 0.0 99.6 99.6 0.0 A awigl & I |
RECREATION P8l il Gpanall glul
OTHER RECREATIONAL ITEMS 91.8 91.8 0.0 89.3 93.3 -4.3 uall &gudyill Gilanollg walindll

cadill cililguallg ilaallg
RECREATIONAL AND CULTURAL

121.5 121.3 0.1 101.5 101.5 0.0 dualdig dugaayi ciload
SERVICES S s
BOOKS , NEWSPAPERS AND

103.2 103.2 0.0 76.8 76.8 0.0 duulbydllg caanllg wiAll
STATIONARY
PACKAGE HOLIDAYS 107.6 107.6 0.0 93.4 82.7 12.9 daluullg illholl (Agye
EDUCATION 98.3 98.4 -0.1 96.2 95.5 0.7 ouloill
PRE-PRIMARY AND PRIMARY

91.4 91.8 -0.5 108.0 113.6 -4.9 yuilainlllg (ailai Ul Juéi Lo puloill

EDICATION

SECONDARY EDUCATION 102.0 102.0 0.0 105.6 1215 -13.0 ngilillg huugiall pulaill



Table 4 (24/24) (TE/TE) €dgan

Consumer Price Indices And Percent Changes poill cuui g ellgiwoll jlowll auubdll pla; il
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Index Numbers Index Numbers )
Divisions And Groups dupl Glailll ¢ilegono g plwdl

2019 Apr

Mar Mar

2019 gulo 2019  yulo

Post-secondry non-tertiary

100.0 100.0 0.0 97.8 84.2 16.2 ywolall pé (agilill 20s o puloill
education v :
TERTIARY EDUCATION 101.1 95.5 5.9 wdlall audeill
EDUCATION NOT DEFINABLE BY

100.9 100.9 0.0 87.4 87.4 0.0 wgiwoll 3330 pé auloill
LEVEL
RESTAURANTS AND HOTELS 112.0 111.9 0.0 102.7 102.4 0.3 @daliallg pclhall
CATERING SERVICE 115.8 115.8 0.0 108.1 107.4 0.6 plobll aiadi ciloas
ACCOMMODATION SERVICES 76.2 76.2 0.0 76.0 771 -1.3 adigpaoll Gaidlg Galiall ciloas
MISCELLANEOUS GOODS AND .

98.8 99.4 -0.7 85.1 86.7 -1.9 dcgiioll aunAddl Gloaillg glwldl
SERVICES
PERSONAL CARE 101.2 101.3 -0.1 88.1 91.5 -3.7 anAdll aliell
PERSONAL EFFECTS N.E.C. 96.7 96.6 0.1 78.8 79.2 -0.6 JAl aiy caai dinall pé dnaddl doiolll
SOCIAL PROTECTION 91.7 91.7 0.0 91.7 91.7 0.0 duclainalll ciloaall
INSURANCE 62.0 62.0 0.0 134.8 134.8 0.0 Q;..o‘LIJI
FINANCIAL SERVICES N.E.C. 130.5 130.5 0.0 186.7 186.7 0.0 pT:.i,u i aainall pe dadloll ciloaall

OTHER SERVICES N.E.C. 98.0 99.4 -1.5 102.1 102.1 0.0 piglb.o.___nd&.c'l.i.n.oj._u_.émpi dloasd



