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Introduction 

Tourism is one of the major developmental sectors for the role it plays and the influence it 

has on social, economic, environmental and cultural development in both of developing and 

developed countries. Tourism in Saudi Arabia is considered as a major source of economic 

development for the revenues it yields to the economy and the job opportunities it provides for 

citizens, in addition to stimulating infrastructure and improving services. Additionally, it activates the 

economic cycle of different business. Saudi Arabia pays a special attention to this sector in Saudi 

Vision 2030 as it is one of the main pillars of national economic variation. 

By virtue of cabinet decree no. (211) of 13/1/1437H, the General Authority for Statistics 

(GAStat) has obtained the authority to conduct surveys in the economic, social and population fields 

on behalf of the kingdom and to publish them periodically. Based on this authority, GAStat has 

developed programs that aim to create a statistical database in all fields, including (tourism surveys) 

in 2018, the Tourist Establishment Survey was conducted as the second such survey by GAStat on 

KSA's tourism sector. The importance of the survey lies particularly in the comprehensive data it 

provides on the tourism characteristic industries such as the number of tourist establishments, the 
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number of workers and their remunerations, the value of revenues and expenses, the capital 

composure, and other data appertaining to tourist display. 

The General Authority for Statistics (GAStat) thanks all the partners and clients concerned, 

the cooperation of whom was essential for making this bulletin possible. Also, GAStat would like to 

extend thanks to owners of establishments for their understanding and positive response to the 

survey. Their cooperation, after the guidance of Allah, was pivotal for the issuance of this bulletin.  

 Allah is the Arbiter of Success. 

 

General Authority for Statistics (GAStat) 

 Tourism Statistics 
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Methodology  

➢  General Description 

Tourist Establishment Survey is a scientific study on the tourist offer through a detailed measure 

of the different aspects appertaining to the characteristics and the performance of tourism 

characteristic industries in all administrative regions of Saudi Arabia. The inspection methodology 

has been adopted in the survey using a sample representing all establishments working in the 

tourism characteristic industries. The survey is conducted annually. 

➢ Main Objectives of the Survey 

In general, the survey aims at collecting and providing accurate statistical data and information 

that correspond with the relevant international recommendations as it helps in evaluating the 

performance, setting policies and decision taking in topics related to tourism. Therefore, this 

survey seeks to achieve the main following goals: 

• Providing indicators that aid in calculating the Gross Value Added of tourism activities. 

• Providing data on tourist offer as a prerequisite for Tourism Satellite Accounts (TSA) to 

calculate Tourism Direct Gross Value Added, and consequently calculating tourism 

contribution to GDP. 

• Providing detailed and descriptive data on tourism characteristic industries to identify 

operation, performance, and development rates for each activity. 

• Recognition of the number of workers in each activity and the participation of each activity, 

and tourism sector as a whole in creating job opportunities in addition to the level of jobs 

nationalization. 

• Identifying employment characteristics in tourist activities and their remunerations 

represented in wages, salaries, in kind and cash advantages. 

• Meeting the needs of the tourist sector from statistical data and information on productive 

tourism characteristic industries. 

• Meeting national requirements related to data on tourist offer and tourist establishments that 

aid in performance-monitoring which is considered as one of the goals of National 

Transformation Program 2020.  

➢ Survey Coverage 
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The survey covers all establishments that are related to tourism characteristic industries. This 

concept is stated by World Tourism Organization in international organizations guide of tourism 

statistics for 2008. The guide is aimed at setting a mechanism to identify the productive industries 

related to tourism. Tourism characteristic industries refers to all industries that typically produces 

tourism characteristic products. The World Tourism Organization has made a list of ten tourism 

characteristic industries in addition to another industry to be identified by each country in the 

course of what distinguishes the country such as commodities and other tourist services not 

elsewhere classified. The following table displays such tourism characteristic industries: 

 

List of tourism characteristic industries 

Tourist Activities 

1 Guests accommodation 

2 Serving food and beverages 

3  Passenger rail transport 

4  Passenger road transport 

5  Passenger water transport 

6  Passenger air transport 

7  Transport equipment rental 

8  Travel agencies and other reservation services 

9 Cultural activities 

10 Sports and recreational activities 

11 Other tourism characteristic industries in the country 

The criterion adopted to distinguish between tourism characteristic industries and other productive 

industries is the amount of guests' demand for the products provided by such industries. Tourism 

characteristic industries are those which meet one or both of the following criteria: 

✓ The tourism expenditure on the industry has to represent a significant share of the total 

expenditure on guests. 

✓ The tourism expenditure on the industry has to represent a significant share of its total 

outcome in the economy.  



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

10 

In this context, International Standard Industrial Classification of All Economic Activities (ISIC4), Rev.4 

has been adopted. as each main industry in the previous list contains several tourism characteristic 

industries on the fourth level of the ISIC4 as follows:  

 

 

Tourism characteristic industries by main categories of International Standard 

Industrial Classification of All Economic Activities 

Tourist Activities 

Classification 

Symbol ISIC 

4  

Description 

1 Guest accommodation services 

5510 Short term accommodation activities 

5520 
Camps venues, and entertainment 

vehicles parks 

5590 Other accommodation places 

2 
Activities of food and beverage 

catering 

5610 
Restaurants and mobile food service 

activities 

5629 Other food service activities 

5630 Beverage serving activities 

3 Passenger rail transport 4911 Passenger rail transport, interurban 

4 Passenger road transport 4922 Other passenger land transport 

5 Passenger water transport 
5011 

Sea and coastal passenger water 

transport 

5021 Inland passenger water transport 

6 Passenger air transport 5110 Passenger air transport 

7 Renting transport means 7710 Renting and leasing of motor vehicles 

8 
Activities of travel agencies and 

other reservation services 

7911 Travel agency activities 

7912 Tour operator activities 

7990 
Other reservation service and related 

activities 
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9 Cultural activities 

9000 Creative, arts and entertainment activities 

9102 
Museums activities and operation of 

historical sites and buildings 

9103 
Activities of gardens, zoos, and natural 

reserves 

10 
Sports and recreational 

activities 

7721 
Renting and leasing of recreational and 

sports goods 

9200 Activities of gambling 

9311 Operation of sports facilities 

9319 Other sports activities 

9321 
Activities of amusement parks and theme 

parks 

9329 
Other amusement and recreation 

activities N.E.C. 

11 
Tourist services distinguishing 

the country 
----------- Various service activities 

➢ The Survey Framework  

The data of establishments enumeration for 2010, updated in 2015, was adopted as a general 

framework for this survey as it contains all main data on all establishments in Saudi Arabia in 

accordance with the International Standard Industrial Classification of All Economic Activities (ISIC4), 

Rev.4. Such data were required for taking the targeted sample of this survey. 

➢ Sample Design and Selection 

Two procedures were taken for designing and selecting this survey sample: 

✓ Comprehensive enumeration method of large establishments (hotels, and hotel-furnished 

apartments).  

✓ Inspection through stratified random sample suitable to the size of the sample of other tourist 

establishments. 

This type of sampling has been adopted to guarantee the ideal representation of the taken sample 

by relative weight of each category of the various establishment categories.  
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➢ Time reference  

The data of the Tourist Establishment Survey has been collected for 2017. 

➢ Sampling unit 

The sample unit of this survey is the establishment which is defined as an economic unit with legal 

entity and a fixed location where a specific economic activity is practiced. The establishment is the 

smallest economic unit that may have data on the workers, their financial remunerations, revenues, 

expenses and capital formations.  

➢ Geographical Scope of the Survey 

The survey covers establishments working at tourism characteristic industries in major 

administrative regions in Saudi Arabia (13 regions). Each region is represented according to its 

percentage through the updated framework of establishment enumeration. 

➢ Survey Plan Development Method  

GAStat has conducted an executive plan for the survey including the survey goals, concepts, 

terms, Economic Activities Manual, sampling style, cities covered by the survey, the survey 

form, and timetable, in addition to preparing a booklet for labor force training, the used 

models, reports, training lectures, and results extraction.  

➢ Survey Form  

The form has been designed and prepared by GAStat in accordance with international 

recommendations, standards, and terms issued by the World Tourism Organization. It has been 

into consideration upon forming the form to include all data and information that achieve the 

survey goals and provide the data required for obtaining the required indicators. The survey form 

includes the main following items: 

• Economic Activity 

• Establishment ownership 

• Legal Personality 

• General Data on the Establishment 

• Employees Data  

• Worker compensations  

• Operating Expenses (commodities and services) 

• Manufacturing Expenses  
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• Operating Revenues 

• Transfer Revenues 

• Alteration in assets and liabilities 

• Financial assets by institutional sectors based on from whom? and to whom? 

• Performance and Operation 

• Enabling Business Environment 

➢ Data collection method  

The data collection lasted for 4 weeks in June 2018. Throughout the survey, data were collecting 

by direct contact with the establishment to complete the survey form, as the assigned researchers 

visited the establishments included in the sample of the survey and completed the data directly 

using tablets and the survey form to collect data easily and accurately. 

➢ Data Quality 

Quality control, which is executed in conjunction with data collection, is one of key stages of 

implementing Umrah survey, when a fully automated system is adopted with certain regulations 

to control data entry, to find errors and notes on forms and to fix them under a supervisor after 

recurring to the household if necessary. 

In addition, quality control stage involves following up and studying daily reports coming from 

respective operation room, then preparing periodical reports on field work progress and 

submitting them to GAStat officials. 

This stage also incorporates field visits by a number of specialists, to gain field insights into data 

collection, entry and reviewing, and to follow up the application of instructions to obtain top 

quality results. 
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• Statistical unit 

It is the smallest independent part of the general framework. It is subject to the statistical 

study and it has a fixed place, and is used as a basis for collecting data.  

• Establishment 

It is an economic entity with legal personality. It has a fixed location and carries out a 

certain economic activity. It is owned by one or a group of individuals, company, semi-

government sector, or an establishment. The establishment is the smallest economic unit 

that may have data on workers, their remunerations, expenses, revenues and capital 

formations. 

• Workers  

It includes all individuals (Saudis and non-Saudis) males and females, who work at the 

establishment. It also includes establishment owners, partners, employees who work 

for a wage, volunteers, those who work full time or part time, temporary workers, 

and those who are paid on a daily, weekly, or monthly basis. It also includes partners 

and members at shareholding companies, governing council heads and members who 

work at the establishment, in addition to workers who have paid leaves. The average 

number of workers is calculated by dividing the number of workers at the end of each 

month of the year on the number of the months of the year.  

• Profession 

The type of works that workers practice and spend most of their time therein. 

•  Remunerations  

The due regular amounts paid by the establishment to its workers throughout the year, such 

as wages and salaries payable in consideration of the normal working hours, fixed bonuses 

together with all benefits and allowances such as accommodation, social insurance or 

transport allowances, etc. 

• Salaries and wages 

They are all cash payments, which are paid regularly by the establishment to employees in 

return for their normal work hours as well as fixed premiums before making any cuts by the 
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employer in terms of taxes and contributions by workers in the social insurance, pension 

systems, life insurance installments, union fees and other obligations of employees. 

• Benefits and allowances  

Cash and in-kind payments that are made by the employer to the workers except for salaries 

and wages. Such payments include all sorts of bonuses and benefits, such as scholarships, 

education and medicine payments for the worker or his /her dependents, food and housing 

allowances, transport allowances and overtime, etc. 

• Operating Expenses  

 Goods supplies and services which cover all payments made by the establishment to practice 

an economic activity, whether purchased in the same year or taken from stocks purchased in 

previous years. 

• Accommodation  

The place used by the tourist temporarily for accommodation. 

• Tourist 

 A tourist is a person who travels 80 km at least away from his/her home for purposes of 

tourism. 

• Available Rooms & Apartments  

Rooms and furnished apartments prepared for accommodation in a residential establishment 

(hotel, furnished apartments, lodges, dwelling houses, etc). 

• Occupied Rooms & Apartments  

They refer to the number of sold rooms in the residence establishment (hotels, motels, etc) 

which were occupied during a specific period (excluding complimentary rooms, no-show 

rooms, or rooms where reservations have not been canceled and their residents did not show 

up). 

• Available Beds  

 The number of beds prepared for use in the available rooms in the residence establishment 

(hotels, motels, etc).  

• Guest  
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The person who checks-in in a residential establishment and stays therein for one night at 

least. 

• Local Residents  

Residents who permanently stay in Saudi Arabia disregarding their nationalities. 

• International Residents  

Residents who do not stay in Saudi Arabia disregarding their nationalities. 

• Rooms Revenues  

They refer to the revenues of renting or occupying the rooms (including service charge), with 

excluding other revenue sources in the residence establishment such as (hotels, or other 

facilities inside the establishment). 

• Other accommodation revenues 

They include revenues of all activities and facilities of the residence establishment other than 

rooms revenues.   

• Operating Surplus 

Total revenues, less the total expenses and remunerations. 

• Economic Activity 

All activities performed or services provided by the establishment in return for consideration. 

Sometimes, the establishment gets nothing in return, such as charities that are financed by 

donations. 
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Key Indicators  

 Key Indicators of Tourism Characteristic Industries  

The survey results show that the number of tourism-characteristic establishments has increased 

in to 2017 by some 2%, compared to 2016, and that the number of workers in tourism-

characteristic industries has also increased, when compared to the previous year, by 3.4%. The 

percentage of male workers in 2017 has amounted to 96%, of whom 22% are Saudis, whereas 

the percentage of female workers is 4%, 32% of whom are Saudis.  

As shown in the survey results, the remunerations in 2017 have increased, compared to 2016, 

by 6%, and the revenues have increased by 3.3%, whereas the operating expenses in 2017 have 

increased by 5%. 

The number of establishments of tourism characteristic 

industries  
71600 

Total number of workers at tourism characteristic industries 535,941 

Number of female workers at tourism characteristic industries 19,958 

Total amount of workers remunerations (thousand SAR) 18,636,000 

Total amount of annual operating revenues (thousand SAR) 118,725,764 

Total amount of annual operating expenses (thousand SAR) 58,537,423 

General average of room/ furnished apartment occupancy rate  51.4 % 

Average daily Room/ Furnished Apartment Rate (SAR) 283 

Average revenue per available room/ apartment (SAR)  145 

Average length of stay (nights) 2.9 

 

 Distribution of establishments of tourism characteristic industries 

Figure (1) displays the percentage distribution of all establishments of tourism characteristic 

industries (11 main industries) in Saudi Arabia in 2017. The food and beverage serving industry 
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reached 73% of the total number of tourist establishments, followed by guest accommodation 

services (13%), then rail-way transport (1% of total establishments). 

Figure (1): Percentage distribution of establishments regarding tourism characteristic 

industries by type of industry 

 

 

The survey showed that most of the establishments of tourism characteristic industries are 

classified as micro-establishments where less than 6 employees work. The percentage of micro-

establishments reached 82.8% of the total number of establishments. The small establishments 

that recruit (6-49) employees reached 16%. These two categories combined represent about 

98% out of the total number of establishments of tourism characteristic industries. Meanwhile, 

the percentage of medium-sized establishments (with 50-249 employees), together with large 

establishments (+250 employees) did not exceed 2% in 2017. Figure (2) shows the percentage 

distribution of tourism characteristic industries by size. 
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Figure (2): Percentage distribution of establishments regarding tourism characteristic 

industries by establishment size 

 

 

 

 Distribution of workers at tourism characteristic industries 

The food and beverage serving industry, together with the guest accommodation industry, have 

absorbed the bulk (75%) of the total tourism-characteristic workers. The rest of tourism-

characteristic industries share the remaining 25% of workers. Figure (3) shows the distribution of 

KSA workers in 2017 by industry 
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Figure (3) Percentage distribution of workers at tourism characteristic industries by 

type of industry 

 

 

 

 

 

 

 

 

Figure (4) shows the percentage distribution of workers by the size of establishments. The survey 

results show that the tourism characteristic workers are largely concentrated in micro- and small-
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Figure (4) Distribution of workers at tourism characteristic industries by 

establishment size 
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industry type, KSA, 2017.  

