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Cell Phones 
Communication in Saudi Arabia basically relies on cell phones Mobile phone calls have become widespread for all 
households in the Kingdom (98.5%), which reflects the swiŌ shiŌ and spread of this service and the recent accelerated 
access to ICT among the populaƟon. In addiƟon to this, 92% of individuals who are aged between 12-65 years-old 
have used it in 2017. 
 
Computers 
Some 46.6% of households in the Kingdom have a computer. Laptops and hand devices are largely widespread. This 
percentage differs from a region to another kingdom-wide. While around 24.69% of individuals, in different ages, 
have used computers, it is noted that 30% of individuals, who are aged between 12-65 years-old, used computers in 
2017. 
 
Copied or moved files or folders, using copy and paste tools to duplicate or move information within a document and 
sending and receiving e-mails are the most proficient skills used by computer users; 80.4%, 45.2% and 40.8% 
respectively. 
 
Internet: Cell phone technology is the most favorite among users to connect to the Internet 
Around 86.8% of households have access to the Internet, mainly through Mobile Broadband Network. Around 61.42% 
of them are households who have access to the Internet via cell phone packages, while 35.84% via Mobile Modem. 
While around 68.13% of individuals, in different ages, have used internet, it is noted that 83.83% of individuals, who 
are aged between 12-65 years-old, used internet in 2017. Internet is used extensively by individuals from home 
(around 99%), out of the total individuals who use the Internet. 
 
The sweeping majority of individuals (around 92.3%) use the Internet at least once a day, while around 4% and less 
than 1% use it at least once a week, but not every day and less than once a week respectively. 
 
Internet is often reached and used widely by individuals whose activities are connected mainly to browsing through 
using social media tools and extensively joining social and professional networks (around 69.5%), playing or 
downloading games, downloading movies, pictures, music or videos (around 49.7%), compared to other types of 
activities, which are narrowly accessible in general. 
 
Lack of knowledge or necessary skills to use the Internet is the biggest obstacle to the household's access to Internet 
(around 41.4%). High cost of devices is considered one of the main obstacles to the household's access to Internet 
(around 22.4%). 
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