Table5 (3 /1) (1 /F) 0dga

Average Of Quarterly Indices And Percent Changes poill i g ellgiuall Jlowll awonll auuball pLﬁJiJl huwgio
For Divisions And Groups 2013 =100 cilegoaoll g plwaill
. . r-19 Jqlll I¢ 0l | G
dwliall oLzl Joll gul o peill &y
!
Percent Change to
Index Numbers
_ Qtr.1 2019
Divisions And Groups glaill ailegono g plwsdl
dolllgl  aldlgyll  Jollgyll  aildlayl  Jgill gyl
Qtr.1 Qtr.4 Qtr.1 Qtr.4 Qtr.1
2019 2018 2018 2018 2018
General Index 105.7 106.5 108.0 -0.7 -2.1 ololl (uulidll agyll
FOOD AND BEVERAGES 106.7 107.3 105.5 -0.6 1.1 cilgpitallg &aelll
FOOD 105.9 106.6 104.6 -0.6 1.2 plahll
NON-ALCOHOLIC BEVERAGES 113.9 114.0 113.8 0.0 0.1 Glgpitall
TOBACCO 192.6 192.1 192.0 0.2 0.3 guill
TOBACCO 192.6 192.1 192.0 0.2 0.3 il
CLOTHING AND FOOTWEAR 92.3 92.5 93.5 0.2 -1.3 danlllg guwllall
CLOTHING 91.6 92.0 93.2 -0.4 -1.7 ww ol
FOOTWEAR 96.1 95.8 94.9 0.3 1.2 &anll
HOUSING, WATER, ELECTRICITY, GAS g .
104.5 106.9 113.6 2.2 8.0 €lgil g jlallg clypallg abollg gl
AND OTHER FUELS uslagdg
ACTUAL RENTALS FOR HOUSING 100.4 103.0 110.5 -2.6 9.2 Gauwll cganoll jlaylll
MAINTENANCE AND REPAIR OF THE
98.5 98.2 98.7 0.2 0.2 JuwAall &iling ooy
DWELLING
WATER SUPPLY AND MISCLLNEOUS
190.4 190.1 189.6 0.2 0.4 Jauwall dlniall ciloaallg aliall
SERVICES
ELECTRICITY, GAS AND OTHER FUELS 139.7 139.6 139.4 0.1 0.2 walll agégll ¢lgilg jlallg clygall
FURNISHINGS, HOUSEHOLD .
102.4 102.4 102.8 0.0 -0.4 Jiioll eiljpgaig cuili
EQUIPMENT
FURNITURE AND FURNISHINGS, ) ) )
98.0 98.2 98.8 -0.2 -0.8 il il ahelg alauwllg abidl
CARPETS
HOUSEHOLD TEXTILES 97.4 97.1 98.0 0.3 -0.7 ajioll cilaguuiall
HOUSEHOLD APPLIANCES 97.7 97.8 98.4 -0.1 -0.7 Jjiall ciljugai
GLASSWARE, TABLEWARE AND L
104.5 104.6 105.6 -0.1 -1.1 éailall eilgalg éyljio cilgal
HOUSEHOLD UTENSILS
TOOLS AND EQUIPMENT FOR HOUSE
119.7 119.4 115.3 0.2 3.8 adyanllg Jjioll ajgalilg clgalll
AND GARDEN
GOODS AND SERVICES FOR ROUTINE
116.8 116.2 116.1 0.5 0.6 Jjioll &ilinl ¢iloang glu
HOUSEHOLD
HEALTH 110.4 110.3 110.3 0.0 0.1 danll
MEDICAL PRODUCTS, APPLIANCES )
103.6 103.6 103.9 0.0 -0.2 duhll cilaoallg djgaillg cilaiioll
AND EQUIPMENT
OUTPATIENT SERVICES 110.7 110.9 111.0 -0.2 -0.3 wdpall ciload

HOSPITAL SERVICES 118.6 118.0 117.1 0.6 1.3 Gladimall Gloaa



Table5 (3 /2) (T /F) 0dgx

Average Of Quarterly Indices And Percent Changes poill i g ellgiuall Jlowll awonll auuball pl.EI_]Dl huwgio
For Divisions And Groups 2013 =100 cilegoaoll g plwaill
, 19 Jgf 10 puéill dpi
& wlidill pLadl 19 Jgll gl go poill Guwi
a !
Percent Change to
Index Numbers
... Qtr.1 2019 .
Divisions And Groups Glaill eilegoao g plwdl
dolllgl  aldlgyll  Jglllgyll  aldlgyl  Jglll gyl
Qtr.1 Qtr.4 Qtr.1 Qtr.4 Qtr.1
2019 2018 2018 2018 2018
TRANSPORT 118.7 119.1 119.6 0.3 -0.8 Jaill
PURCHASE OF VEHICLES 94.7 95.5 96.7 -0.9 2.1 ailibpall aliyiio
OPERATION OF PERSONAL
150.6 150.5 150.7 0.1 -0.1 dnadd] Jaill cilaoo Jubiis
TRANSPORT EQUIPMENT
TRANSPORT SERVICES 107.4 107.3 106.6 0.1 0.7 Jaill ciload
COMMUNICATION 99.8 100.0 100.8 0.2 -1.1 GUlnilll
POSTAL SERVICES 101.5 101.5 101.5 0.0 0.0 &y ciload
TELEPHONE AND TELEFAX )
78.1 79.0 82.7 -1.2 -5.6 Gllnill djgal
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 105.5 105.5 105.5 0.0 0.0 wublallg cilpll ciloas
RECREATION AND CULTURE 95.9 96.4 96.6 0.5 -0.7 daldillg auayill
AUDIO-VISUAL, PHOTO- GRAPHIC
88.9 89.0 91.8 -0.2 -3.2 Glanog dypnullg dweouull Gilaoall
AND
OTHER MAJOR DURABLES FOR
90.6 90.0 91.4 0.7 -0.9 AU iyl dpo0all gludl
RECREATION
OTHER RECREATIONAL ITEMS 96.9 96.6 96.3 0.4 0.6 il agudill Wlhaoallg aliodl