 

 

0 50,000 100,000 150,000 200,000 250,000

Less than 5 workers

6-49 Employees

50-249 Employees

250+ workers

179,185

206,512

78,346

71,898



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

23 

Figure (5) Percentage of jobs occupied by Saudis at tourism characteristic 

industries by industry type 
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Figure (6) Percentage distribution of workers at tourism characteristic industries by 

gender 
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Figure (7) Percentage distribution of workers at tourism characteristic industries 

by gender and industry type 
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Figure (8): Percentage distribution of female workers occupying tourism-

characteristic jobs out of total female workers 
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Figure (9): Percentage distribution of workers by profession 
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 The volume and distribution of remunerations of workers at tourism 

characteristic industries 

According to the survey results, the total remuneration of workers in KSA tourism-characteristic 

industries increased in 2017 by 6% compared with 2016. Three industries had the largest shares 

of remunerations: food and beverage serving (40% of total remunerations), air passenger 

transport (20%), and guest accommodation services (18%).  

Figure (11) represents the percentage distribution of remunerations of workers at tourism 

characteristic industries by type of industry. 

Figure (11) Percentage distribution of remunerations of workers at tourism 

characteristic industries by type of industry. 
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The results show that the remunerations workers at tourism characteristic industries receive at 

each industry are very close. The figure (11) below shows that the percentages of workers and 

the percentage of remunerations are close to each other. For example, guest accommodation 

workers represent 21% of the total number of workers at tourism characteristic industries and 

they receive 18% of the total remunerations. Yet, this is not the same case for air transport 

industry. Although the percentage of workers at air passenger transport does not exceed 5%, 

they receive about 20% of the total remunerations. And the remunerations paid to food and 

beverage serving make up 40% of total remunerations, although those workers represent 54% 

of the total tourism characteristic workers. 

 

Figure (12) The relation between the percentage of workers and the 

remunerations paid to them by type of industry 
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The results indicated that the micro-establishments contributed to the total remunerations with 25%, 

while the shares of small and large establishments in the total remunerations were 31.7% and 29.9% 

respectively. The medium-sized establishments' share in remunerations was 13.5%.  

 

Figure (13) Distribution of remunerations at tourism characteristic industries by 

establishment size 
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Figure (14) Percentage distribution of remunerations of workers at tourism 

characteristic industries 

 

 

 

 

 

 

 Annual Operating Revenues of tourism characteristic industries 2017 

The results showed that the operating revenues of tourism characteristic industries in KSA 

increased by 3.3% compared with 2016. The food and beverage serving revenues reached 35% 

of the total revenues. And the percentage of air passenger transport revenues amounted to 

27.6%. While the percentage of guest accommodation revenues was 17.3% to total revenues. 

Figure (15) demonstrates the distribution of revenues by industries. 
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Figure (15) Distribution of operating revenues from tourism characteristic 

industries 
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Figure (16) Distribution of operating revenues from tourism characteristic 

industries by establishment size 

 

 

 

 

 

 

 Annual Operating expenses of Tourism Characteristic Industries 2017 

Figure (17) illustrates the distribution of tourism-characteristic expenses by industry. The total 
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Figure (17) Distribution of operating expenses of tourism characteristic industries  

 

Micro- and small-sized establishments represented 28% of the total expenses of tourism 

characteristic industries in 2017. While the medium-sized and large establishments accounted for 

11% and 33% of the total expenses, respectively. Figure (18) shows the distribution of the expenses 

by size of the establishment. 

Figure (18) Distribution of operating expenses of tourism characteristic industries by 

establishment size 
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➢ Performance and operation indicators of tourism characteristic industries 2017 

 

• Key performance indicators of guest accommodation services 

The results of the survey show that the general average of room/ furnished apartment occupancy 

reached 51.4% in 2017, covering all types of guest accommodation establishments all over the 

Kingdom. The annual average of occupancy rate reached about 52.1% and 51% for hotels and 

furnished accommodation units respectively. There is a discrepancy in the values of this rate during 

the year months according to tourist arrivals and local tourism as shown in figure (19).  

 

Figure (19): Occupancy rate of rooms/ furnished apartments by month 
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2017 
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Figure (20): Average daily rate of rooms/ furnished apartments by type 

  

 

On the other hand, the daily revenue per available room reached about 145 SAR in 2017: SAR 148 for 

hotels, and SAR 140 for furnished accommodation units. The following figure illustrates the values of 

the indicator for hotel rooms and furnished accommodation units in 2017 by month. 

Figure (21): Revenue rate of rooms/ furnished apartments by month  
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The average length of stay at hotel rooms and furnished accommodation units in 2017 was 3 nights. 

As shown in Figure (22), the average length of stay for both rooms and furnished apartments is obviously 

close. 

Figure (22): Average length of stay at rooms/ furnished apartments by month 
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Key performance indicators of passenger transport services  

Passenger Transportation 

Services 

Number of 

available seats for 

international trips 

Number of 

international 

passengers 

Rate of 

international 

flights 

operation 

Number of 

available seats 

for local trips 

Number of 

local 

passengers 

local 

passengers 

Rate of local 

flights 

operation 

Passenger rail transport - - 0% 1,8 1.5 83% 

Passenger road 

transport 

5.2 4.4 84.6% 33,9 19.6 57.8% 

Passenger water 

transport 

0.7 0.6 85.7% - - 0% 

Passenger air transport 58.9 42.8 72.6% 68.0 43.8 64.4% 

Total 64.8 47.8 73.7% 103.7 64.9 62.5% 

Reference: General Authority for Statistics (GAStat) 

 The performance rates vary among the different types of passenger transport services as follows: 

1) Railway passenger transport 

The number of available seats on domestic trips reached 1.8 million seats in 2017, and 1.5 

million passengers traveled by railway in the same year. The rate of railways passenger transport 

services reached 83%.  

It is worth noting that railway passenger transport is limited to domestic trips. 

2) Passenger road transport 

The number of available seats on international trips in 2017 reached about 5.2 million seats, 

and about 4.4 million passengers traveled on those trips. Thus, the operation rate of road 

transport services reached about 84.6%. As for domestic trips inside Saudi Arabia through road 

transport, the number of seats reached about 33.9 million seats as about 19.6 million 

passengers occupied them to travel with a rate of 57.8%. 

3) Water passenger transport 

The number of available seats on international voyages reached 0.7 thousand seats in 2017, 

and 0.6 thousand passengers in the same year. Thus, the rate of passenger water transport 

services reached 85.7%. It is noteworthy that water passenger transport is limited to 

international voyages. 
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4) Air passenger transport 

The number of available seats on international flights reached about 58.9 million seats in 2017, 

and about 42.8 million passengers traveled on such flights. The operational rate reached 72.6%. 

As for domestic flights inside Saudi Arabia, the number of seats reached about 68 million seats, 

as about 43.8 million passengers occupied them to travel, with an operational rate of 64.4%. 

5)  KPIs of travel agencies 

As shown in Figure (23), the types of trips purchased by customers from travel agencies in 

2017 were mainly of three types: international trips departing from Saudi Arabia with a 

percentage of 40%, international trips arriving in Saudi Arabia (36.7%), and, finally, domestic 

trips within Saudi Arabia (23.3%). 

 

Figure (23) Percentage distribution of journeys bought by travel and tourist agencies 
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Acknowledged, trips are of two types: 

Inclusive trips: they are an inclusive tourist program sold with an inclusive price covering two or three 

items of the trip items such as travel and accommodation tickets.  

Individual services without inclusive trip where one item is purchased from travel agencies such as flight 

tickets only or motel reservation only.  

The results show that most of the trips sales are in the form of individual services where just one item 

of the trip is purchased, as shown in Figure (23)  

Figure (24) Percentage distribution of journeys bought by travel and tourist units by 

trip type 
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 Electronic systems and services used in the tourist establishments industry 2017  

• Establishments using social media 

As shown in Figure (25), the survey results show that the level of social media usage by tourism-

characteristic industries varies greatly. In some sectors, such as railway and air passenger 

transport, the usage of social media reached 100%. In other sectors, such as water passenger 

transport, social media apps are not used at all. 

 

Figure (25): Percentage distribution of establishments using social media 
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Figure (26): Percentage distribution of establishments using e-systems 
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Figure (27): Percentage distribution of establishments with cloud data 
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Figure (28): Percentage distribution of device usage (tablets, laptops, and desktop 

computers) 
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Figure (29): Percentage distribution of establishments with accounting 

(budgetary) books 
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Figure (30): Tourist establishments' feedback on the key challenges 
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Additionally, results show that the main problems that face developing the work environment are: 

➢ Domestic competition (52%) 

➢ Low demand (30%) 

➢ Problems with its workers (18%) 

Figure (31): Key problems impeding development of the business 

environment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Local 
Competition 

52%

Low demand 
30%

Problems with its 
workers

18%



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

48 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Publishing Tables 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

49 

 

 

ين
تغل

ش
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 5
0

كثر
 فأ

غل
شت

2 م
50

ملة
الج

 Le
ss 

tha
n 5

Em
plo

ye
es 

49
-6

Em
plo

ye
es 

24
9-5

0
wo

rke
rs 

+2
50

To
tal

1
وّار

 للز
مة

لإقا
ط ا

شا
ن

7,6
17

1,0
52

26
4

56
8,9

89
Ac

com
mo

da
tio

n f
or 

Vis
ito

rs
1

2
اب

شر
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
44

,09
0

7,7
28

17
0

36
52

,02
4

Foo
d a

nd
 Be

ver
ag

e S
erv

ing
 Ac

tivi
tie

s
2

3
دية

حدي
ك ال

سك
 بال

اب
الرك

قل 
ن

0
0

0
6

6
Rai

lwa
ys 

Pas
sen

ge
r T

ran
spo

rt
3

4
اب

لرك
ي ل

البر
قل 

الن
89

6
55

7
17

5
17

1,6
45

Ro
ad

 Pa
sse

ng
er 

Tra
nsp

ort
4

5
اب

لرك
ي ل

مائ
ل ال

لنق
ا

29
14

0
0

43
Wa

ter
 Pa

sse
ng

er 
Tra

nsp
ort

5

6
اب

لرك
ي ل

جو
ل ال

لنق
ا

0
0

0
31

31
Air

 Pa
sse

ng
er 

Tra
nsp

ort
6

7
قل

 الن
ائل

وس
جار 

ستئ
ا

3,0
60

63
5

66
2

3,7
63

Tra
nsp

ort
 Eq

uip
me

nt 
Ren

tal
7

8
حجز

ت ال
دما

وخ
فر 

لس
ت ا

كالا
و

1,9
71

83
4

65
8

2,8
78

Tra
vel

 Ag
en

cie
s a

nd
 ot

he
r R

ese
rva

tio
n S

erv
ice

 Ac
tivi

tie
s

8

9
فية

ثقا
ة ال

شط
لأن

ا
28

4
18

4
0

0
46

8
Cu

ltu
ral

  A
ctiv

itie
s

9

10
هية

رفي
والت

ية 
اض

الري
طة 

نش
الأ

1,1
42

35
1

31
0

1,5
24

Sp
ort

s a
nd

 Re
cre

ati
on

al A
ctiv

itie
s

10

11
احة

سي
ة لل

ميز
الم

رى 
لأخ

طةا
نش

الأ
19

4
28

7
0

22
9

Ot
he

r K
SA

-Sp
eci

fic 
To

uri
sm

 Ch
ara

cte
rist

ic A
ctiv

itie
s

11

59
,28

3
11

,38
3

77
8

15
6

71
,60

0

  )1
م )

 رق
ول

جد
Ta

ble
 No

. 1

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mi
c a

cti
vit

y

)20
17

يه 
ياح

لس
ت ا

شآ
لمن

ح ا
س

) م
صاء 

لإح
ة ل

عام
ة ال

هيئ
_ ال

صدر
الم

  

To
tal

ي
مال

لإج
ا

To
tal

 es
tab

lish
me

nts
 by

 w
ork

for
ce 

cap
aci

ty 
and

 ec
on

om
ic a

cti
vit

y f
or 

20
17

20
17

ي 
صاد

لاقت
ط ا

شا
والن

ين 
تغل

مش
م ال

حج
ئة 

ب ف
حس

ت 
شآ

لمن
ة ا

جمل



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

50 

 

لين
شتغ

6 م
من

قل 
أ

غل
شت

4 م
9 -

 6
غل

شت
2 م

49 
- 5

0
كثر

 فأ
غل

شت
2 م

50
ملة

الج

 Le
ss 

tha
n 5

Em
plo

yee
s 4

9-6
Em

plo
yee

s 2
49-

50
wo

rke
rs 

+2
50

To
tal

1
زوّار

ة لل
قام

 الإ
شاط

ن
8,7

11
7,7

01
9,0

92
3,8

52
29

,35
6

Ac
com

mo
dat

ion
 fo

r V
isit

ors
1

2
اب

شر
 وال

عام
لط

م ا
قدي

ط ت
شا

ن
10

,62
0

20
,63

2
2,4

04
2,8

86
36

,54
2

Foo
d a

nd
 Be

ver
age

 Se
rvin

g A
ctiv

itie
s

2

3
دية

حدي
ك ال

سك
ب بال

لركا
ل ا

نق
0

0
0

1,2
82

1,2
82

Rai
lwa

ys 
Pas

sen
ger

 Tra
nsp

ort
3

4
اب

للرك
ري 

 الب
قل

الن
3,6

10
3,8

76
3,7

34
1,8

08
13

,02
8

Roa
d P

ass
eng

er T
ran

spo
rt

4

5
اب

للرك
ي 

مائ
ل ال

لنق
ا

24
27

0
0

51
Wa

ter
 Pa

sse
ng

er T
ran

spo
rt

5

6
اب

للرك
وي 

 الج
قل

الن
0

0
0

15
,97

4
15

,97
4

Air
 Pa

sse
ng

er T
ran

spo
rt

6

7
قل

 الن
ائل

وس
جار 

ستئ
ا

2,9
04

1,9
05

1,0
38

17
9

6,0
26

Tra
nsp

ort
 Eq

uip
me

nt 
Ren

tal
7

8
حجز

ت ال
دما

 وخ
سفر

ت ال
كالا

و
2,4

84
4,4

10
1,7

42
1,0

74
9,7

10
Tra

vel
 Ag

enc
ies

 an
d o

the
r Re

ser
vat

ion
 Se

rvic
e A

ctiv
itie

s
8

9
فية

ثقا
ة ال

شط
الأن

14
0

54
0

0
0

68
0

Cu
ltu

ral 
 Ac

tivi
ties

9

10
هية

رفي
والت

ضية 
لريا

طة ا
نش

الأ
75

0
3,8

43
83

5
0

5,4
28

Spo
rts 

and
 Re

cre
atio

nal
 Ac

tivi
ties

10

11
احة

سي
ة لل

ميز
الم

رى 
لأخ

طةا
نش

الأ
43

6
35

0
53

2
0

1,3
18

Oth
er K

SA
-Sp

eci
fic 

Tou
rism

 Ch
ara

cte
rist

ic A
ctiv

itie
s

11

29
,67

9
43

,28
4

19
,37

7
27

,05
5

11
9,3

95

)20
17

يه 
سياح

ت ال
شآ

لمن
ح ا

مس
ء ) 

صا
لإح

ة ل
عام

ة ال
هيئ

_ ال
صدر

الم
  

20
17

ي 
صاد

لاقت
ط ا

نشا
 وال

شأة
المن

جم 
ة ح

ب فئ
حس

ون 
ودي

سع
ن ال

غلو
مشت

 ال

Tab
le N

o. 2
)2(

قم 
ل ر

دو
ج

 Sa
udi

 em
plo

yee
s b

y e
sta

blis
hm

ent
 siz

e a
nd 

eco
nom

ic a
cti

vit
y 2

01
7

لي
جما

الإ
To

tal

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mi
c a

ctiv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

51 

 

