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Table 1-(1)
Cost Of living Indices And Percent Changes

For MainDivisions
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2007=100
S 2015 48s oe R
R I [ R W
Index Numbers Percent Change to
JUN 2015 From
g e gl s sk 4ig )
Divisions JUN MAY MAR JUN MAY MAR JUN G4y aledi
2015 2015 2015 2014 2015 2015 2014
General Index 132.6 1322 1316 1298 03 0.8 22 plad i) o8 )
FOOD AND BEVERAGES 146.7 145.9 145.7 143.6 0.5 0.7 22 g pdally 22y
TOBACCO 165.8 165.8 165.6 161.9 0.0 0.1 24 &all
CLOTHING AND FOOTWEAR 108.7 108.4 107.8 104.6 0.3 0.8 3.9 LYl ekl
HOUSING, WATER, ELECTRI-CITY , GAS 164.9 164.1 162.1 160.1 0.5 1.7 3.0 35l gl s Slalls el el s ol 5 oS
AND OTHER FUELS s AY
FURNISHINGS, HOUSEHOLD EQUIPMENT  131.6 131 130.6 127.5 0.5 0.8 3.2 Leitbiea s J 3l @l ugaty il
AND MAINTENANCE

HEALTH 115.1 115.3 114.6 112 -0.2 0.4 2.8 Al
TRANSPORT 111.6 111 110.4 111 0.5 1.1 0.5 Jall
COMMUNICATION 94.6 94.5 94.3 93.6 0.1 0.3 1.1 aylay)
RECREATION AND CULTURE 118.8 118.8 119.4 1111 0.0 -0.5 6.9 A 5 oy g 1)
EDUCATION 116.3 116.3 116.3 115.7 0.0 0.0 0.5 alal)
RESTAURANTS AND HOTELS 128.4 128.4 130 130.5 0.0 -1.2 -1.6 Gl 5 acladl)
MISCELLANEOUS GOODS AND SERVICES  121.1 120.6 120 120.4 0.4 0.9 0.6 e il leaall g oLl
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Table 2-(1)
Cost of Living Indices
For Divisions And Groups
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S 2015 Anm o D) o
Percent Change to

JUN 2015 From

P Aig sl Gk g sl sl Adig
Divisions And Groups JUN MAY MAR JUN MAY MAR JUN GH) e gana g aludl
2015 2015 2015 2014 2015 2015 2014

General Index 132.6 132.2 1316 129.8 0.3 0.8 2.2 plad) il a8 )
FOOD AND BEVERAGES 146.7 1459 1457 1436 05 07 22 Tyl 42 J)
FOOD 1486 1476 1474 1452 07 08 23 =T
BEVERAGES 1252 1256 1257 1251 03 -04 01 gy el
TOBACCO 1658 1658 1656  161.9 00 01 24 ]
TOBACCO 1658 1658 1656  161.9 00 01 24 ]
CLOTHING AND FOOTWEAR 108.7 1084 107.8 1046 03 08 3.9 L),
CLOTHING 1094 1091 1086 1053 03 07 39 S
FOOTWEAR 103.9 1040 1030 1002 01 09 37 R
HOUSING, WATER, ELECTRI-CITY , GAS 1649 164.1 1621 1601 05 1.7 3.0 glsls Jal; sy ol o0
AND OTHER FUELS GAY 245
RENTALS FOR HOUSING 1828 1819 1790 1758 05 24 40 oSl oyl
MAITENANCE OF THE DEWELLING 1377 1354 1360 1304 19 13 56 oKl 3Nl A
WATER SUPPLY & OTHER SERVICES 870 870 926 1084 00 60 197 Somally i) a2l
ELECTRICITY, GAS AND OTHER FUELS 1013 1014 101.3 1010 01 0.0 0.3 GAY sl glsls il sl
FURNISHINGS, HOUSEHOLD EQUIPMENT 1316 1310 1306 1275 05 08 3.2 Gim s il ey
AND MAINTENANCE