il ¢ililgnllg @ilanllg
RECREATIONAL AND CULTURAL

108.7 108.9 106.0 -0.2 2.6 dawaldig dupuayi ciloas
SERVICES aipia
BOOKS , NEWSPAPERS AND

100.0 100.0 100.8 -0.1 -0.8 awulbydllg cannllg w4l
STATIONARY
PACKAGE HOLIDAYS 95.3 96.5 95.7 -1.3 -0.4 aaluullg callholl (dgye
EDUCATION 111.0 110.7 109.7 0.3 1.2 ouoill
PRE-PRIMARY AND PRIMARY

114.7 114.1 112.2 0.5 2.2 il llg ilanl ué Lo audaill
EDICATION E E
SECONDARY EDUCATION 113.5 113.0 110.5 0.4 2.7 wngilillg hugioll pyloill
Post-secondry non-tertiary education 100.6 100.3 101.3 0.3 -0.7 ol pe (agildl a0 Lo ayleill
TERTIARY EDUCATION 111.8 111.5 110.9 0.3 0.9 el puloill
EDUCATION NOT DEFINABLE BY

93.3 94.0 97.4 -0.8 -4.3 wgiwoll 220 peé puloill
LEVEL
RESTAURANTS AND HOTELS 112.0 111.8 110.2 0.2 1.6 Galiallg aclhall
CATERING SERVICE 114.6 114.3 112.4 0.3 2.0 olobll gyadi ciload

ACCOMMODATION SERVICES 90.0 91.4 92.0 -1.5 -2.2 amgpaoll Ganidlg Galiall ¢iloaa



Table5 (3 /3) (F/F) 0dgx

101 Cuwi g ellpi I |.D.|.|.|ﬂa.|.m | dpwliall LﬁJiJIb.Luglo
9 J P
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Average Of Quarterly Indices And Percent Changes

For Divisions And Groups 2013 =100

T 19 Jglll gl o peill duuwi

Divisions And Groups

MISCELLANEOUS GOODS AND

Jglll guyll

Qtr.1

2019

arwlall pl_ijJiJI
Index Numbers

2l gyl
Qtr.4

2018

dglll gyl
Qtr.1
2018

2018

Percent Change to

Qtr.1

aldl gl
Qtr.4

2019

dglll gyl
Qtr.1

2018

§lailll tilegono g plusdl

I 102.3 102.2 103.0 0.1 0.7 dcgiioll &l ciloaallg glull
PERSONAL CARE 102.2 102.4 100.5 -0.2 1.7 anadill &lioll
PERSONAL EFFECTS N.E.C. 89.9 89.5 91.7 0.5 2.0 Al e dinall pé dnAidl doiodll
SOCIAL PROTECTION 137.2 137.2 137.1 0.0 0.1 dcloialll caloaall
INSURANCE 126.2 126.1 125.8 0.1 0.4 uolill
FINANCIAL SERVICES N.E.C. 114.1 114.0 113.5 0.0 0.5 Al cni ddinall pé ayloll ciloaall
OTHER SERVICES N.E.C. 107.0 106.9 109.7 0.1 2.4 AT glao 8 ddino pé (al aload