لين
شتغ

6 م
من

قل 
أ

غل
شت

4 م
9 -

 6
غل

شت
2 م

49 
- 5

0
أكثر

ل ف
شتغ

2 م
50

ملة
الج

Les
s th

an
 5 w

ork
ers

Em
plo

yee
s 4

9-6
Em

plo
yee

s 2
49-

50
wo

rke
rs +

25
0

To
tal

1
زوّار

ة لل
قام

 الإ
شاط

ن
20

,34
2

22
,09

8
29,

298
13,

86
3

85,
60

1
Acc

om
mo

dat
ion

 for
 Vis

itor
s

1

2
راب

لش
م وا

طعا
م ال

قدي
ط ت

نشا
113

,58
0

116
,98

1
11,

078
11,

310
252

,94
9

Foo
d a

nd 
Bev

era
ge 

Ser
vin

g A
ctiv

itie
s

2

3
دية

حدي
ك ال

سك
ب بال

لركا
ل ا

نق
0

0
0

311
311

Rai
lwa

ys P
ass

eng
er T

ran
spo

rt
3

4
كاب

ي للر
 البر

قل
الن

950
9,4

62
9,3

48
5,9

83
25,

743
Roa

d P
ass

eng
er T

ran
spo

rt
4

5
كاب

ي للر
مائ

ل ال
النق

48
183

0
0

231
Wa

ter 
Pas

sen
ger

 Tra
nsp

ort
5

6
كاب

ي للر
لجو

ل ا
النق

0
0

0
11,

162
11,

162
Air

 Pa
sse

nge
r Tr

ans
por

t
6

7
قل

ل الن
سائ

ار و
ستئج

ا
6,8

20
3,7

80
3,2

55
612

14,
467

Tra
nsp

ort
 Eq

uip
me

nt R
ent

al
7

8
حجز

ت ال
دما

 وخ
سفر

ت ال
كالا

و
5,6

35
5,1

45
3,0

48
1,6

02
15,

430
Tra

vel
 Ag

enc
ies

 an
d o

the
r Re

ser
vat

ion
 Se

rvic
e A

ctiv
itie

s
8

9
فية

لثقا
طة ا

نش
الأ

420
1,0

92
0

0
1,5

12
Cu

ltur
al  

Act
ivit

ies
9

10
هية

ترفي
 وال

ضية
لريا

طة ا
نش

الأ
1,2

75
3,9

07
2,3

56
0

7,5
38

Spo
rts 

and
 Re

cre
atio

nal
 Ac

tivi
ties

10

11
احة

سي
ة لل

ميز
 الم

خرى
ةالأ

شط
الأن

436
580

586
0

1,6
02

Oth
er K

SA
-Sp

eci
fic 

Tou
rism

 Ch
ara

cte
rist

ic A
ctiv

itie
s

11

149
,50

6
163

,22
8

58,
969

44,
843

416
,54

6

Tab
le N

o. 3
)3( 

رقم
ول 

جد

201
ي 7

صاد
لاقت

ط ا
نشا

 وال
شأة

المن
جم 

ة ح
ب فئ

حس
يين 

عود
الس

غير 
ون 

شتغل
الم

)20
17 

حيه
سيا

ت ال
شآ

لمن
سح ا

) م
صاء 

لإح
ة ل

عام
ة ال

هيئ
_ ال

صدر
الم

  

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mic
 ac

tiv
ity

لي
جما

الإ
To

tal

No
n-S

aud
i em

plo
yee

s b
y e

sta
blis

hm
ent

 siz
e a

nd 
eco

nom
ic a

ctiv
ity

 20
17



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

52 

 

لين
شتغ

6 م
من

قل 
أ

غل
شت

4 م
9 -

 6
غل

شت
2 م

49 
- 5

0
كثر

 فأ
غل

شت
2 م

50
ملة

الج

Les
s t

ha
n 5

 w
ork

ers
Em

plo
yee

s 4
9-6

Em
plo

yee
s 2

49-
50

wo
rke

rs 
+2

50
To

tal

1
وّار

 للز
امة

لإق
ط ا

شا
ن

29
,05

3
29

,79
9

38
,39

0
17,

715
114

,95
7

Ac
com

mo
dat

ion
 fo

r V
isit

ors
1

2
اب

شر
 وال

عام
لط

م ا
قدي

ط ت
شا

ن
12

4,2
00

137
,61

3
13,

48
2

14,
196

28
9,4

91
Foo

d a
nd

 Be
ver

age
 Se

rvin
g A

ctiv
itie

s
2

3
دية

حدي
ك ال

سك
 بال

اب
الرك

قل 
ن

0
0

0
1,5

93
1,5

93
Rai

lwa
ys 

Pas
sen

ger
 Tra

nsp
ort

3

4
اب

للرك
ري 

 الب
قل

الن
4,5

60
13,

338
13,

08
2

7,7
91

38
,77

1
Roa

d P
ass

eng
er T

ran
spo

rt
4

5
اب

للرك
ي 

مائ
ل ال

لنق
ا

72
21

0
0

0
28

2
Wa

ter
 Pa

sse
ng

er T
ran

spo
rt

5

6
اب

للرك
وي 

 الج
قل

الن
0

0
0

27
,13

6
27

,13
6

Air
 Pa

sse
ng

er T
ran

spo
rt

6

7
قل

 الن
ائل

وس
جار 

ستئ
ا

9,7
24

5,6
85

4,2
93

791
20

,49
3

Tra
nsp

ort
 Eq

uip
me

nt 
Ren

tal
7

8
حجز

ت ال
دما

 وخ
سفر

ت ال
كالا

و
8,1

19
9,5

55
4,7

90
2,6

76
25

,14
0

Tra
vel

 Ag
enc

ies
 an

d o
the

r Re
ser

vat
ion

 Se
rvic

e A
ctiv

itie
s

8

9
فية

ثقا
ة ال

شط
الأن

56
0

1,6
32

0
0

2,1
92

Cu
ltu

ral 
 Ac

tivi
ties

9

10
هية

رفي
والت

ضية 
لريا

طة ا
نش

الأ
2,0

25
7,7

50
3,1

91
0

12
,96

6
Spo

rts 
and

 Re
cre

atio
nal

 Ac
tivi

ties
10

11
احة

سي
ة لل

ميز
الم

رى 
لأخ

طةا
نش

الأ
87

2
930

1,1
18

0
2,9

20
Oth

er K
SA

-Sp
eci

fic 
Tou

rism
 Ch

ara
cte

rist
ic A

ctiv
itie

s
11

17
9,1

85
20

6,5
12

78
,34

6
71

,89
8

53
5,9

41

)20
17

يه 
سياح

ت ال
شآ

لمن
ح ا

س
) م

صاء 
لإح

ة ل
عام

ة ال
هيئ

_ ال
صدر

الم
  

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mi
c a

ctiv
ity

Ta
ble

 No
. 4

)4(
قم 

ل ر
دو

ج

To
tal

 em
plo

yee
s b

y e
sta

blis
hm

ent
 siz

e a
nd 

eco
nom

ic a
ctiv

ity
 20

17

20
17

ي 
صاد

لاقت
ط ا

نشا
 وال

شأة
لمن

م ا
حج

فئة 
ب 

حس
ين 

تغل
مش

ة ال
جمل

لي
جما

الإ
To

tal



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

53 

 

كور
ذ

اث
إن

كور
ذ

اث
إن

Ma
le

Fem
ale

Ma
le

Fem
ale

To
tal

1
وّار

 للز
امة

لإق
ط ا

شا
ن

28
,84

7
50

9
85

,25
9

34
2

11
4,9

57
Ac

com
mo

dat
ion

 fo
r V

isit
ors

1

2
اب

شر
 وال

عام
لط

م ا
قدي

ط ت
شا

ن
35

,38
6

1,1
56

24
9,3

61
3,5

88
28

9,4
91

Foo
d a

nd
 Be

ver
age

 Se
rvin

g A
ctiv

itie
s

2

3
دية

حدي
ك ال

سك
 بال

اب
الرك

قل 
ن

1,2
38

44
31

1
0

1,5
93

Rai
lwa

ys 
Pas

sen
ger

 Tra
nsp

ort
3

4
اب

للرك
ري 

 الب
قل

الن
12

,92
6

10
2

25
,64

4
99

38
,77

1
Roa

d P
ass

eng
er T

ran
spo

rt
4

5
اب

للرك
ي 

مائ
ل ال

لنق
ا

51
0

23
1

0
28

2
Wa

ter
 Pa

sse
ng

er T
ran

spo
rt

5

6
اب

للرك
وي 

 الج
قل

الن
15

,21
9

75
5

4,1
10

7,0
52

27
,13

6
Air

 Pa
sse

ng
er T

ran
spo

rt
6

7
قل

 الن
ائل

وس
جار 

ستئ
ا

5,9
16

11
0

14
,31

5
15

2
20

,49
3

Tra
nsp

ort
 Eq

uip
me

nt 
Ren

tal
7

8
حجز

ت ال
دما

 وخ
سفر

ت ال
كالا

و
9,1

02
60

8
13

,82
3

1,6
07

25
,14

0
Tra

vel
 Ag

enc
ies

 an
d o

the
r Re

ser
vat

ion
 Se

rvic
e A

ctiv
itie

s
8

9
فية

ثقا
ة ال

شط
الأن

60
6

74
1,4

88
24

2,1
92

Cu
ltu

ral 
 Ac

tivi
ties

9

10
هية

رفي
والت

ضية 
لريا

طة ا
نش

الأ
2,5

55
2,8

73
6,7

79
75

9
12

,96
6

Spo
rts 

and
 Re

cre
atio

nal
 Ac

tivi
ties

10

11
احة

سي
ة لل

ميز
الم

رى 
لأخ

طةا
نش

الأ
1,2

44
74

1,5
72

30
2,9

20
Oth

er K
SA

-Sp
eci

fic 
Tou

rism
 Ch

ara
cte

rist
ic A

ctiv
itie

s
11

11
3,0

90
6,3

05
40

2,8
93

13
,65

3
53

5,9
41

)20
17

يه 
سياح

ت ال
شآ

لمن
ح ا

س
) م

صاء 
لإح

ة ل
عام

ة ال
هيئ

_ ال
صدر

الم
  

ي
مال

لإج
ا

To
tal

Sa
ud

i - 
دي

عو
س

No
n-S

au
di 

ي -
عود

 س
غير

ملة
الج

Ta
ble

 No
. 5

)5(
قم 

ل ر
دو

ج

20
17

ي 
صاد

لاقت
ط ا

نشا
وال

س 
لجن

ب ا
حس

ي ( 
عود

ر س
وغي

ي 
عود

) س
ين 

تغل
مش

د ال
عد

Nu
mb

er 
of 

wo
rke

rs 
(Sa

udi
 an

d n
on-

Sau
di) 

by 
gen

der
 an

d e
con

om
ic a

cti
vit

y 2
01

7

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mi
c a

ctiv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

54 

 

ين
تغل

مش
ن6 

ل م
أق

غل
شت

4 م
9 -

 6
غل

شت
2 م

49
 - 5

0
كثر

 فأ
غل

شت
2 م

50
لة*

جم
ال

 Le
ss 

tha
n 5

Em
plo

ye
es 

49
-6

Em
plo

ye
es 

24
9-5

0
wo

rke
rs +

25
0

To
tal

1
وّار

 للز
امة

لإق
ا

30
%

26
%

24
%

22
%

26
%

Ac
com

mo
dat

ion
 fo

r V
isit

ors
1

2
اب

شر
 وال

عام
لط

م ا
قدي

ط ت
شا

ن
9%

15%
18

%
20

%
13%

Foo
d a

nd
 Be

ver
age

 Se
rvin

g A
ctiv

itie
s

2

3
دية

حدي
ك ال

سك
 بال

اب
الرك

قل 
ن

0%
0%

0%
80

%
80

%
Rai

lwa
ys 

Pas
sen

ger
 Tra

nsp
ort

3

4
اب

للرك
ري 

 الب
قل

الن
79%

29
%

29
%

23
%

34%
Roa

d P
ass

eng
er T

ran
spo

rt
4

5
اب

للرك
ي 

مائ
ل ال

لنق
ا

33%
13%

0%
0%

18
%

Wa
ter

 Pa
sse

ng
er T

ran
spo

rt
5

6
اب

للرك
وي 

 الج
قل

الن
0%

0%
0%

59%
59%

Air
 Pa

sse
ng

er T
ran

spo
rt

6

7
قل

 الن
ائل

وس
جار 

ستئ
ا

30
%

34%
24

%
23

%
29

%
Tra

nsp
ort

 Eq
uip

me
nt 

Ren
tal

7

8
حجز

ت ال
دما

 وخ
سفر

ت ال
كالا

و
31%

46
%

36
%

40
%

39%
Tra

vel
 Ag

enc
ies

 an
d o

the
r Re

ser
vat

ion
 Se

rvic
e A

ctiv
itie

s
8

9
فية

ثقا
ة ال

شط
الأن

25
%

33%
0%

0%
31%

Cu
ltu

ral 
 Ac

tivi
ties

9

10
هية

رفي
والت

ضية 
لريا

طة ا
نش

الأ
37%

50
%

26
%

0%
42

%
Spo

rts 
and

 Re
cre

atio
nal

 Ac
tivi

ties
10

11
احة

سي
ة لل

ميز
الم

رى 
لأخ

طةا
نش

الأ
50

%
38

%
48

%
0%

45%
Oth

er K
SA

-Sp
eci

fic 
Tou

rism
 Ch

ara
cte

rist
ic A

ctiv
itie

s
11

17
%

21
%

25
%

38
%

22
%

*
شاط

 الن
سب

ن ح
غلي

شت
الم

لة 
جم

ى 
 عل

وماً
قس

ن م
ديي

عو
لس

ة ا
جمل

**
فئة

ب ال
حس

ين 
تغل

مش
ة ال

جمل
ى 

 عل
وماً

قس
ن م

ديي
عو

لس
ة ا

جمل

20
17

ي 
صاد

لاقت
ط ا

نشا
م ال

حج
ة و

 فئ
سب

ن ح
ديي

عو
لس

ن ا
غلي

مشت
ف ال

وظي
ة ت

نسب

)6(
قم 

ل ر
دو

ج
Ta

ble
 No

. 6

 Pe
rce

nta
ge 

em
plo

ym
ent

 of
 Sa

udi
 wo

rke
rs b

y e
con

om
ic g

rou
p  a

nd 
 ac

tiv
ity

 20
17

)20
17

يه 
سياح

ت ال
شآ

لمن
ح ا

س
) م

صاء 
لإح

ة ل
عام

ة ال
هيئ

_ ال
صدر

الم
  

دي
صا

لاقت
ط ا

شا
الن

Eco
no

mi
c a

ctiv
ity

To
tal

**
ي 

مال
لإج

ا



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

55 

 