FURNITURE & CARPETS 1136 1126 1131 1112 08 04 22 o, S
HOUSEHOLD TEXTILES 1326 1311 1290 1264 11 28 49 Tl s i
HOUSEHOLD APPLIANCES 1230 1225 1219 1186 04 09 37 5l 55620
HOUSEHOLD UTENSILS 1261 1252 1240 1199 07 17 52 e il
TOOLS FOR HOUSE & GARDEN 1286 1283 1283 1191 02 02 80 Tl el 8 a5 i
GOODS FOR HOUSEHOLD MAINTENANCE 1626 162.6 1617 1576 00 0.6 3.2 il il i ol
HEALTH 1151 1153 1146 1120 02 04 28 il
MEDICAL PRODUCTS & EQUIPMENT 11041 1108 1100  109.7 06 01 04 Bl ol 5 3ga15 ol
OUTPATIENT SERVICES 152 1152 1145 1103 00 06 44 i o
HOSPITAL SERVICES 1235 1235 1228 1195 00 06 3.3 il Sl
TRANSPORT 116 1114 1104 111.0 05 11 05 R
PURCHASE OF VEHICLES 979 991 96.7 994 42 12 A5 LS ke
OPERATION OF TRANSPORT EQUIPMENT  117.9 117.7 1186 1174 02 06 04 Tl il cloes Jiis
TRANSPORT SERVICES 1498 1394 1392 1385 75 76 82 Gl sl
COMMUNICATION 946 945 943 936 04 03 1. =y
POSTAL SERVICES 992 992 992 992 00 00 00 T e
TELEPHONE AND TELEFAX EQUIPMENT 706 70.5  69.0 651 041 23 84 oS5 a5 el
TELEPHONE AND TELEFAX SERVICES 997 997 997 997 00 00 00 oSGl Gl e
RECREATION AND CULTURE 1188 1188 1194 1111 00 05 69 T oy 0
AUDIO, PHOTO & INFO. EQUIPMENT 760 766 763 828 08 04 82 el had bead clnd
OTHER RECREATION & CULTURE GOODS _ 1466 1467 139.3 1320 04 52 114 &, 4d llssdl s AY ol
OTHER RECREATIONAL GOODS 1218 1212 1197 1086 05 1.8 122 AT g ol
RECREATIONAL & CULTURAL SERVICES 1131 1131 1124 1081 00 06 46 TR, e d 5 s
NEWSPAPERS, BOOKS & STATIONERY 1035 1035 1035 1038 00 00 0.3 Tl il Camall, 0
PACKAGE HOLIDAYS 1564 1564 1623 1387 00 36  12.8 Ay, L pmye
EDUCATION 1163 1163 1163 1157 00 00 05 o]
PRE-PRIMARY & PRIMARY EDUCATION 1217 1217 1217 1233 00 00 13 S5, 51 08 L ol
SECONDARY&INTERMEDIATE EDUCATION 1205 1205 1205 1183 00 0.0 1.9 Ty 5 500 il
POST-SECONDARY EDUCATION 977 977 917 973 00 00 04 ol gt 5 58 sy Lo bl
TERTIARY EDUCATION 100.7 1007 1007 1002 0.0 00 05 ]
RESTAURANTS AND HOTELS 1284 1284 1300 1305 00 42 16 Gl pelnd
CATERING SERVICE 1274 1276 1293 1298 02 45 18 ER TN
ACCOMMODATION SERVICES 1388 1365 1369 1369 1.7 14 14 iy il Gl ol s
MISCELLANEOUS GOODS AND SERVICES _ 121.1 1206 1200 1204 04 09 06 eyl clesily ol
PERSONAL CARE 1165 1173 1172 1154 07 06 1.0 Tl o)
PERSONAL EFFECTS N.E.C. 1359 1363 1380 1397 03 45 2.7 AT Ll 2l
SOCIAL PROTECTION 1224 1224 1219 1150 00 04 64 Lol et
INSURANCE 1444 1444 1444 1348 00 00 74 P
FINANCIAL SERVICES N.E C. 1041 1041 1041 1022 00 00 19 AT LI il
OTHER SERVICES N.E.C. 1167 1145 1117 1146 19 45 1.8 ATl