Table6 (2 /1)
Series Of Consumer Price Indices Yearly And Quaeterly

For Main Divisions 2013 =100

alill
(ljiall

glull | pclball ) wggdl
eleeally | by | | g | SitERl R

GOODS AND RESTAURANTS HOUSING
EDUCATION CULTURE COMMUNICATION TRANSPORT HEALTH
SERVICES AND HOTELS FURNISHING

96.8 92.3 96.5 98.5 98.2 93.0 94.8 94.3
100.2 95.9 97.8 98.2 98.3 97.6 96.9 95.9
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
100.8 100.8 105.0 99.7 100.6 101.4 101.7 101.7
101.8 102.6 106.0 100.0 999 102.4 104.0 102.6
102.5 103.0 109.3 98.4 100.1 110.0 106.2 103.1
102.4 103.6 109.8 95.6 99.2 107.8 106.2 101.2

102.7 111.3 110.2 96.7 100.4 119.3 110.3 102.7

(17 1) Tdgaa

dugind] g ol cllgimoll jlowll aunlall pld; il dluluy

Sl
anylgig

HOUSING

93.6

96.6

100.0

104.9

107.4

112.6

111.8

110.4

wwlloll

aianlllg

CLOTHING AND
FOOTWEAR

95.2

98.6

100.0

100.9

102.1

103.1

100.0

93.0

uill

TOBACCO

82.8

92.3

100.0

104.6

106.2

121.3

153.7

192.0

apuifl plwall

aacll]

Gibgypiallg

FOOD AND
BEVERAGES

90.5 93.9 2011

94.5 96.6 2012

100.0 100.0 2013

101.4 102.2 2014

102.0 103.5 2015

100.7 105.6 2016

99.8 104.7 2017

106.3 107.3 2018



Table6 (2 /2) (r/7 1) Tdgxa
Series Of Consumer Price Indices Yearly And Quaeterly aygiwll g droyl ellginall jlowil duuball pla; il dlwlu
For Main Divisions 2013 = 100 iyl olwaill

" _ . adyll
alwll aclholl ol agayill sl Jaill ) &bl Gauwll wwall aul el gl gl
Gibgypiallg " olall

Gloaallg Galiallg aalaillg jiall anilgig aianlllg

GOODS AND RESTAURANTS HOUSING CLOTHING AND FOOD AND
EDUCATION CULTURE COMMUNICATION TRANSPORT HEALTH HOUSING TOBACCO General Index
SERVICES AND HOTELS FURNISHING FOOTWEAR BEVERAGES

101.7 102.6 104.9 99.2 100.0 1024 104.0 1024 107.1 101.5 106.5 101.9 103.3 wuldl gl

r-lo
101.8 102.7 1049 1015 99.8 102.8 103.9 102.7 107.5 102.5 106.5 102.3 103.6 Q‘Jl_m'liﬂ'
102.2 103.0 109.3 100.0 993 102.4 1045 102.9 1083 103.2 1063 102.4 104.0 @'r”'l“?;ﬂ'
1025 102.6 109.3 983 996 110.8 1053 103.2 1122 103.3 1123 101.4 105.6 dgr”'lé’%ﬂ'
102.4 102.8 109.3 987 1005 110.1 106.4 103.2 112.8 103.4 1243 1007 1057 sHdled
Ok
102.7 103.3 109.3 989 1005 110.2 106.6 103.0 112.6 1033 1243 100.7 105.8 “rm'ﬁ“'
102.5 103.2 109.4 979 997 109.0 1065 103.2 1127 102.4 1242 999 105.3 94'rﬂ'ﬁ“'
102.8 103.6 1095 97.1 99.8 1085 106.3 1025 1122 101.4 1244 99.1 105.0 dgl_”'ﬁ-/ﬂ'
102.8 103.6 109.5 96.6 99.2 1082 1062 1023 1121 101.4 1413 100.0 1050 sldlenl
rv
102.6 103.7 109.8 957 989 107.9 106.2 101.6 111.6 100.7 174.7 100.3 105.0 dl'mlé\l;}”
101.7 103.4 1105 92.9 987 1065 106.1 983 1112 96.6 1744 999 104.0 E“'F“'lf’\J-/J“
103.0 1102 109.7 96.7 100.8 119.7 110.3 1029 113.6 93.5 192.0 1055 108.0 Jgr”'f;’-\”'
102.6 111.0 1100 964 100.6 119.2 110.1 102.7 111.6 93.1 192.0 105.6 107.4 uidleyl
r 1A
102.9 1121 1102 97.1 1003 119.4 1104 102.6 109.4 92.9 192.0 107.0 107.3 Q‘Jl_m'lé/”\ﬂ'
1022 111.8 1107 96.4 100.0 119.1 110.3 102.4 1069 925 1921 107.3 106.5 @'r”'l“?;\ﬂ'