راء
مد

ون
ائي

ص
اخ

ون
فني

ون
هني

م
ال

عم

M
an

ag
er

s
Sp

ec
ial

ist
s

Te
ch

ni
cia

ns
Pr

of
es

sio
na

ls
 W

or
ke

rs

1
وار

للز
مة 

لإقا
ط ا

شا
ن

4,
39

7
3,

55
7

6,
53

0
11

,7
31

3,
14

1
29

,3
56

Ac
co

mm
od

ati
on

 fo
r V

isi
to

rs
1

2
ب

شرا
وال

م 
عا

ط
م ال

دي
تق

ط 
شا

ن
11

,4
98

6,
70

7
4,

38
5

10
,8

40
3,

11
2

36
,5

42
Fo

od
 an

d B
ev

era
ge

 Se
rvi

ng
 A

cti
vit

ies
2

3
ية

يد
حد

ك ال
سك

بال
ب 

ركا
ل ال

نق
17

8
38

2
29

2
30

6
12

4
1,

28
2

Ra
ilw

ay
s P

as
se

ng
er 

Tra
ns

po
rt

3

4
ب

ركا
 لل

ري
الب

ل 
نق

ال
52

7
1,

93
1

2,
91

0
6,

04
3

1,
61

7
13

,0
28

Ro
ad

 Pa
ss

en
ge

r T
ran

sp
or

t
4

5
ب

ركا
 لل

ي
مائ

ل ال
نق

ال
12

9
4

9
17

51
W

ate
r P

as
se

ng
er 

Tra
ns

po
rt

5

6
ب

ركا
 لل

وي
الج

ل 
نق

ال
1,

81
5

5,
08

7
3,

48
2

2,
94

2
2,

64
8

15
,9

74
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

الن
ل 

سائ
ر و

ئجا
ست

ا
65

7
82

0
1,

41
7

2,
40

5
72

7
6,

02
6

Tra
ns

po
rt 

Eq
uip

me
nt

 Re
nt

al
7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

الا
وك

1,
38

4
2,

40
0

2,
06

1
2,

89
5

97
0

9,
71

0
Tra

ve
l A

ge
nc

ies
 an

d o
th

er 
Re

se
rva

tio
n S

erv
ice

s
8

9
فية

ثقا
ة ال

شط
لأن

ا
13

6
13

4
13

6
22

8
46

68
0

Cu
ltu

ral
  A

cti
vit

ies
9

10
هية

في
لتر

 وا
ضية

ريا
ة ال

شط
لأن

ا
43

6
1,

27
1

1,
09

7
1,

87
0

75
4

5,
42

8
Sp

or
ts 

an
d R

ec
rea

tio
na

l A
cti

vit
ies

10

11
حة

سيا
 لل

يزة
مم

ى ال
لأخر

طةا
ش

لأن
ا

14
9

11
0

40
0

32
0

33
9

1,
31

8
Ot

he
r K

SA
-S

pe
cif

ic 
To

ur
ism

 C
ha

rac
ter

ist
ic 

Ac
tiv

itie
s

11

21
,1

89
22

,4
08

22
,7

14
39

,5
89

13
,4

95
11

9,
39

5

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
عام

 ال
ئة

هي
 ال

ر_
صد

لم
  ا

وع
جم

م

)7
م )

 رق
ول

جد
Ta

ble
 N

o. 
7

Ec
on

om
ic 

Ac
tiv

ity

To
ta

l

To
ta

ي
مال

لإج
ا

Sa
ud

i   
    

    
    

    
    

    
    

    
ي   

ود
سع

    
    

    
    

    
    

    
    

    
   

دي
صا

قت
الا

ط 
شا

الن

20
17

ي 
صاد

قت
الا

ط 
شا

الن
ة و

هن
لم

ب ا
حس

ن 
ديي

عو
لس

ن ا
لو

تغ
مش

ال
 Sa

ud
i E

mp
loy

ee
s b

y p
ro

fe
ss

ion
 an

d e
co

no
mi

c a
ct

ivi
ty

  2
01

7



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

56 

 

راء
مد

ون
ائي

ص
اخ

ون
فني

ون
هني

م
ال

عم

M
an

ag
e

Sp
ec

ia
lis

Te
ch

ni
ci

Pr
of

es
sio

 W
or

ke
rs

1
وار

للز
مة 

لإقا
ط ا

شا
ن

11
,8

44
11

,0
43

21
,2

25
20

,3
96

21
,0

93
85

,6
01

Ac
co

m
m

od
at

io
n 

fo
r V

isi
to

rs
1

2
ب

شرا
وال

م 
عا

ط
م ال

دي
تق

ط 
شا

ن
21

,5
91

25
,0

52
24

,6
51

71
,7

57
10

9,
89

8
25

2,
94

9
Fo

od
 an

d 
Be

ve
ra

ge
 Se

rvi
ng

 A
cti

vit
ies

2

3
ية

يد
حد

ك ال
سك

بال
ب 

ركا
ل ال

نق
7

23
27

96
15

8
31

1
Ra

ilw
ay

s P
as

se
ng

er
 Tr

an
sp

or
t

3

4
ب

ركا
 لل

ري
الب

ل 
نق

ال
76

7
93

6
3,

59
6

16
,5

21
3,

92
3

25
,7

43
Ro

ad
 Pa

ss
en

ge
r T

ra
ns

po
rt

4

5
ب

ركا
 لل

ي
مائ

ل ال
نق

ال
3

48
48

39
93

23
1

W
at

er
 Pa

ss
en

ge
r T

ra
ns

po
rt

5

6
ب

ركا
 لل

وي
لج

ل ا
نق

ال
71

4,
22

1
2,

31
8

1,
08

4
3,

46
8

11
,1

62
Ai

r P
as

se
ng

er
 Tr

an
sp

or
t

6

7
قل

الن
ل 

سائ
ر و

ئجا
ست

ا
1,

13
1

1,
97

5
3,

75
7

3,
74

9
3,

85
5

14
,4

67
Tr

an
sp

or
t E

qu
ip

m
en

t R
en

ta
l

7

8
جز

لح
ت ا

ما
خد

ر و
سف

ت ال
الا

وك
1,

42
0

3,
37

5
3,

48
6

3,
66

8
3,

48
1

15
,4

30
Tr

av
el 

Ag
en

cie
s a

nd
 o

th
er

 Re
se

rva
tio

n 
Se

rvi
ce

s
8

9
ية

اف
ثق

ة ال
ط

ش
لأن

ا
86

18
6

38
0

35
0

51
0

1,
51

2
Cu

ltu
ra

l  A
cti

vit
ies

9

10
ية

يه
رف

الت
ة و

ضي
ريا

ة ال
ط

ش
لأن

ا
29

9
71

1
1,

45
9

2,
83

2
2,

23
7

7,
53

8
Sp

or
ts 

an
d 

Re
cre

at
io

na
l A

cti
vit

ies
10

11
حة

سيا
 لل

يزة
مم

ى ال
لأخر

طةا
ش

لأن
ا

58
11

0
15

0
53

0
75

4
1,

60
2

Ot
he

r K
SA

-S
pe

cif
ic 

To
ur

ism
 C

ha
ra

cte
ris

tic
 A

cti
vit

ies
11

37
,2

77
47

,6
80

61
,0

97
12

1,
02

2
14

9,
47

0
41

6,
54

6

To
ta

l

ي
مال

لإج
ا

To
ta

l

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
ام

لع
ة ا

هيئ
 ال

ر_
صد

لم
  ا

Ta
bl

e 
No

. 8
)8

م )
رق

ل 
دو

ج

ي
صاد

قت
الا

ط 
شا

الن
ة و

هن
لم

ب ا
حس

ن 
ديي

عو
 س

غير
ن 

لو
تغ

مش
ال

Sa
ud

i/n
on

 Em
plo

ye
es

 by
 pr

of
es

sio
n a

nd
 ec

on
om

ic 
ac

tiv
ity

 

دي
صا

قت
الا

ط 
شا

الن

    
    

    
    

    
    

ي   
ود

سع
ير 

  غ
    

    
    

    
    

    
  

Sa
ud

i/n
on

وع
جم

م

Ec
on

om
ic 

Ac
tiv

ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

57 

 

راء
مد

ون
ائي

ص
اخ

ون
فني

ون
هني

م
ال

عم

M
an

ag
e

Sp
ec

ia
lis

Te
ch

ni
ci

Pr
of

es
si

 W
or

ke
rs

1
وار

للز
مة 

لإقا
ط ا

شا
ن

16
,2

41
14

,6
00

27
,7

55
32

,1
27

24
,2

34
11

4,
95

7
Ac

co
m

m
od

at
io

n 
fo

r V
isi

to
rs

1

2
ب

شرا
وال

م 
عا

ط
م ال

دي
تق

ط 
شا

ن
33

,0
89

31
,7

59
29

,0
36

82
,5

97
11

3,
01

0
28

9,
49

1
Fo

od
 an

d 
Be

ve
ra

ge
 Se

rvi
ng

 A
cti

vit
ies

2

3
ية

يد
حد

ك ال
سك

بال
ب 

ركا
ل ال

نق
18

5
40

5
31

9
40

2
28

2
1,

59
3

Ra
ilw

ay
s P

as
se

ng
er

 Tr
an

sp
or

t
3

4
ب

ركا
 لل

ري
الب

ل 
نق

ال
1,

29
4

2,
86

7
6,

50
6

22
,5

64
5,

54
0

38
,7

71
Ro

ad
 Pa

ss
en

ge
r T

ra
ns

po
rt

4

5
ب

ركا
 لل

ي
مائ

ل ال
نق

ال
15

57
52

48
11

0
28

2
W

at
er

 Pa
ss

en
ge

r T
ra

ns
po

rt
5

6
ب

ركا
 لل

وي
لج

ل ا
نق

ال
1,

88
6

9,
30

8
5,

80
0

4,
02

6
6,

11
6

27
,1

36
Ai

r P
as

se
ng

er
 Tr

an
sp

or
t

6

7
قل

الن
ل 

سائ
ر و

ئجا
ست

ا
1,

78
8

2,
79

5
5,

17
4

6,
15

4
4,

58
2

20
,4

93
Tr

an
sp

or
t E

qu
ip

m
en

t R
en

ta
l

7

8
جز

لح
ت ا

ما
خد

ر و
سف

ت ال
الا

وك
2,

80
4

5,
77

5
5,

54
7

6,
56

3
4,

45
1

25
,1

40
Tr

av
el 

Ag
en

cie
s a

nd
 o

th
er

 Re
se

rva
tio

n 
Se

rvi
ce

s
8

9
ية

اف
ثق

ة ال
ط

ش
لأن

ا
22

2
32

0
51

6
57

8
55

6
2,

19
2

Cu
ltu

ra
l  A

cti
vit

ies
9

10
ية

يه
رف

الت
ة و

ضي
ريا

ة ال
ط

ش
لأن

ا
73

5
1,

98
2

2,
55

6
4,

70
2

2,
99

1
12

,9
66

Sp
or

ts 
an

d 
Re

cre
at

io
na

l A
cti

vit
ies

10

11
حة

سيا
 لل

يزة
مم

ى ال
لأخر

طةا
ش

لأن
ا

20
7

22
0

55
0

85
0

1,
09

3
2,

92
0

Ot
he

r K
SA

-S
pe

cif
ic 

To
ur

ism
 C

ha
ra

cte
ris

tic
 A

cti
vit

ies
11

58
,4

66
70

,0
88

83
,8

11
16

0,
61

1
16

2,
96

5
53

5,
94

1

To
ta

ي
مال

لإج
ا

To
ta

l

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
ام

لع
ة ا

هيئ
 ال

ر_
صد

لم
  ا

)9
م )

رق
ل 

دو
ج

Ta
bl

e 
No

. 9

ي
صاد

قت
الا

ط 
شا

الن
ة و

هن
لم

ب ا
حس

ي( 
ود

سع
ير 

/غ
ي

ود
سع

ن )
لو

تغ
مش

ال
Em

plo
ye

es
 (S

au
di/

no
n-

Sa
ud

i) 
by

 pr
of

es
sio

n a
nd

 ec
on

om
ic 

ac
tiv

ity

دي
صا

قت
الا

ط 
شا

الن

    
    

    
    

    
    

ي 
ود

سع
ير 

وغ
ي  

ود
سع

    
    

    
    

    
    

   

)S
au

di
/n

on
-S

au
di

(  
وع

جم
م

Ec
on

om
ic 

Ac
tiv

ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

58 

 

ين
غل

شت
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 
50

كثر
 فأ

غل
شت

2 م
50

ملة
الج

 Le
ss

 th
an

 5
Em

pl
oy

ee
s 4

9-
6

Em
pl

oy
ee

s 2
49

-5
0

wo
rk

er
s +

25
0

To
ta

l

1
وّار

للز
مة 

لإقا
ط ا

شا
ن

59
9,2

53
67

1,0
66

85
8,8

78
43

6,0
68

2,5
65

,26
6

Ac
co

mm
od

ati
on

 fo
r V

isi
tor

s
1

2
اب

شر
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
2,5

23
,73

0
2,9

83
,46

5
28

3,8
64

52
5,0

92
6,3

16
,15

1
Fo

od
 an

d B
ev

era
ge

 Se
rvi

ng
 

2

3
دية

حدي
ك ال

سك
 بال

اب
لرك

ل ا
نق

0
0

0
69

,16
4

69
,16

4
Ra

ilw
ay

s P
as

se
ng

er 
3

4
اب

لرك
ي ل

لبر
ل ا

نق
ال

10
2,4

98
36

3,6
84

38
3,4

09
24

6,2
70

1,0
95

,86
1

Ro
ad

 Pa
sse

ng
er 

Tra
ns

po
rt

4

5
اب

لرك
ي ل

مائ
ل ال

نق
ال

2,2
25

6,0
57

0
0

8,2
82

W
ate

r P
as

se
ng

er 
Tra

ns
po

rt
5

6
اب

لرك
ي ل

جو
ل ال

نق
ال

0
0

0
2,7

55
,46

3
2,7

55
,46

3
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

 الن
ئل

سا
ر و

ئجا
ست

ا
27

0,6
08

15
4,3

23
10

4,0
61

28
,87

4
55

7,8
67

Tra
ns

po
rt E

qu
ipm

en
t R

en
tal

7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

الا
وك

36
5,5

54
46

5,2
95

20
9,4

67
17

9,8
04

1,2
20

,12
0

Tra
ve

l A
ge

nc
ies

 an
d o

the
r 

8

9
فية

ثقا
ة ال

شط
لأن

ا
13

,40
2

38
,84

2
0

0
52

,24
4

Cu
ltu

ral
  A

cti
vit

ies
9

10
هية

رفي
والت

ية 
ض

ريا
ة ال

شط
لأن

ا
71

,68
2

27
8,9

92
10

2,6
33

0
45

3,3
07

Sp
ort

s a
nd

 Re
cre

ati
on

al 
10

11
حة

سيا
ة لل

ميز
لم

ى ا
لأخر

طةا
ش

لأن
ا

34
,26

2
36

,89
4

42
,65

4
0

11
3,8

10
Ot

he
r K

SA
-Sp

ec
ific

 To
uri

sm
 

11

3,9
83

,21
5

4,9
98

,61
9

1,9
84

,96
6

4,2
40

,73
5

15
,20

7,5
35

)2
01

7 
يه

ياح
س

ت ال
شآ

من
ح ال

س
 م

ء )
صا

لإح
ة ل

عام
ة ال

هيئ
 ال

ر_
صد

لم
  ا

دي
صا

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity

20
17

ي 
صاد

قت
الا

ط 
شا

الن
ة و

شأ
من

م ال
حج

ئة 
ب ف

حس
ور 

لأج
 وا

ب
وات

الر

)1
0( 

قم
ل ر

دو
ج

Ta
ble

 N
o.1

0

ي
مال

لإج
ا

To
ta

l

Sa
lar

ies
 an

d w
ag

es
 by

 es
tab

lis
hm

en
t s

ize
 an

d e
co

no
mi

c a
cti

vit
y 2

01
7

)T
ho

us
an

d R
iya

ls(
    

    
    

    
  ) 

ت
الا

لري
ف ا

آلا
) ب



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

59 

 