Table 3-(1)

Cost of Living Index And Percent Changes

For Divisions ,Groups And Classes
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2007=100
] 2015 4xig G At dpd
Al B Percent Change to
Index Numbers JUN 2015 From
i s e e dxig e Ay
Divisions ,Groups And Classes JUN MAY MAR  JUN MAY MAR JUN Jigeall g o pagall g abudi
2015 2015 2015 2014 2015 2015 2014

General Index 132.6 132.2 131.6 129.8 0.3 0.8 2.2 aladl (pudall fi)“
FOOD AND BEVERAGES 146.7 1459 1457 143.6 0.5 0.7 2.2 Sy el A2
FOOD 148.6 1476 1474 145.2 0.7 0.8 23 PR
Bread and cereals 1374 1371 1372 134.4 0.2 0.1 22 Gagaally 5al)
Meat and poultry 156.8 156.2 156.9 154.9 04 -01 1.2 Ol s asall
Fish and seafood 210.8 201.9 198.7 186.2 4.4 6.1 13.2 oadl pladay clasd)
Milk, cheese and eggs 1386 1387 139.0 136.8 -0.1 -0.3 1.3 sl oWy oY
Oils and fats 152.1 152.8 1524 149.8 -0.5 -0.2 1.5 Goaally g3l
Fruit and nuts 1252 1277 1257 127.2 -2.0 -0.4 -1.6 ol _uSall 5 481 53
Vegetables 139.8 1375 133.0 134.0 1.7 5.1 4.3 Saaadl
Sugar, jam, honey, chocolate & sweets 1429 1433 151.0 147.0 -0.3 -5.4 -2.8 A Sl y Jumll g g pally S0l