102.3 112.0 1110 959 998 1187 110.4 1024 1045 923 192.6 106.7 105.7 dgl_”'lé’;-lﬂ'



Table7 (7 /1) (1 /7VvV) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Dec Ann Ave

General Index plall (uulidll péyl
2011 92.6 92.9 93.1 93.4 93.5 93.8 94.0 94.2 94.6 94.8 95.0 95.0 93.9
2012 95.0 95.2 95.5 95.7 95.9 96.4 96.6 96.9 97.4 98.0 98.2 98.4 96.6
2013 99.5 99.6 99.5 99.5 99.5 99.6 100.1 100.1 100.2 100.6 100.8 100.9 100.0
2014 101.3 101.6 101.6 102.1 102.2 102.2 102.4 102.6 102.5 102.7 102.8 102.8 102.2
2015 102.9 103.0 103.1 103.1 103.3 103.4 103.6 103.6 103.7 103.9 104.1 104.1 103.5
2016 105.5 105.6 105.7 105.7 105.7 105.7 105.9 105.7 105.7 105.6 105.4 105.1 105.6
2017 104.9 105.0 105.0 105.0 104.9 105.2 105.1 104.9 104.9 104.3 103.6 103.9 104.7
2018 108.0 108.1 107.9 107.7 107.3 107.4 107.5 107.3 107.1 106.8 106.5 106.2 107.3
2019 105.9 105.7 105.6 105.6

FOOD AND BEVERAGES cibigpitallg dsacill
2011 88.6 88.7 88.6 89.4 89.1 89.6 90.5 91.4 92.0 92.2 92.8 92.8 90.5
2012 92.3 92.8 93.3 93.3 93.3 93.8 94.0 94.7 95.6 96.6 97.0 97.2 94.5
2013 99.3 99.1 99.3 99.7 99.6 99.6 100.2 100.2 100.8 100.8 100.9 100.5 100.0
2014 100.8 100.7 100.3 101.0 100.9 101.0 101.3 101.7 102.2 102.3 102.2 102.0 101.4
2015 101.7 101.3 101.4 101.8 101.9 101.9 102.1 102.1 102.7 102.9 102.2 102.2 102.0
2016 102 101.4 100.9 101.0 100.4 100.6 100.8 100.4 100.9 100.6 100.0 99.3 100.7
2017 98.7 99.3 99.4 100.1 99.9 100.2 100.2 100.2 100.5 100.2 99.8 99.8 99.9
2018 105.4 105.7 105.4 105.8 105.1 105.9 106.9 106.7 107.3 107.5 107.4 106.9 106.3

2019 106.8 106.5 106.7 106.8



Table7 (7 /2) (F/7V) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Dec Ann Ave

TOBACCO ull
2011 77.7 77.7 77.7 77.7 77.7 77.7 87.6 87.6 87.9 87.9 87.9 87.9 82.8
2012 87.9 87.9 87.9 87.9 87.9 88.0 94.3 95.1 95.1 98.2 98.2 99.1 92.3
2013 99.3 99.3 99.3 98.9 98.9 99.7 99.2 99.9 100.4  99.9 1023  102.8 100.0
2014 103.8 1046 1039 103.9 1046 1047 1047 1041 1049 1050 1051  105.5 104.6
2015 105 105.8 1059  106.5 106.5 106.5  106.4  106.5 106.5 106.5  106.5  105.8 106.2
2016 106.6  106.9 123.4 1244 1243 1243 1243 1243 1243 1241 1243  124.2 121.3
2017 1243 1242 1246 1246 1246 1748 1748 1748 1745 1744 1743 1744 153.7
2018 1920 1921  192.0 1920 192.0 1919  192.0 1920  192.0 1921  192.1  192.1 192.0
2019 1927 1926 1925 1925