ين
غل

شت
 م

ن6
 م

قل
أ

غل
شت

 م
49

 - 
6

غل
شت

 م
24

9 -
 5

0
كثر

فأ
ل 

تغ
ش

 م
25

0
لة

جم
ال

 Le
ss

 th
an

 5
Em

pl
oy

ee
s 4

9-
6

Em
pl

oy
ee

s 2
49

-5
0

w
or

ke
rs

 +
25

0
To

ta
l

1
وّار

للز
مة 

لإقا
ط ا

شا
ن

68
4,

15
0

87
8,

73
0

1,
13

1,
19

5
57

8,
54

7
3,

27
2,

62
2

Ac
co

m
m

od
at

ion
 fo

r V
isi

to
rs

1

2
ب

شرا
وال

م 
عا

ط
م ال

دي
تق

ط 
شا

ن
2,

98
0,

08
6

3,
44

1,
26

7
34

3,
93

1
61

0,
52

6
7,

37
5,

81
0

Fo
od

 an
d 

Be
ve

ra
ge

 Se
rvi

ng
 

2

3
ية

يد
حد

ك ال
سك

بال
ب 

ركا
ل ال

نق
0

0
0

87
,0

87
87

,0
87

Ra
ilw

ay
s P

as
se

ng
er

 
3

4
ب

ركا
 لل

ري
الب

ل 
نق

ال
11

6,
51

5
44

4,
23

4
49

1,
43

7
31

4,
33

5
1,

36
6,

52
1

Ro
ad

 Pa
ss

en
ge

r T
ra

ns
po

rt
4

5
ب

ركا
 لل

ي
مائ

ل ال
نق

ال
2,

46
7

6,
91

6
0

0
9,

38
3

W
at

er
 Pa

ss
en

ge
r T

ra
ns

po
rt

5

6
ب

ركا
 لل

وي
لج

ل ا
نق

ال
0

0
0

3,
70

3,
76

9
3,

70
3,

76
9

Ai
r P

as
se

ng
er

 Tr
an

sp
or

t
6

7
قل

الن
ل 

سائ
ر و

ئجا
ست

ا
29

8,
08

8
17

3,
20

3
12

0,
62

7
35

,4
97

62
7,

41
6

Tr
an

sp
or

t E
qu

ipm
en

t R
en

ta
l

7

8
جز

لح
ت ا

ما
خد

ر و
سف

ت ال
الا

وك
43

1,
74

3
54

2,
36

6
25

5,
47

0
23

5,
29

7
1,

46
4,

87
6

Tr
av

el 
Ag

en
cie

s a
nd

 o
th

er
 

8

9
فية

قا
الث

طة 
ش

لأن
ا

14
,4

82
45

,3
83

0
0

59
,8

65
Cu

ltu
ra

l  A
cti

vit
ies

9

10
ية

يه
رف

الت
ة و

ضي
ريا

ة ال
ط

ش
لأن

ا
86

,2
75

33
0,

26
6

12
4,

98
0

0
54

1,
52

1
Sp

or
ts 

an
d 

Re
cre

at
ion

al 
10

11
حة

سيا
 لل

يزة
مم

ى ال
لأخر

طةا
ش

لأن
ا

37
,1

55
40

,4
13

49
,5

62
0

12
7,

13
0

Ot
he

r K
SA

-S
pe

cif
ic 

To
ur

ism
 

11

4,
65

0,
96

1
5,

90
2,

77
8

2,
51

7,
20

2
5,

56
5,

05
8

18
,6

36
,0

00

20
17

ي 
صاد

قت
الا

ط 
شا

الن
ة و

شأ
من

م ال
حج

ة 
فئ

ب 
حس

ن 
غلي

شت
لم

ت ا
ضا

وي
تع

ي 
مال

إج
To

ta
l c

om
pe

ns
at

io
ns

 o
f e

m
plo

ye
es

 by
 es

ta
bli

sh
m

en
t s

ize
 an

d e
co

no
m

ic 
ac

tiv
ity

 2
01

7

Ta
bl

e 
No

.1
1

)1
1(

م 
رق

ل 
دو

ج

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
عام

 ال
ئة

هي
 ال

ر_
صد

لم
 ا

دي
صا

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity

ي
مال

لإج
ا

To
ta

l

)T
ho

us
an

d R
iya

ls(
  )

ت 
الا

لري
ف ا

آلا
) ب



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

60 

 

ين
غل

شت
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 
50

كثر
 فأ

غل
شت

2 م
50

ملة
لج

ا

 Le
ss

 th
an

 5
Em

pl
oy

ee
s 4

9-
6

Em
pl

oy
ee

s 2
49

-5
0

wo
rk

er
s +

25
0

To
ta

l

1
وّار

للز
مة 

لإقا
ط ا

شا
ن

84
,8

97
20

7,6
63

27
2,

31
7

14
2,

47
9

70
7,3

56
Ac

co
mm

od
ati

on
 fo

r V
isi

tor
s

1

2
ب

شرا
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
45

6,
35

6
45

7,8
02

60
,0

67
85

,43
4

1,0
59

,6
59

Fo
od

 an
d B

ev
era

ge
 Se

rvi
ng

 
2

3
دية

حدي
ك ال

سك
 بال

ب
ركا

ل ال
نق

0
0

0
17

,92
3

17
,92

3
Ra

ilw
ay

s P
as

se
ng

er 
3

4
ب

ركا
ي لل

لبر
ل ا

نق
ال

14
,0

17
80

,55
0

10
8,

02
8

68
,0

65
27

0,
66

0
Ro

ad
 Pa

sse
ng

er 
Tra

ns
po

rt
4

5
ب

ركا
ي لل

مائ
ل ال

نق
ال

24
2

85
9

0
0

1,1
01

W
ate

r P
as

se
ng

er 
Tra

ns
po

rt
5

6
ب

ركا
ي لل

جو
ل ال

نق
ال

0
0

0
94

8,
30

6
94

8,
30

6
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

 الن
ئل

سا
ر و

ئجا
ست

ا
27

,48
0

18
,8

80
16

,56
6

6,
62

3
69

,54
9

Tra
ns

po
rt E

qu
ipm

en
t R

en
tal

7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

الا
وك

66
,18

9
77

,0
71

46
,0

03
55

,49
3

24
4,7

56
Tra

ve
l A

ge
nc

ies
 an

d o
the

r 
8

9
فية

ثقا
ة ال

شط
لأن

ا
1,0

80
6,

54
1

0
0

7,6
21

Cu
ltu

ral
  A

cti
vit

ies
9

10
هية

رفي
والت

ية 
ض

ريا
ة ال

شط
لأن

ا
14

,59
3

51
,2

74
22

,34
7

0
88

,2
14

Sp
ort

s a
nd

 Re
cre

ati
on

al 
10

11
حة

سيا
 لل

يزة
مم

ى ال
لأخر

طةا
ش

لأن
ا

2,
89

3
3,5

19
6,

90
8

0
13

,32
0

Ot
he

r K
SA

-Sp
ec

ific
 To

uri
sm

 
11

66
7,7

47
90

4,1
60

53
2,2

36
1,3

24
,32

3
3,4

28
,46

5

ت )
يالا

الر
ف 

بآلا
 ) 

   
(T

ho
us

an
d 

Ri
ya

ls)

Ta
ble

 N
o.1

2
)1

2(
م 

 رق
ول

جد

Be
ne

fit
s a

nd
 al

low
an

ce
s b

y e
sta

bli
sh

me
nt 

siz
e a

nd
 ec

on
om

ic 
ac

tiv
ity

 20
17

20
17

ي 
صاد

قت
الا

ط 
شا

الن
ة و

شأ
من

م ال
حج

ئة 
ب ف

حس
ت 

دلا
الب

ا و
مزي

ال

)2
01

7 
يه

ياح
س

ت ال
شآ

من
 ال

سح
 م

ء )
صا

لإح
ة ل

عام
 ال

ئة
هي

 ال
ر_

صد
لم

  ا

ي
مال

لإج
ا

To
ta

l

دي
صا

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

61 

 

ب 
ــــــ

وات
لر

ا
ــا 

ــــــ
زاي

ــــــ
م

ال
لة

م
لج

ا

1
وّار

لز
ة ل

ام
لإق

ط ا
شا

ن
2,

56
5,

26
6

70
7,

35
6

3,
27

2,
62

2
A

cc
om

m
od

at
io

n 
fo

r V
is

ito
rs

1

2
ب

شرا
وال

م 
عا

ط
 ال

م
دي

تق
ط 

شا
ن

6,
31

6,
15

1
1,

05
9,

65
9

7,
37

5,
81

0
Fo

od
 a

nd
 B

ev
er

ag
e 

Se
rv

in
g 

2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
كا

لر
ل ا

نق
69

,1
64

17
,9

23
87

,0
87

Ra
ilw

ay
s 

Pa
ss

en
ge

r 
3

4
ب

كا
لر

ي ل
بر

 ال
ل

نق
ال

1,
09

5,
86

1
27

0,
66

0
1,

36
6,

52
1

Ro
ad

 P
as

se
ng

er
 T

ra
ns

po
rt

4

5
ب

كا
لر

ي ل
مائ

 ال
ل

نق
ال

8,
28

2
1,

10
1

9,
38

3
W

at
er

 P
as

se
ng

er
 T

ra
ns

po
rt

5

6
ب

كا
لر

ي ل
جو

 ال
ل

نق
ال

2,
75

5,
46

3
94

8,
30

6
3,

70
3,

76
9

A
ir 

Pa
ss

en
ge

r T
ra

ns
po

rt
6

7
ل

نق
 ال

ل
سائ

 و
جار

تئ
س

ا
55

7,
86

7
69

,5
49

62
7,

41
6

Tr
an

sp
or

t E
qu

ip
m

en
t R

en
ta

l
7

8
جز

لح
ت ا

ما
خد

 و
فر

س
 ال

ت
لا

وكا
1,

22
0,

12
0

24
4,

75
6

1,
46

4,
87

6
Tr

av
el

 A
ge

nc
ie

s 
an

d 
ot

he
r 

8

9
ية

اف
ثق

 ال
طة

ش
لأن

ا
52

,2
44

7,
62

1
59

,8
65

C
ul

tu
ra

l  
A

ct
iv

iti
es

9

10
ية

يه
رف

الت
 و

ية
ض

يا
لر

ة ا
ط

ش
لأن

ا
45

3,
30

7
88

,2
14

54
1,

52
1

Sp
or

ts
 a

nd
 R

ec
re

at
io

na
l 

10

11
حة

سيا
لل

ة 
يز

م
م

 ال
ى

خر
لأ

ةا
ط

ش
لأن

ا
11

3,
81

0
13

,3
20

12
7,

13
0

O
th

er
 K

SA
-S

pe
ci

fic
 T

ou
ris

m
 

11

15
,2

07
,5

35
3,

42
8,

46
5

18
,6

36
,0

00

Ta
bl

e 
N

o.
1

3
)1

3
م )

رق
ل 

دو
ج

To
ta

l c
om

pe
ns

at
io

ns
 o

f 
em

pl
oy

ee
s 

by
 e

co
no

m
ic

 a
ct

iv
it

y 
2

0
1

7

2
01

7
ي 

اد
ص

قت
لا

ط ا
شا

لن
ب ا

س
 ح

ن
لي

تغ
ش

لم
ت ا

ضا
وي

تع
ي 

مال
إج

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

م
 (

ء 
صا

لإح
 ل

ة
ام

لع
ة ا

يئ
له

 ا
ر_

صد
م

 ال
 

ي
اد

ص
قت

لا
ط ا

شا
لن

ا
Ec

o
n

o
m

ic
 a

ct
iv

it
y

ي
مال

لإج
ا

To
ta

l

)T
ho

us
an

d 
R

iy
al

s(
   

 ) 
ت

لا
ريا

 ال
ف

لا
 بآ

(



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

62 

 

ين
غل

شت
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 5
0

كثر
 فأ

غل
شت

2 م
50

ة*
مل

الج

 Le
ss 

th
an

 5
Em

plo
ye

es
 49

-6
Em

plo
ye

es
 24

9-
50

wo
rk

er
s +

25
0

To
ta

l

1
وّار

للز
مة 

لإقا
ط ا

شا
ن

2,
35

8,
65

3
2,

05
4,2

52
2,

98
4,7

51
1,7

35
,2

48
9,1

32
,90

4
Ac

co
mm

od
ati

on
 fo

r V
isi

tor
s

1

2
اب

شر
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
10

,8
45

,2
31

10
,18

7,5
48

1,1
25

,14
4

99
4,8

43
23

,15
2,

76
6

Fo
od

 an
d B

ev
era

ge
 Se

rvi
ng

 
2

3
دية

حدي
ك ال

سك
 بال

اب
لرك

ل ا
نق

0
0

0
13

5,5
08

13
5,5

08
Ra

ilw
ay

s P
as

se
ng

er 
3

4
اب

لرك
ي ل

لبر
ل ا

لنق
ا

22
9,1

78
74

8,
57

4
87

4,1
45

45
1,5

36
2,

30
3,4

33
Ro

ad
 Pa

sse
ng

er 
Tra

ns
po

rt
4

5
اب

لرك
ي ل

مائ
ل ال

لنق
ا

2,
04

4
6,

44
9

0
0

8,
49

3
W

ate
r P

as
se

ng
er 

Tra
ns

po
rt

5

6
اب

لرك
ي ل

جو
ل ال

لنق
ا

0
0

0
15

,16
6,

56
5

15
,16

6,
56

5
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

 الن
ئل

سا
ر و

ئجا
ست

ا
1,3

98
,74

2
76

1,8
68

51
8,

00
2

10
0,

02
8

2,
77

8,
64

0
Tra

ns
po

rt E
qu

ipm
en

t R
en

tal
7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

كالا
و

1,2
05

,15
7

1,7
74

,8
96

77
9,8

54
44

1,5
78

4,2
01

,48
5

Tra
ve

l A
ge

nc
ies

 an
d o

the
r 

8

9
فية

ثقا
ة ال

شط
لأن

ا
10

9,6
93

28
4,1

23
0

0
39

3,8
16

Cu
ltu

ral
  A

cti
vit

ies
9

10
هية

رفي
والت

ية 
ض

ريا
ة ال

شط
لأن

ا
15

0,
00

8
49

9,4
81

30
0,

01
2

0
94

9,5
01

Sp
ort

s a
nd

 Re
cre

ati
on

al 
10

11
حة

سيا
ة لل

ميز
لم

ى ا
لأخر

طةا
نش

الأ
91

,2
49

10
2,

95
2

12
0,

11
1

0
31

4,3
12

Ot
he

r K
SA

-Sp
ec

ific
 To

uri
sm

 
11

16
,38

9,9
55

16
,42

0,1
43

6,7
02

,01
9

19
,02

5,3
06

58
,53

7,4
23

)20
17

يه 
ياح

س
ت ال

شآ
من

ح ال
س

 م
ء )

صا
لإح

ة ل
عام

ة ال
هيئ

 ال
در_

ص
لم

  ا

Ta
ble

 N
o.1

4
)14

م )
 رق

ول
جد

20
17

ي 
صاد

لاقت
ط ا

شا
والن

أة 
نش

الم
جم 

ة ح
 فئ

سب
ة ح

غيلي
تش

ت ال
فقا

الن

Op
era

tin
g e

xp
en

dit
ure

 by
 es

tab
lis

hm
en

t s
ize

 an
d e

co
no

mi
c a

cti
vit

y 2
01

7

ي
مال

لإج
ا

To
ta

l

دي
صا

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity

)T
ho

us
an

d R
iya

ls(
   )

ت 
الا

لري
ف ا

آلا
) ب



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

63 

 

ين
غل

شت
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 5
0

كثر
 فأ

غل
شت

2 م
50

ة*
مل

الج

 Le
ss 

th
an

 5
Em

plo
ye

es
 49

-6
Em

plo
ye

es
 24

9-
50

wo
rk

er
s +

25
0

To
ta

l

1
وّار

للز
مة 

لإقا
ط ا

شا
ن

4,7
96

,36
2

5,2
26

,0
94

6,
98

6,
39

7
3,5

87
,59

8
20

,59
6,

45
0

Ac
co

mm
od

ati
on

 fo
r V

isi
tor

s
1

2
اب

شر
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
17

,8
38

,37
5

19
,79

0,
89

7
1,8

90
,45

9
1,9

91
,72

5
41

,51
1,4

56
Fo

od
 an

d B
ev

era
ge

 Se
rvi

ng
 

2

3
دية

حدي
ك ال

سك
 بال

اب
لرك

ل ا
نق

0
0

0
22

7,8
42

22
7,8

42
Ra

ilw
ay

s P
as

se
ng

er 
3

4
اب

لرك
ي ل

لبر
ل ا

لنق
ا

45
8,

59
3

1,4
07

,50
1

1,5
69

,79
4

82
4,1

58
4,2

60
,0

46
Ro

ad
 Pa

sse
ng

er 
Tra

ns
po

rt
4

5
اب

لرك
ي ل

مائ
ل ال

لنق
ا

7,6
26

16
,99

1
0

0
24

,6
17

W
ate

r P
as

se
ng

er 
Tra

ns
po

rt
5

6
اب

لرك
ي ل

جو
ل ال

لنق
ا

0
0

0
32

,78
7,5

96
32

,78
7,5

96
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

 الن
ئل

سا
ر و

ئجا
ست

ا
3,2

14
,52

1
1,9

87
,48

5
1,4

18
,41

3
29

8,
74

1
6,

91
9,1

60
Tra

ns
po

rt E
qu

ipm
en

t R
en

tal
7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

كالا
و

2,
06

2,
07

4
2,

64
6,

49
5

1,5
17

,16
1

81
1,7

93
7,0

37
,52

4
Tra

ve
l A

ge
nc

ies
 an

d o
the

r 
8

9
فية

ثقا
ة ال

شط
لأن

ا
21

4,1
51

41
4,1

62
0

0
62

8,
31

3
Cu

ltu
ral

  A
cti

vit
ies

9

10
هية

رفي
والت

ية 
ض

ريا
ة ال

شط
لأن

ا
65

1,8
94

2,
40

3,7
00

87
4,8

51
0

3,9
30

,44
5

Sp
ort

s a
nd

 Re
cre

ati
on

al 
10

11
حة

سيا
ة لل

ميز
لم

ى ا
لأخر

طةا
نش

الأ
20

9,0
67

28
8,

00
1

30
5,2

48
0

80
2,

31
6

Ot
he

r K
SA

-Sp
ec

ific
 To

uri
sm

 
11

29
,45

2,6
63

34
,18

1,3
26

14
,56

2,3
23

40
,52

9,4
53

11
8,7

25
,76

4

Op
era

tin
g r

ev
en

ue
s b

y e
sta

bli
sh

me
nt 

siz
e a

nd
 ec

on
om

ic 
ac

tiv
ity

 20
17

)20
17

يه 
ياح

س
ت ال

شآ
من

ح ال
س

 م
ء )

صا
لإح

ة ل
عام

ة ال
هيئ

 ال
در_

ص
لم

  ا

ي
مال

لإج
ا

To
ta

l

)T
ho

us
an

d R
iya

ls(
    

  ) 
لات

ريا
ف ال

بآلا
 (

)15
م )

 رق
ول

جد
Ta

ble
 N

o.
15

دي
صا

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity

20
17

ي 
صاد

لاقت
ط ا

شا
والن

أة 
ش

من
م ال

حج
ئة 

ب ف
س

ة ح
يلي

شغ
 الت

ات
راد

لإي
ا



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

64 

 

س
ئي

لر
ط ا

شا
لن

ا
ية

نو
لثا

ة ا
ط

ش
لأن

ا
وع

م
مج

ال

M
ain

 Ac
tiv

ity
Se

co
nd

ary
 Ac

tiv
itie

s
To

tal

1
وّار

للز
ة 

ام
لإق

ط ا
شا

ن
19

,6
65

,8
83

93
0,

56
7

20
,5

96
,4

50
A

cc
om

m
od

at
io

n 
fo

r V
is

ito
rs

1

2
ب

شرا
وال

م 
عا

ط
 ال

م
دي

تق
ط 

شا
ن

36
,2

30
,1

81
5,

28
1,

27
5

41
,5

11
,4

56
Fo

od
 a

nd
 B

ev
er

ag
e 

Se
rv

in
g 

2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
ركا

 ال
ل

نق
22

7,
84

2
0

22
7,

84
2

Ra
ilw

ay
s 

Pa
ss

en
ge

r 
3

4
ب

ركا
 لل

ي
لبر

ل ا
نق

ال
4,

07
4,

55
9

18
5,

48
7

4,
26

0,
04

6
Ro

ad
 P

as
se

ng
er

 T
ra

ns
po

rt
4

5
ب

ركا
 لل

ي
مائ

 ال
ل

نق
ال

24
,6

17
0

24
,6

17
W

at
er

 P
as

se
ng

er
 T

ra
ns

po
rt

5

6
ب

ركا
 لل

ي
جو

 ال
ل

نق
ال

27
,8

19
,9

12
4,

96
7,

68
4

32
,7

87
,5

96
A

ir 
Pa

ss
en

ge
r T

ra
ns

po
rt

6

7
ل

نق
 ال

ل
سائ

 و
جار

ستئ
ا

5,
93

4,
89

5
98

4,
26

5
6,

91
9,

16
0

Tr
an

sp
or

t E
qu

ip
m

en
t R

en
ta

l
7

8
جز

لح
ت ا

ما
خد

 و
فر

س
 ال

ت
لا

وكا
6,

76
7,

20
0

27
0,

32
4

7,
03

7,
52

4
Tr

av
el

 A
ge

nc
ie

s 
an

d 
ot

he
r 

8

9
ية

اف
ثق

 ال
طة

ش
لأن

ا
61

2,
95

7
15

,3
56

62
8,

31
3

C
ul

tu
ra

l  
A

ct
iv

iti
es

9

10
ية

يه
رف

الت
 و

ية
ض

ريا
 ال

طة
ش

لأن
ا

3,
74

5,
63

6
18

4,
80

9
3,

93
0,

44
5

Sp
or

ts
 a

nd
 R

ec
re

at
io

na
l 

10

11
حة

سيا
 لل

زة
مي

لم
ى ا

خر
لأ

ةا
ط

ش
لأن

ا
79

0,
65

8
11

,6
58

80
2,

31
6

O
th

er
 K

SA
-S

pe
ci

fic
 T

ou
ris

m
 

11

10
5,

89
4,

34
0

12
,8

31
,4

25
11

8,
72

5,
76

4

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

 م
( 

صاء
لإح

ة ل
ام

لع
ة ا

يئ
له

_ ا
در

ص
م

 ال

ي
اد

ص
قت

لا
ط ا

شا
لن

ا
Ec

on
om

ic
 a

ct
iv

ity

)T
ho

us
an

d 
Ri

ya
ls

(  
ت (

الا
لري

ف ا
آلا

) ب

20
17

ي 
اد

ص
قت

الا
ط 

شا
الن

ب 
س

 ح
ية

غيل
ش

الت
ت 

دا
يرا

الإ

O
pe

ra
ti

ng
  r

ev
en

ue
s 

by
 e

co
no

m
ic

 a
ct

iv
it

y 
20

17

)1
6(

م 
رق

ل 
دو

ج
Ta

bl
e 

N
o.

16

ي
مال

لإج
ا

To
ta

l

O
pe

ra
tin

g 
Re

ve
nu

es
   

   
   

   
   

   
   

ة 
لي

غي
ش

لت
ت ا

دا
يرا

لإ
  ا

   
  



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

65 

 

ين
غل

شت
6 م

من
ل 

أق
غل

شت
4 م

9 -
 6

غل
شت

2 م
49

 - 5
0

كثر
 فأ

غل
شت

2 م
50

ملة
الج

 Le
ss 

th
an

 5
Em

plo
ye

es
 49

-6
Em

plo
ye

es
 24

9-
50

wo
rk

er
s +

25
0

To
ta

l

1
وار

للز
مة 

لإقا
ط ا

شا
ن

1,7
53

,55
9

2,
29

3,1
12

2,
87

0,
45

0
1,2

73
,8

03
8,

19
0,

92
4

Ac
co

mm
od

ati
on

 fo
r V

isi
tor

s
1

2
اب

شر
وال

ام 
طع

م ال
قدي

ط ت
شا

ن
4,0

13
,0

58
6,

16
2,

08
1

42
1,3

84
38

6,
35

6
10

,98
2,

87
9

Fo
od

 an
d B

ev
era

ge
 Se

rvi
ng

 
2

3
دية

حدي
ك ال

سك
 بال

اب
لرك

ل ا
نق

0
0

0
5,2

47
5,2

47
Ra

ilw
ay

s P
as

se
ng

er 
3

4
اب

لرك
ي ل

لبر
ل ا

نق
ال

11
2,

90
0

21
4,6

94
20

4,2
11

58
,2

87
59

0,
09

2
Ro

ad
 Pa

sse
ng

er 
Tra

ns
po

rt
4

5
اب

لرك
ي ل

مائ
ل ال

نق
ال

3,1
15

3,6
26

0
0

6,
74

1
W

ate
r P

as
se

ng
er 

Tra
ns

po
rt

5

6
اب

لرك
ي ل

جو
ل ال

نق
ال

0
0

0
13

,91
7,2

62
13

,91
7,2

62
Ai

r P
as

se
ng

er 
Tra

ns
po

rt
6

7
قل

 الن
ئل

سا
ر و

ئجا
ست

ا
1,5

17
,6

91
1,0

52
,41

4
77

9,7
84

16
3,2

16
3,5

13
,10

4
Tra

ns
po

rt E
qu

ipm
en

t R
en

tal
7

8
حجز

ت ال
دما

وخ
فر 

س
ت ال

الا
وك

42
5,1

74
32

9,2
33

48
1,8

37
13

4,9
18

1,3
71

,16
3

Tra
ve

l A
ge

nc
ies

 an
d o

the
r 

8

9
فية

ثقا
ة ال

شط
لأن

ا
89

,97
6

84
,6

56
0

0
17

4,6
32

Cu
ltu

ral
  A

cti
vit

ies
9

10
هية

رفي
والت

ية 
ض

ريا
ة ال

شط
لأن

ا
41

5,6
11

1,5
73

,95
3

44
9,8

59
0

2,
43

9,4
23

Sp
ort

s a
nd

 Re
cre

ati
on

al 
10

11
حة

سيا
ة لل

ميز
لم

ى ا
لأخر

طةا
ش

لأن
ا

80
,6

64
14

4,6
36

13
5,5

75
0

36
0,

87
5

Ot
he

r K
SA

-Sp
ec

ific
 To

uri
sm

 
11

8,4
11

,74
7

11
,85

8,4
05

5,3
43

,10
1

15
,93

9,0
89

41
,55

2,3
41

)20
17

يه 
ياح

س
ت ال

شآ
من

ح ال
س

 م
ء )

صا
لإح

ة ل
عام

ة ال
هيئ

 ال
در_

ص
لم

ا

)T
ho

us
an

d R
iya

ls(
  ) 

لات
ريا

ف ال
آلا

) ب

20
17

ي 
صاد

لاقت
ط ا

شا
والن

أة 
نش

الم
جم 

ة ح
 فئ

سب
ل ح

شغي
 الت

ض
فائ

Op
era

tin
g s

urp
lus

 by
 es

tab
lis

hm
en

t s
ize

 an
d e

co
no

mi
c a

cti
vit

y 2
01

7

)1
7(

م 
 رق

ول
جد

Ta
ble

 N
o.1

7

To
ta

l
ي

مال
لإج

ا

Ec
on

om
ic 

ac
tiv

ity
دي

صا
قت

الا
ط 

شا
الن



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

66 

 

يناير
براير

ف
رس

ما
ريل

أب
مايو

ونيو
ي

وليو
ي

طس
غس

أ
مبر

سبت
توبر

أك
مبر

نوف
مبر

ديس
نوي

الس
سط 

متو
ال

Jan
Feb

Ma
r

Ap
r

Ma
y

Jun
e

July
Au

g
Sep

 Oc
t 

 No
v 

 De
c 

Ave
.

1
وشة

مفر
ية ال

سكن
ت ال

وحدا
ال

48.
1%

47.
8%

49.
0%

51.
2%

51.
0%

52.
3%

52.
6%

52.
6%

50.
9%

49.
4%

48.
6%

45.
1%

49.
9%

Fern
utu

re A
par

tme
nt

1

2
ادق

الفن
48.

0%
48.

9%
49.

9%
52.

8%
53.

5%
54.

6%
56.

0%
55.

6%
56.

4%
53.

1%
48.

3%
48.

2%
52.

1%
Hot

els
2

48.
0%

48.
6%

49.
6%

52.
3%

52.
8%

53.
9%

54.
9%

54.
7%

54.
7%

52.
0%

48.
4%

47.
2%

51.
4%

)20
17 

حيه
سيا

ت ال
نشآ

 الم
سح

 ) م
صاء

للإح
مة 

 العا
هيئة

_ ال
صدر

الم

)18
قم )

ول ر
جد

Tab
le N

o.1
8

Mon
thly

 occ
upa

ncy
 per

cen
tag

es  
of f

urni
she

d ro
om

s/ap
artm

ent
s by

 typ
e

نوع
ب ال

حس
شة 

فرو
 الم

شقق
 / ال

غرف
ة لل

شهري
ل ال

شغا
ب الإ

نس

غال
لاش

ب ا
نس

امة
الإق

حدة 
و

Acc
om

mo
dat

ion
s U

nit

Trip
 Ty

pe



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

67 

 

 

يناير
براير

ف
ارس

م
بريل

أ
مايو

ونيو
ي

وليو
ي

طس
أغس

تمبر
سب

توبر
أك

فمبر
نو

سمبر
دي

نوي
 الس

سط
متو

ال

Jan
Feb

Mar
Apr

May
Jun

e
July

Aug
Sep

 Oct
 

 Nov
 

 Dec
 

Ave
.

1
وشة

لمفر
نية ا

لسك
ات ا

لوحد
ا

262
275

274
270

285
289

295
291

292
284

271
275

281
Fern

utur
e Ap

artm
ent

1

2
نادق

الف
279

278
286

284
285

288
289

293
288

276
276

273
283

Hote
ls

2

274
277

282
280

285
289

291
293

290
278

275
274

283

)19(
رقم 

دول 
ج

Tab
le N

o.19

ريال(
شهر )

ب ال
 حس

وشة
لمفر

قق ا
 الش

ف /
 للغر

ومي
عر الي

ط الس
متوس

Ave
rage

 dail
y pr

ice o
f fur

nish
ed ro

oms
/apa

rtme
nts b

y m
onth

 (Riy
als)

)201
يه 7

سياح
ت ال

منشآ
سح ال

 ) م
صاء

للإح
امة 

ة الع
الهيئ

در_ 
مص

ال

Trip
 Typ

e

قامة
ة  الإ

وحد
Acc

omm
oda

tion
 uni

t

مي
 اليو

سعر
سط ال

متو



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

68 

 

ناير
ي

راير
فب

س
مار

ريل
أب

ايو
م

نيو
يو

ليو
يو

س
سط

أغ
مبر

سبت
وبر

أكت
مبر

نوف
مبر

يس
د

وي
سن

ط ال
وس

لمت
ا

Jan
Feb

Ma
r

Ap
r

Ma
y

Jun
e

July
Au

g
Sep

 Oc
t 

 No
v 

 De
c 

Ave
.

1
شة

فرو
الم

نية 
سك

ت ال
حدا

الو
126

132
134

138
145

151
155

153
149

140
132

124
140

Fer
nut

ure
 Ap

artm
ent

1

2
دق

لفنا
ا

134
136

142
150

153
157

162
163

163
147

134
132

148
Ho

tels
2

132
135

140
146

151
156

160
160

158
144

133
129

145

ال(
ع )ري

النو
سب 

ة ح
وش

مفر
ق ال

شق
/ ال

ف 
لغر

ي ل
يوم

د ال
لعائ

دل ا
مع

Ave
rag

e d
aily

 ret
urn

 of
 fur

nis
hed

 roo
ms

/ap
art

me
nts

 by
 ty

pe 
(Riy

als
)

)20
م )

ل رق
جدو

Tab
le N

o.2
0

)20
17 

حيه
سيا

ت ال
شآ

لمن
سح ا

) م
صاء 

لإح
ة ل

عام
ة ال

هيئ
_ ال

صدر
الم

Trip
 Ty

pe

امة
لإق

ة  ا
وحد

Acc
om

mo
dat

ion
 un

it

مي
ليو

ئد ا
لعا

دل ا
مع



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

69 

 

 

يناير
براير

ف
رس

ما
ريل

أب
مايو

ونيو
ي

وليو
ي

طس
غس

أ
تمبر

سب
توبر

أك
فمبر

نو
سمبر

دي
نوي

الس
سط 

متو
ال

Jan
Feb

Ma
r

Apr
Ma

y
Jun

e
July

Aug
Sep

 Oc
t 

 No
v 

 De
c 

Ave
.