CLOTHING AND FOOTWEAR anlllg gutloll
2011 95.0 95.0 95.0 95,1 95.3 95.3 95.4 95.1 95.1 95.3 95.4 95.7 95.2
2012 96.2 96.3 96.4 96.7 97.8 98.4 99.3 99.9 99.8 100.7  100.9  100.6 98.6
2013 99.2 99.4 99.5 99.4 99.4 99.9 100.1 1002  100.3  100.9  100.9  100.8 100.0
2014 100.6  100.6  100.7  100.5  100.4  100.6  101.0  100.7  100.9  101.7 1015 1015 100.9
2015 100.9 1012 101.4 1015 1014 1017 1023 1023 1029 1033  103.2  103.1 102.1
2016 1032 1035 1033  103.3  103.0 104.0 1037 102.8 1034  103.0 1023 1018 103.1
2017 1014 1015 1014 1016  101.2 1014 1014 1014  99.3 97.4 96.8 95.5 100.0
2018 93.3 93.4 93.7 93.1 92.8 93.3 93.0 92.7 92.9 92.6 92.5 92.5 93.0

2019 92.2 92.3 92.4 92.2



Table7 (7 /3) (F/7 V) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Dec Ann Ave

HOUSING, WATER, ELECTRICITY, GAS AND OTHER FUELS wil agiig glgil g jlallg clygallg alallg Gaull
2011 90.7 91.2 91.9 2.4 93.0 93.9 945 2.6 2.8 95.0 95.3 95.4 93.6
2012 95.8 95.9 96.0 96.1 96.2 96.5 96.6 96.7 97.2 97.3 97.5 97.8 96.6
2013 99.3 99.3 99.4 99.3 99.3 993 1005  100.1  100.2  100.5  100.9  101.8 100.0
2014 103.2 1039 1045 1050 1057 1053 1053 1049 1048 1049 1055  105.5 104.9
2015 106.1  106.6  107.0 1067  107.3  107.4  107.5 1075 107.4  107.4  108.5  109.0 107.4
2016 115 1125 1126 1123 113.0 1131 1126 1127 1126 1122 1131 113.0 112.6
2017 1123 1123 1121 1118 1120 1124 1116 1109 1122 1117 1102 111.9 111.8
2018 113.8 1138 1132 1124 1116 1108 1102 1095 108.6 107.7 106.8  106.2 110.4
2019 105.1 1044  104.1  103.6

FURNISHINGS, HOUSEHOLD EQUIPMENT diiall iljagaig Cuily
2011 93.4 93.4 93.6 93.6 93.7 94.0 94.3 94.5 94.9 95.2 95.3 95.5 94.3
2012 9.3 96.3 9.2 95.7 95.9 9.4 2.7 94.8 95.1 95.9 96.0 9.9 95.9
2013 99.1 99.7 99.8 99.8 1000 100.0  99.7  100.1  100.2  100.5  100.5  100.8 100.0
2014 1011 101.6 1013 1011 101.4 1011  101.1  101.7 1020  102.7 1029  102.7 101.7
2015 102.8 1027 1023  102.4 1023 1025 1025  102.7 1029  102.8  102.9  102.8 102.6
2016 103.2 1031 1033 1033  103.2  103.0 1029 1027 103.3 1035  103.0  102.9 103.1
2017 102.4  102.6 1025  102.6  102.4 1021 1021  102.1  100.5  99.5 98.0 97.6 101.2
2018 102.9 1029  102.8  102.7 1026  102.8  102.6  102.6  102.7 1023  102.5  102.4 102.7

2019 102.6 102.2 102.4 102.5



Table7 (7 7/ 4) (e€/7V) Vdgn
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Ann Ave