1
شة

فرو
 الم

كنية
الس

ات 
وحد

ال
2

2
3

3
3

4
4

4
3

3
2

2
3

Fern
utu

re A
par

tme
nt

1

2
ادق

الفن
3

3
2

3
3

3
4

4
3

3
3

3
3

Hot
els

2

2
2

3
3

3
3

4
4

3
3

2
2

3

)21
قم )

ول ر
جد

Tab
le N

o.2
1

Ave
rag

e du
rati

on 
of r

esid
enc

e in
 fur

nish
ed r

oom
s/a

par
tme

nts
 by

 typ
e (n

igh
t)

يلة(
ع )ل

النو
سب 

ة ح
وش

مفر
ق ال

شق
 / ال

رف
 للغ

مة 
لإقا

دة ا
ط م

وس
مت

)20
17 

حيه
سيا

ت ال
نشآ

 الم
سح

 ) م
صاء

لإح
مة ل

العا
يئة 

 اله
در_

مص
ال

Trip
 Typ

e

قامة
  الإ

حدة
و

Acc
om

mo
dat

ion
 un

it

قامة
ط الإ

وس
مت



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

70 

 

 N
um

be
r o

f

 a
va

ila
bl

e 
se

at
s f

or

int
er

na
tio

na
l f

lig
ht

s

 N
um

be
r o

f

 in
te

rn
at

io
na

l

pa
ss

en
ge

rs

 O
pe

ra
tin

g 
ra

te
 o

f

int
er

na
tio

na
l f

lig
ht

s

 N
um

be
r o

f

 a
va

ila
bl

e 
se

at
s f

or

lo
ca

l f
lig

ht
s

 N
um

be
r o

f l
oc

al

pa
ss

en
ge

rs

 O
pe

ra
tin

g 
ra

te
 o

f

lo
ca

l f
lig

ht
s

1
ك 

سك
بال

ب 
ركا

 ال
قل

ن
_

_
0%

1.
8

1.
5

83
%

Ra
ilw

ay
s P

as
se

ng
er

 Tr
an

sp
or

t
1

2
ب

ركا
 لل

ري
الب

ل 
نق

ال
5.

2
4.

4
84

.6
%

33
.9

19
.6

57
.8

%
Ro

ad
 Pa

ss
en

ge
r T

ra
ns

po
rt

2

3
ب

ركا
 لل

ي
مائ

 ال
قل

الن
0.

7
0.

6
85

.7
%

_
_

0.
0%

W
at

er
 Pa

ss
en

ge
r T

ra
ns

po
rt

3

4
ب

ركا
 لل

وي
لج

ل ا
نق

ال
58

.9
42

.8
72

.7
%

68
43

.8
64

.4
%

Ai
r P

as
se

ng
er

 Tr
an

sp
or

t
4

64
.8

47
.8

73
.8

%
10

3.
7

64
.9

62
.6

%

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
ام

لع
ة ا

هيئ
 ال

ر_
صد

لم
ا

ي
مال

لإج
ا

To
ta

l

)2
2(

م 
رق

ل 
دو

ج

20
17

ب 
كا

الر
ل 

نق
ت 

ما
خد

ة ل
يس

لرئ
ء ا

لأدا
ت ا

شرا
مؤ

Ta
bl

e 
No

.2
2

ت 
لا

رح
 ال

يل
شغ

ل ت
عد

م

ية
حل

لم
ا

حة 
متا

 ال
عد

قا
لم

د ا
عد

ية
ول

لد
ت ا

لا
رح

لل

ب 
ركا

 ال
دد

ع

ين
ولي

لد
ا

ت 
لا

رح
 ال

يل
شغ

ل ت
عد

م

ية
ول

لد
ا

ب 
ركا

 ال
دد

ع

ين
حلي

لم
ا

حة 
متا

 ال
عد

قا
لم

د ا
عد

ية
حل

لم
ت ا

لا
رح

لل

Av
er

ag
e d

ur
at

io
n o

f r
es

ide
nc

e i
n f

ur
nis

he
d r

oo
m

s/
ap

ar
tm

en
ts

 by
 ty

pe
 (n

ig
ht

)

Tr
an

sp
or

t s
er

vic
es

ب
ركا

 ال
قل

ت ن
ما

خد



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

71 

 

 

ية
حل

لم
ت ا

لا
رح

ال
ية 

ول
لد

ت ا
لا

رح
ال

ده
اف

لو
ا

ية 
ول

لد
ت ا

لا
رح

ال

رة
غاد

لم
ا

لة
جم

ال

Lo
cal

 tri
ps 

Inb
ou

nd
 

int
ern

ati
on

al 

trip
s 

Ou
tbo

un
d 

int
ern

ati
on

al 

trip
s 

To
ta

l

1
لة

ام
ش

قة 
صف

ن 
ضم

ت 
حلا

الر
7.

8%
13

.2
%

17
.1

%
38

.1
%

Tr
ip

s w
ith

in
 a 

fu
ll p

ac
ka

ge
1

2
لة 

ام
ش

قه 
صف

ن 
دو

ت ب
حلا

الر
 

15
.5

%
23

.6
%

22
.8

%
61

.9
%

Tr
ip

s w
ith

ou
t a

 fu
ll p

ac
ka

ge
2

23
.3

%
36

.7
%

40
.0

%
10

0%

)2
01

7 
يه

ياح
س

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
ام

لع
ة ا

هيئ
 ال

ر_
صد

لم
ا

عة
مبا

 ال
ت

حلا
الر

ي 
مال

إج
To

ta
l t

rip
 so

ld

)2
3(

م 
رق

ل 
دو

ج
Ta

bl
e 

No
.2

3

لة
رح

 ال
وع

ب ن
س

 ح
ب

كا
للر

ي 
جو

 ال
قل

الن
ت 

حلا
ب ر

س
ن

Tr
ip

 T
yp

e
لة

رح
 ال

وع
ن

Pe
rce

nt
ag

e o
f p

as
se

ng
er

 fl
ig

ht
s b

y 
tri

p t
yp

e



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

72 

 

 

ج 
م

را
م ب

خد
ست

ت

ل 
ص

وا
لت

ا

ي
اع

م
جت

لا
ا

ج 
م

را
م ب

خد
ست

لا ت

ي
اع

م
جت

لا
ل ا

ص
وا

لت
ا

Us
e s

oc
ia

l m
ed

ia
 

Do
 n

ot
 u

se
 so

cia
l m

ed
ia

 

1
ار

زوّ
لل

ة 
م

قا
لإ

 ا
59

%
41

%
A

cc
o

m
m

o
d

at
io

n
 f

o
r 

V
is

it
o

rs
1

2
ب

را
ش

وال
م 

عا
ط

 ال
م

دي
ق

 ت
ط

شا
ن

7%
93

%
Fo

o
d

 a
n

d
 B

ev
er

ag
e 

Se
rv

in
g

 A
ct

iv
it

ie
s

2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
كا

لر
ل ا

نق
 

10
0

%
0

%
Ra

ilw
ay

s 
Pa

ss
en

g
er

 T
ra

n
sp

o
rt

3

4
ب

كا
لر

ي ل
بر

 ال
ل

ق
لن

 ا
2

9%
71

%
Ro

ad
 P

as
se

n
g

er
 T

ra
n

sp
o

rt
4

5
ب

كا
لر

ي ل
ائ

م
 ال

ل
ق

لن
 ا

0
%

10
0

%
W

at
er

 P
as

se
n

g
er

 T
ra

n
sp

o
rt

5

6
ب

كا
لر

ي ل
و

لج
ل ا

ق
لن

 ا
10

0
%

0
%

A
ir

 P
as

se
n

g
er

 T
ra

n
sp

o
rt

6

7
ل

ق
لن

ل ا
ائ

س
 و

ار
ئج

ست
 ا

17
%

8
3%

Tr
an

sp
o

rt
 E

q
u

ip
m

en
t 

Re
n

ta
l

7

8
ى

خر
لأ

ز ا
حج

 ال
ت

ما
خد

 و
فر

س
 ال

ت
لا

كا
 و

 
6

1%
39

%
Tr

av
el

 A
g

en
ci

es
 a

n
d

 o
th

er
 R

es
er

va
ti

o
n

 
8

9
ية

ف
قا

لث
ة ا

ط
ش

لأن
ا

42
%

58
%

C
u

lt
u

ra
l  

A
ct

iv
it

ie
s

9

10
ية

ه
في

تر
وال

ة 
ضي

يا
لر

ة ا
ط

ش
لأن

ا
53

%
47

%
Sp

o
rt

s 
an

d
 R

ec
re

at
io

n
al

 A
ct

iv
it

ie
s

1
0

11
كة

مل
م

بال
ة 

اح
سي

لل
ة 

يز
م

م
 ال

طة
ش

لأن
ا

33
%

6
7%

O
th

er
 K

SA
-S

p
ec

if
ic

 T
o

u
ri

sm
 

1
1

)2
01

7
ه 

حي
سيا

 ال
ت

شآ
من

 ال
سح

م
 (

ء 
صا

لإح
 ل

ة
م

عا
 ال

ئة
هي

ال
 _

در
ص

م
ال

Ta
bl

e 
N

o.
2

4
)2

4
م )

رق
ل 

دو
ج

ي
اد

ص
قت

لا
ط ا

شا
الن

ب 
س

ح
ي 

اع
م

جت
لا

ل ا
ص

وا
الت

ج 
م

را
م ب

خد
ست

ي ت
الت

ت 
شأ

من
لل

ي 
سب

الن
ع 

وزي
الت

ي
اد

ص
قت

لا
ط ا

شا
لن

ا

P
er

ce
nt

ag
e 

di
st

ri
bu

ti
on

 o
f 

es
ta

bl
is

hm
en

ts
 t

ha
t 

ha
ve

 a
n 

ac
co

un
t 

on
 s

oc
ia

l m
ed

ia
 b

y 
ec

on
om

ic
 a

ct
iv

it
y

Ec
o

n
o

m
ic

 a
ct

iv
it

y



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

73 

 

ج 
ام

بر
 ال

م
دا

تخ
س

ت

ت 
ما

خد
وال

ة 
ني

رو
كت

لال
ا

فة
تل

مخ
ال

ج 
ام

بر
 ال

م
دا

تخ
س

 ت
لا

ت 
ما

خد
وال

ة 
ني

رو
كت

لال
ا

فة
تل

مخ
ال

 U
se

 va
rio

us
 el

ec
tro

ni
c p

ro
gr

am
s

an
d s

er
vic

es

 D
o n

ot
 us

e v
ar

io
us

 el
ec

tro
ni

c

pr
og

ra
m

s a
nd

 se
rv

ice
s

1
وّار

لز
ة ل

ام
لإق

 ا
78

%
2

2
%

A
cc

om
m

od
at

io
n 

fo
r V

is
ito

rs
1

2
ب

شرا
وال

م 
عا

ط
 ال

م
دي

تق
ط 

شا
ن

12
%

8
8

%
Fo

od
 a

nd
 B

ev
er

ag
e 

Se
rv

in
g 

A
ct

iv
iti

es
2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
كا

لر
ل ا

نق
 

10
0

%
0

%
Ra

ilw
ay

s 
Pa

ss
en

ge
r T

ra
ns

po
rt

3

4
ب

كا
لر

ي ل
بر

 ال
ل

نق
 ال

32
%

6
8

%
Ro

ad
 P

as
se

ng
er

 T
ra

ns
po

rt
4

5
ب

كا
لر

ي ل
مائ

 ال
ل

نق
 ال

0
%

10
0

%
W

at
er

 P
as

se
ng

er
 T

ra
ns

po
rt

5

6
ب

كا
لر

ي ل
جو

 ال
ل

نق
 ال

10
0

%
0

%
A

ir 
Pa

ss
en

ge
r T

ra
ns

po
rt

6

7
ل

نق
 ال

ل
سائ

 و
جار

تئ
س

 ا
45

%
55

%
Tr

an
sp

or
t E

qu
ip

m
en

t R
en

ta
l

7

8
ى

خر
لأ

ز ا
حج

 ال
ت

ما
خد

 و
فر

س
 ال

ت
لا

وكا
  

94
%

6
%

Tr
av

el
 A

ge
nc

ie
s 

an
d 

ot
he

r R
es

er
va

tio
n 

8

9
ية

اف
ثق

 ال
طة

ش
لأن

ا
57

%
43

%
C

ul
tu

ra
l  

A
ct

iv
iti

es
9

10
ية

يه
رف

الت
 و

ية
ض

يا
لر

ة ا
ط

ش
لأن

ا
49

%
51

%
Sp

or
ts

 a
nd

 R
ec

re
at

io
na

l A
ct

iv
iti

es
10

11
كة

مل
م

بال
ة 

اح
سي

لل
ة 

يز
م

م
 ال

طة
ش

لأن
ا

33
%

6
7%

O
th

er
 K

SA
-S

pe
ci

fic
 T

ou
ris

m
 

11

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

م
 (

ء 
صا

لإح
 ل

ة
ام

ع
 ال

ئة
هي

 ال
ر_

صد
م

ال

)2
5

م )
رق

ل 
دو

ج
Ta

bl
e 

N
o.

2
5

ط 
شا

الن
ب 

س
ةح

لف
خت

لم
ت ا

ما
خد

وال
ة  

وني
تر

ك
لال

ج ا
ام

بر
 ال

دم
تخ

س
ي ت

الت
ت 

شأ
من

 لل
ي

سب
الن

ع 
وزي

الت

ي
اد

ص
قت

لا
ط ا

شا
لن

ا
Ec

on
om

ic
 a

ct
iv

ity

P
er

ce
nt

ag
e 

di
st

rib
ut

io
n 

of
 e

st
ab

lis
hm

en
ts

 t
ha

t 
us

e 
va

rio
us

 e
le

ct
ro

ni
c 

pr
og

ra
m

s 
an

d 
se

rv
ic

es
 b

y 
ac

ti
vi

ty



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

74 

 

ية
اب

ح
س

ت 
نا

يا
ب

ية
اب

ح
س

ر 
غي

ت 
نا

يا
ب

C
lo

u
d
 D

a
ta

 
N

o
n
-c

lo
u
d
 D

a
ta

 

1
ار

وّ
لز

 ل
ة
م

قا
لإ

 ا
7
8

%
2

2
%

A
cc

o
m

m
o

d
a
ti

o
n

 f
o

r 
V

is
it

o
rs

1

2
ب

را
ش

ال
و
م 

عا
ط

ال
م 

دي
ق

 ت
ط

شا
ن

1
1
%

8
9
%

Fo
o

d
 a

n
d

 B
e
ve

ra
g

e
 S

e
rv

in
g

 
2

3
ة
دي

دي
ح
ال
ك 

سك
ال
 ب

ب
كا

لر
 ا
ل

ق
 ن

1
0

0
%

0
%

R
a
il
w

a
ys

 P
a
ss

e
n

g
e
r 

3

4
ب

كا
لر

 ل
ي

بر
ال
ل 

ق
لن

 ا
3
1
%

6
9
%

R
o

a
d

 P
a
ss

e
n

g
e
r 

T
ra

n
sp

o
rt

4

5
ب

كا
لر

 ل
ي

ائ
م

ال
ل 

ق
لن

 ا
0

%
1
0

0
%

W
a
te

r 
P
a
ss

e
n

g
e
r 

T
ra

n
sp

o
rt

5

6
ب

كا
لر

 ل
ي

و
ج
ال
ل 

ق
لن

 ا
1
0

0
%

0
%

A
ir

 P
a
ss

e
n

g
e
r 

T
ra

n
sp

o
rt

6

7
ل

ق
لن

 ا
ل

ائ
س

و
ر 

جا
تئ

س
 ا

4
3
%

5
7
%

T
ra

n
sp

o
rt

 E
q

u
ip

m
e
n

t 
R
e
n

ta
l

7

8
ى

خر
لأ

 ا
جز

ح
ال
ت 

ما
خد

و
ر 

ف
س

ال
ت 

لا
كا

و
  

7
5
%

2
5
%

T
ra

ve
l 
A

g
e
n

ci
e
s 

a
n

d
 o

th
e
r 

8

9
ة
في

قا
لث

 ا
ة
ط

ش
لأن

ا
4
2

%
5
8

%
C

u
lt

u
ra

l 
 A

ct
iv

it
ie

s
9

1
0

ة
هي

في
تر

ال
و
ة 

ضي
يا

لر
 ا
ة
ط

ش
لأن

ا
4
5
%

5
5
%

S
p

o
rt

s 
a
n

d
 R

e
cr

e
a
ti

o
n

a
l 

1
0

1
2

ة
لك

م
م

ال
 ب

ة
ح
يا

س
لل

ة 
يز

م
م

ال
ة
ط

ش
لأن

ا
3
3
%

6
7
%

O
th

e
r 

K
S
A

-S
p

e
ci

fi
c 

T
o

u
ri

sm
 

1
1

)2
0
1
7

ه 
حي

يا
س

ال
ت 

شآ
من

ال
ح 

س
م

 (
ء 

صا
ح
لإ

 ل
ة

م
عا

ال
ة 

يئ
ه

ال
 _

در
ص

م
ال

ي
د
صا

قت
لا

 ا
ط

شا
لن

 ا
ب 

س
ح

  
ة

بي
حا

س
ت 

نا
يا

 ب
ها

دي
 ل

ي
لت

 ا
ت

شأ
من

لل
ي 

سب
لن

 ا
ع

زي
و

لت
ا

)2
6

( 
م

ق
 ر

ل
و

د
ج

T
a

b
le

 N
o

.2
6

P
e

rc
e

n
ta

g
e

 d
is

tr
ib

u
ti

o
n

 o
f 

e
st

a
b

lis
h

m
e

n
ts

 t
h

a
t 

h
a

v
e

 c
lo

u
d

 d
a

ta
 b

y
 e

co
n

o
m

ic
 a

ct
iv

it
y

E
co

n
o

m
ic

 a
ct

iv
it

y
ي

اد
ص

قت
لا

 ا
ط

شا
لن

ا



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

75 

 

ية
وح

و ل
ة أ

في
ك

ل
مو

مح
ي

تب
مك

H
an

d-
he

ld
 o

r 
La

pt
op

D
es

kt
op

s 

1
وّار

للز
ة 

ام
لإق

 ا
5%

15
%

43
%

A
cc

om
m

od
at

io
n 

fo
r V

is
ito

rs
1

2
ب

شرا
وال

م 
عا

ط
 ال

م
دي

تق
ط 

شا
ن

4%
6%

20
%

Fo
od

 a
nd

 B
ev

er
ag

e 
Se

rv
in

g 
A

ct
iv

iti
es

2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
ركا

 ال
ل

نق
 

10
0%

10
0%

10
0%

Ra
ilw

ay
s 

Pa
ss

en
ge

r T
ra

ns
po

rt
3

4
ب

ركا
 لل

ي
لبر

ل ا
نق

 ال
11

%
14

%
50

%
Ro

ad
 P

as
se

ng
er

 T
ra

ns
po

rt
4

5
ب

ركا
 لل

ي
مائ

 ال
ل

نق
 ال

0%
50

%
10

0%
W

at
er

 P
as

se
ng

er
 T

ra
ns

po
rt

5

6
ب

ركا
 لل

ي
جو

 ال
ل

نق
 ال

10
0%

10
0%

10
0%

A
ir 

Pa
ss

en
ge

r T
ra

ns
po

rt
6

7
ل

نق
 ال

ل
سائ

 و
جار

ستئ
 ا

6%
11

%
28

%
Tr

an
sp

or
t E

qu
ip

m
en

t R
en

ta
l

7

8
ى

خر
لأ

ز ا
حج

 ال
ت

ما
خد

 و
فر

س
 ال

ت
لا

وكا
  

10
%

24
%

54
%

Tr
av

el
 A

ge
nc

ie
s 

an
d 

ot
he

r R
es

er
va

tio
n 

8

9
ية

اف
ثق

 ال
طة

ش
لأن

ا
16

%
21

%
68

%
C

ul
tu

ra
l  

A
ct

iv
iti

es
9

10
ية

يه
رف

الت
 و

ية
ض

ريا
 ال

طة
ش

لأن
ا

5%
8%

96
%

Sp
or

ts
 a

nd
 R

ec
re

at
io

na
l A

ct
iv

iti
es

10

11
كة

مل
لم

 با
حة

سيا
 لل

زة
مي

لم
ة ا

ط
ش

لأن
ا

0%
67

%
78

%
O

th
er

 K
SA

-S
pe

ci
fic

 T
ou

ris
m

 
11

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

 م
( 

صاء
لإح

ة ل
ام

ع
 ال

ئة
هي

 ال
ر_

صد
م

ال

D
ev

ic
e 

ty
pe

   
   

   
   

   
ز  

ها
لج

ع ا
نو

  

)2
7(

م 
رق

ل 
دو

ج
Ta

bl
e 

N
o.

27

ي
اد

ص
قت

الا
ط 

شا
الن

و 
م 

خد
ست

لم
  ا

هاز
لج

ع ا
نو

ب 
س

 ح
ت

شا
من

 ال
ي

 ف
مة

خد
ست

لم
ة ا

هز
لأج

ي ل
سب

الن
ع 

وزي
الت

ي
اد

ص
قت

لا
ط ا

شا
الن

Ec
on

om
ic

 a
ct

iv
ity

Pe
rc

en
ta

ge
 d

is
tr

ib
ut

io
n 

of
 d

ev
ic

es
 u

se
d 

in
 e

st
ab

lis
hm

en
ts

 b
y 

de
vi

ce
 ty

pe
 a

nd
 e

co
no

m
ic

 a
ct

iv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

76 

 

ير 
فات

 د
ها

دي
ل

ية
سب

حا
 م

اتر
دف

ها 
دي

س ل
لي

Ha
ve

 A
cc

ou
nt

in
g 

Do
 n

ot
 h

av
e 

Ac
co

un
tin

g 

1
وّار

للز
ة 

ام
لإق

 ا
73

%
27

%
Ac

co
m

m
od

at
io

n 
fo

r V
isi

to
rs

1

2
ب

شرا
وال

م 
عا

ط
 ال

يم
قد

ط ت
شا

ن
19

%
81

%
Fo

od
 a

nd
 B

ev
er

ag
e 

Se
rv

in
g 

Ac
tiv

iti
es

2

3
ية

يد
حد

 ال
ك

سك
بال

ب 
ركا

 ال
قل

 ن
10

0%
0%

Ra
ilw

ay
s P

as
se

ng
er

 T
ra

ns
po

rt
3

4
ب

ركا
 لل

ري
الب

ل 
نق

 ال
79

%
21

%
Ro

ad
 P

as
se

ng
er

 T
ra

ns
po

rt
4

5
ب

ركا
 لل

ي
مائ

 ال
قل

الن
 

75
%

25
%

W
at

er
 P

as
se

ng
er

 T
ra

ns
po

rt
5

6
ب

ركا
 لل

وي
لج

ل ا
نق

 ال
10

0%
0%

Ai
r P

as
se

ng
er

 T
ra

ns
po

rt
6

7
قل

الن
ل 

سائ
 و

جار
ستئ

 ا
83

%
17

%
Tr

an
sp

or
t E

qu
ip

m
en

t R
en

ta
l

7

8
رى

لأخ
ز ا

حج
 ال

ت
ما

خد
 و

فر
س

 ال
ت

الا
وك

  
76

%
24

%
Tr

av
el

 A
ge

nc
ie

s a
nd

 o
th

er
 R

es
er

va
tio

n 
8

9
ية

اف
ثق

 ال
طة

ش
لأن

ا
68

%
32

%
Cu

ltu
ra

l  
Ac

tiv
iti

es
9

10
ية

يه
رف

الت
 و

ية
ض

ريا
 ال

طة
ش

لأن
ا

75
%

25
%

Sp
or

ts
 a

nd
 R

ec
re

at
io

na
l A

ct
ivi

tie
s

10

11
كة

مل
لم

 با
حة

سيا
 لل

زة
مي

لم
ة ا

ط
ش

لأن
ا

54
%

46
%

O
th

er
 K

SA
-S

pe
cif

ic 
To

ur
ism

 
11

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

 م
ء )

صا
لإح

ة ل
ام

لع
ة ا

هيئ
 ال

ر_
صد

لم
ا

)2
8(

م 
رق

ل 
دو

ج
Ta

bl
e 

N
o.

28

ي 
اد

ص
قت

الا
ط 

شا
الن

ب 
س

 ح
ة (

اني
ميز

 ( 
ية

سب
حا

 م
اتر

دف
ها 

دي
  ل

ي
الت

ت 
شأ

من
 لل

ي
سب

الن
ع 

وزي
الت

 P
er

ce
nt

ag
e 

di
st

rib
ut

io
n 

of
 e

st
ab

lis
hm

en
ts

 th
at

 h
av

e 
ac

co
un

tin
g 

bo
ok

s 
(b

ud
ge

t)
 b

y 
ec

on
om

ic
 a

ct
iv

ity

ي
صاد

قت
الا

ط 
شا

الن
Ec

on
om

ic 
ac

tiv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

77 

 

ق
عو

 م
جد

و
ي 

د أ
وج

 ي
لا

Th
ere

 ar
e c

on
str

ain
ts

No
 co

ns
tra

int
s

1
بة

در
م

 ال
لة

ام
ع

 ال
ي

يد
لأ

ر ا
وف

ت
49

%
51

%
A

va
ila

bi
lit

y 
of

 S
ki

lle
d 

La
bo

ur
1

2
اء

هرب
لك

ر ا
عا

س
أ

55
%

45
%

El
ec

tri
ci

ty
 P

ric
e

2

3
يح

صار
الت

 و
ية

جار
الت

ص 
خي

ترا
 ال

ى
عل

ل 
صو

لح
ا

39
%

61
%

Li
ce

ns
es

 &
 P

er
m

its
3

4
ت(

عا
طا

نق
ن ا

دو
ء )

ربا
كه

بال
د 

زو
الت

ة 
ري

مرا
ست

ا
31

%
69

%
El

ec
tri

ci
ty

 S
up

pl
y 

(w
ith

ou
t i

nt
er

ru
pt

io
n)

4

5
اه

مي
 ال

عار
س

أ
45

%
55

%
W

at
er

 P
ric

e
5

6
ية

ط
قرا

رو
لبي

وا
ة 

مي
كو

لح
ت ا

ءا
جرا

لإ
ا

30
%

70
%

G
ov

er
nm

en
t P

ro
ce

du
re

s 
an

d 
Bu

re
au

cr
ac

y
6

7
رار

تق
س

لا
وا

ن 
لأم

ا
29

%
71

%
Se

cu
rit

y 
&

 S
ta

bi
lit

y
7

8
ل

وي
تم

ى 
عل

ل 
صو

لح
ا

26
%

74
%

A
cc

es
s 

to
 F

in
an

ce
8

9
ود

وق
 ال

عار
س

أ
53

%
47

%
Fu

el
 P

ric
e

9

10
ت(

لا
صا

لات
 )ا

ت
رن

لانت
وا

ف 
هات

 ال
ط

 خ
ى

عل
ل 

صو
لح

ا
22

%
78

%
A

cc
es

s 
to

 T
el

ec
om

m
un

ic
at

io
n 

(P
ho

ne
 &

 In
te

rn
et

)
10

11
ت

شآ
من

 ال
ى

عل
ي 

سم
الر

ش 
فتي

الت
ت 

ءا
جرا

إ
21

%
79

%
G

ov
er

nm
en

t I
ns

pe
ct

io
n 

Pr
oc

ed
ur

es
11

12
ت(

عا
طا

نق
ن ا

دو
د )

قو
لو

 با
ود

تز
 ال

ية
رار

تم
س

ا
20

%
80

%
Fu

el
 S

up
pl

y 
(w

ith
ou

t i
nt

er
ru

pt
io

n)
12

13
ت(

عا
طا

نق
ن ا

دو
ه )

ميا
بال

د 
زو

الت
ة 

ري
مرا

ست
ا

15
%

85
%

W
at

er
 S

up
pl

y 
(w

ith
ou

t i
nt

er
ru

pt
io

n)
13

14
ل

عم
 ال

ن
اني

قو
 و

مة
ظ

أن
17

%
83

%
La

bo
ur

 L
aw

s 
&

 R
eg

ul
at

io
ns

14

15
ى

مبن
 ال

جار
ستئ

/ ا
ع 

وق
م

 ال
ى

عل
ل 

صو
لح

ا
17

%
83

%
La

nd
 / 

Re
nt

 o
f S

pa
ce

15

)2
01

7 
يه

اح
سي

 ال
ت

شآ
من

 ال
سح

 م
( 

اء
ص

لإح
 ل

ة
ام

لع
ة ا

يئ
له

_ ا
در

ص
م

ال

)2
9(

م 
رق

ل 
دو

ج
Ta

b
le

 N
o

.2
9

20
17

ط
شا

الن
ة 

ول
مزا

و 
س أ

سي
 تأ

ت
جه

وا
ي 

الت
ت 

قا
عو

لم
م ا

ه
ل أ

حو
ة 

حي
سيا

 ال
ت

شآ
من

 ال
اء

آر

ط
شا

الن
ة 

ول
مزا

و 
س أ

سي
 تأ

ت
جه

وا
ي 

الت
ت 

قا
عو

م
ال

Vi
ew

s 
of

 to
ur

ist
s 

es
ta

bl
ish

m
en

ts
 o

n 
m

aj
or

 c
on

st
ra

in
ts

 fa
ci

ng
 s

et
tin

g 
up

 o
r p

ra
ct

ic
in

g 
th

e 
ac

tiv
ity

C
on

st
ra

in
ts

 fa
ci

ng
 s

et
tin

g 
up

 o
r p

ra
ct

ic
in

g 
th

e 
ac

tiv
ity



 Tourist Establishments Survey Bulletin 2017                                                                                                                                                                                    

78 

 

ة
سب

لن
ا

Pe
rc

en
ta

ge

1
ة 

لي
ح
م

ال
ة 

س
ف

نا
م

ال
5
2

.0
%

Lo
ca

l C
om

pe
tit

io
n 

1

2
ب 

طل
ال
ف 

ع
ض

3
0

.0
%

Lo
w

 d
em

an
d 

2

3
ه 

لي
ما

 ع
ل

اك
ش

م
1
8

.0
%

Pr
ob

le
m

s w
ith

 it
s w

or
ke

rs
3

)2
0
1
7

ه 
حي

يا
س

ال
ت 

شآ
من

ال
ح 

س
م

 (
ء 

صا
ح
لإ

 ل
ة

م
عا

ال
ة 

يئ
ه
ال

 _
در

ص
م

ال

ل 
ما

ع
لأ

 ا
ة

يئ
 ب

ير
و

ط
 ت

ه
ج

وا
 ت

ي
لت

 ا
ت

لا
ك

ش
م

ال
م 

ه
أ

)3
0

( 
م

ق
 ر

ل
و

د
ج

T
a

b
le

 N
o

.3
0

 M
aj

o
r 

p
ro

b
le

m
s 

fa
ci

n
g

 b
u

si
n

e
ss

 e
n

v
ir

o
n

m
e

n
t 

d
e

v
e

lo
p

m
e

n
t

ة
كل

ش
م

ال
Pr

ob
le

m