HEALTH anll
2011 92.7 92.7 92.7 95.5 95.5 95.5 95.5 95.5 95.5 95.4 95.4 95.7 94.8
2012 97.8 97.5 97.5 95.7 95.7 95.8 96.7 96.7 96.7 97.3 97.2 98.0 96.9
2013 99.4 99.7 99.6 99.8 99.9 99.9 100.2 100.1 100.0 100.4 100.4 100.5 100.0
2014 100.7 100.7 100.6 101.1 101.0 101.0 102.1 102.3 102.5 102.9 102.9 103.0 101.7
2015 103.3 103.5 103.6 104.0 104.0 104.0 103.9 103.8 103.8 104.6 104.5 104.5 104.0
2016 105.1 105.3 105.6 106.4 106.5 106.4 106.6 106.5 106.5 106.6 106.6 106.4 106.2
2017 106.3 106.4 106.2 106.2 106.3 106.2 106.2 106.2 106.1 106.1 106.1 106.1 106.2
2018 110.2 110.3 110.2 110.1 110.1 110.1 110.5 110.4 110.4 110.3 110.3 110.4 110.3
2019 110.4 110.4 110.3 110.7

TRANSPORT Jaill
2011 91.5 92.6 92.6 93.0 93.0 93.3 93.3 93.3 93.3 93.1 93.2 93.3 93.0
2012 93.2 93.2 94.5 95.8 98.0 98.5 98.7 99.2 99.8 99.9 100.0 100.3 97.6
2013 100.0 99.8 99.8 99.6 99.5 99.4 100.6 100.4 99.6 100.3 100.5 100.5 100.0
2014 100.7 101.5 101.0 100.9 100.6 101.2 101.7 101.9 101.9 101.5 101.5 101.8 101.4
2015 102.0 101.9 102.0 102.1 102.4 102.7 103.1 102.5 102.7 102.5 102.6 102.3 102.4
2016 110.5 110.7 111.1 110.4 110.3 109.7 110.6 110.2 110.0 109.2 109.3 108.6 110.1
2017 108.4 108.7 108.3 108.3 108.2 108.1 108.1 108.1 107.5 106.7 106.4 106.2 107.8
2018 119.8 119.6 119.6 119.2 119.1 119.3 119.3 119.4 119.4 119.0 119.2 119.0 119.3

2019 118.8 118.7 118.5 119.6



Table7 (7 /5) (o/V) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Ann Ave

COMMUNICATION cillnil
2011 98.1 98.1 98.0 98.0 98.0 98.0 98.0 98.0 98.3 98.6 98.6 98.2 98.2
2012 98.2 98.4 98.1 97.9 98.0 98.0 98.2 98.2 98.2 98.4 98.4 99.3 98.3
2013 100.7  100.6  100.2  100.0  99.9 100.1  100.1 99.6 99.9 99.6 99.7 99.5 100.0
2014 98.9 98.8 98.5 101.6 1015 101.4 1013  101.3 101.0 101.0 101.0  100.8 100.6
2015 100.3 1002  100.5  100.1 99.8 100.0  99.7 99.5 100.3 99.6 99.4 99.1 99.9
2016 99.3 99.4 100.0 100.3  100.6  100.8  100.8  100.8  100.0  100.1 99.7 99.5 100.1
2017 99.8 99.8 99.9 99.6 99.0 98.9 98.9 98.9 98.7 98.7 98.7 98.7 99.1
2018 100.9  100.8  100.8  100.7  100.6  100.4  100.3  100.4  100.1  100.1  100.0  99.9 100.4
2019 99.8 99.8 99.7 99.6

RECREATION AND CULTURE aaldillg ayayill
2011 98.3 98.2 98.2 98.3 98.6 99.2 99,5 98.7 98.5 98.4 98.0 97.7 98.5
2012 97.6 97.2 97.5 97.4 97.1 97.4 98.9 99.1 99.2 99.0 99.2 99.0 98.2
2013 100.7  100.3  100.1 99.1 98.9 99.1 100.5 101.5 101.0  99.6 99.7 99.5 100.0
2014 99 99.1 99.0 98.3 98.4 98.3 101.0  101.3  101.1  100.2  100.3  100.4 99.7
2015 99.9 99.1 99.2 99.1 99.0 99.6 101.7 1017  101.1  100.5  100.0  99.6 100.0
2016 98.3 98.3 98.3 98.6 98.7 98.8 98.8 99.1 98.7 98.4 98.0 97.4 98.5
2017 97.5 97.1 96.8 96.9 96.7 9.4 96.4 9.4 94.5 93,5 92.9 92.2 95.6
2018 9.8 96.7 96.5 96.4 96.4 96.5 97.5 97.3 96.6 96.5 96.4 96.5 96.7

2019 96.2 96.0 95.7 95.2



Table7 (7 /6) (1T/7V) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

Ann Ave

EDUCATION puaill
2011 96.2 96.2 96.2 96.2 96.2 96.2 96.2 96.2 96.2 97.4 97.4 97.4 96.5
2012 97.4 97.4 97.4 97.4 97.4 97.4 97.4 97.4 97.4 99.1 99.1 99.1 97.8
2013 98.3 98.3 98.3 98.3 98.3 98.3 98.3 98.3 98.3 105.1 105.1 105.1 100.0
2014 105.1 105.1 105.1 105.1 105.1 105.1 105.1 105.1 105.1 104.9 104.9 104.9 105.1
2015 104.9 104.9 104.9 104.9 104.9 104.9 104.9 104.9 104.9 109.3 109.3 109.3 106.0
2016 109.3 109.3 109.3 109.3 109.3 109.3 109.3 109.3 109.3 109.4 109.4 109.4 109.3
2017 109.5 109.5 109.5 109.5 109.5 109.5 109.5 109.5 110.5 110.5 110.5 110.5 109.8
2018 109.7 109.7 109.7 110.0 110.0 110.0 110.0 110.0 110.7 110.7 110.7 110.7 110.2
2019 111 111.0 111.0 111.4

RESTAURANTS AND HOTELS Galiallg aclhall
2011 91.7 91.7 91.7 91.9 91.9 91.9 92.4 92.5 92.0 93.5 93.3 92.9 92.3
2012 92.1 92.3 92.3 94.1 94.9 95.9 97.6 97.6 97.4 98.3 99.2 98.5 95.9
2013 100.0 100.2 99.7 99.7 100.0 99.9 100.2 100.3 100.4 100.2 100.0 99.5 100.0
2014 100.5 100.5 100.3 100.7 100.8 100.6 100.7 101.4 100.3 101.5 101.4 101.3 100.8
2015 101.9 102.4 102.6 102.6 102.4 102.8 102.8 102.8 102.5 102.5 103.5 103.0 102.7
2016 102.7 102.5 102.7 102.6 102.7 103.1 103.3 103.4 103.1 103.2 103.2 103.2 103.0
2017 103.9 103.4 103.4 103.5 103.5 103.8 103.8 103.8 103.5 103.1 102.9 104.1 103.6
2018 109.9 110.4 110.4 111.0 110.9 111.1 111.7 112.5 112.2 112.0 111.8 111.7 111.3

2019 111.8 112.1 112.1 112.4



Table7 (7 /7)) (V/V) Vdga
Series Of Monthly And Yearly Consumer Price Indices aygiwll g dygaidl ellgiwall jlowll auuball ola)ill dlulw
For Main Divisions 2013 = 100 iyl olwaill

poiwy  pgibl  podgi

Sep Nov Dec Ann Ave

MISCELLANEOUS GOODS AND SERVICES dcgiinll &nAddl Giloadllg glull
2011 92.9 92.9 93.3 93.5 95.2 95.2 99.0 98.6 100.5 100.5 99.7 100.2 96.8
2012 99.5 99.8 100.1 100.1 98.4 99.6 99.8 99.9 101.1 101.1 101.2 101.2 100.2
2013 98.8 100.1 100.0 99.9 100.1 100.3 99.1 100.1 100.0 100.5 100.5 100.6 100.0
2014 99.8 100.3 100.7 100.7 100.6 101.1 100.1 101.5 101.2 101.0 101.1 101.3 100.8
2015 100.8 101.8 101.7 101.7 101.5 101.9 101.6 101.9 102.0 102.0 102.2 102.3 101.8
2016 102.4 102.4 102.6 102.6 102.6 102.0 103.6 102.6 101.9 102.0 102.7 102.9 102.5
2017 102.8 102.7 102.8 102.8 102.7 102.8 102.8 102.8 102.0 102.1 101.6 101.3 102.4
2018 103.2 103.0 102.9 102.4 102.3 103.0 103.3 103.1 102.4 102.2 102.2 102.1 102.7

2019 102.2 102.4 102.3 102.1
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