Sy glall
Food products not classified elsewhere 147.7 143.9 1440 141.8 2.6 26 4.2 AT K B Riae s A Cilatie
BEVERAGES 1252 1256 1257 125.1 -0.3 -0.4 0.1 iy g pliall
Coffee, tea and cocoa 1419 1426 1419 140.3 -0.5 0.0 1.1 PNIPPPIRU PR PPl
Mineral waters, soft drinks fruit- & veg 1157 116.0 116.4 116.5 -0.3 -0.6 0.7 i peanll 5 il yall ) Ayisaall sl
TOBACCO 1658 165.8 165.6 161.9 0.0 0.1 24 fasl
TOBACCO 1658 165.8 165.6 161.9 0.0 0.1 24 aall
Tobacco 1658 165.8 165.6 161.9 0.0 0.1 24 &l
CLOTHING AND FOOTWEAR 108.7 1084 107.8 104.6 03 0.8 39 Apdally udiall
CLOTHING 1094 1091 108.6 105.3 0.3 0.7 3.9 ekl
Clothing materials 116.6 1146 114.3 110.8 1.7 2.0 5.2 ket o pe
Garments 1069 106.7 106.2 102.3 0.2 0.7 4.5 soalall Gudlall
Other articles of clothing & accessories 117.7 1187 1195 119.8 -0.8 15 -1.8 et punSls el e gaT 31 5e
Tailoring , Cleaning & repair of cloths 1188 1195 1183 118.7 -0.6 0.4 0.1 Leadal y Ledidaiiy purSiall b
FOOTWEAR 103.9 104.0 103.0 100.2 -0.1 0.9 3.7 Laal
Shoes and other footwear 1039 104.0 103.0 100.2 -0.1 0.9 3.7 fBI laglay A
Repair and hire of footwear 10565 1058 1059 104.5 -0.3 -0.4 1.0 DaaY) apalip i
HOUSING, WATER, ELECTRI-CITY , GAS 1649 1641 162.1 160.1 0.5 1.7 3.0 g hsils Sl ol eS s slaally ol
AND OTHER FUELS GAYY Al
RENTALS FOR HOUSING 1828 181.9 179.0 175.8 0.5 2.1 4.0 OSall Ll
Rentals for housing 182.8 1819 179.0 175.8 0.5 2.1 4.0 OSadl jlagyt
MAITENANCE OF THE DEWELLING 137.7 135.1 136.0 130.4 19 1.3 5.6 Rl #3al s dilpa
Materials for the maintenance & of dwelling 126.7 1251 126.3 123.1 1.3 0.3 29 Rl #3al 5 o e
Services for the maintenance & of dwelling 15561 151.0 151.3 141.9 2.7 25 9.3 Ofaaall Mg} clasa
WATER SUPPLY & OTHER SERVICES 87.0 87.0 92.6 108.4 0.0 -6.0 -19.7 Caally Al atiall ilarall  olyall
Water supply 76.6 76.6 83.4 102.7 0.0 -8.2 -25.4 sl iy Jlima
Refuse collection 1403 1403 1351 134.0 0.0 3.8 4.7 [T ELIFPEN
Sewage collection 1293 1293 1304 131.4 0.0 -0.8 -1.6 o pall
ELECTRICITY, GAS AND OTHER FUELS 101.3 1014 1013 101.0 -0.1 0.0 0.3 @AY 3450 &‘JﬂJ B PEERTY
Electricity 100.0 100.0 100.0 100.0 0.0 0.0 0.0 Ly s
Gas 100.0 100.0 100.0 100.0 0.0 0.0 0.0 Shadt
Liquid fuels 98.4 98.4 98.5 100.2 0.0 -0.1 -1.8 BEURP
Solid fuels 142.7 1452 1435 133.1 -1.7 -0.6 7.2 aliall o g8l
FURNISHINGS, HOUSEHOLD EQUIPMENT 131.6 131.0 1306 1275 0.5 0.8 3.2 tghaa s Jmall o ety il
AND MAINTENANCE
FURNITURE & CARPETS 113.6 1126 113.1 111.2 0.9 0.4 22 ey el
Furniture and furnishings 1131 1119 1126 109.7 1.1 0.4 3.1 il _shally Y
Carpets and other floor coverings 115.0 1149 1147 116.9 0.1 0.3 -1.6 IEBNE TG B PR WA
Repair of furniture & furnishings 1246 1269 1251 123.1 -1.8 0.4 1.2 Gl kel s SV oDl
HOUSEHOLD TEXTILES 1326 1311 129.0 126.4 1.1 28 4.9 Al il e pualt
Household textiles 1326 131.1 129.0 126.4 11 28 4.9 Al jialt il puaiall
HOUSEHOLD APPLIANCES 123.0 1225 1219 118.6 04 09 3.7 i 33
Major household appliances 1264 1249 1243 120.4 1.2 1.7 50 B_yanall Al Sl 3362
Small electric household appliances 1206 121.0 1204 118.0 -0.3 0.2 22 B i Aty e Al Sie 3 Seal
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Table 3-(2 )
Cost of Living Index And Percent Changes

For Divisions ,Groups And Classes
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Divisions ,Groups And Classes JUN  MAY WMAR  JUN MAY MAR JUN dgeailly i panall g Lol
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Repair of household appliances 107.2 109.1 109.2 102.1 17 -1.8 5.0 Al yie 3¢} ksl
HOUSEHOLD UTENSILS 126.1 1252 1240 119.9 0.7 1.7 52 A 3ie e gl
household utensils 1261 1252 124.0 119.9 0.7 1.7 52 LR ONCRPC PR P
TOOLS FOR HOUSE & GARDEN 128.6 128.3 1283 119.1 0.2 0.2 8.0 Zapally Jiall 8 ealy il sl
Major tools and equipment 1212 1245 1247 127.0 2.7 -2.8 4.6 Ll lamally et ot
Small tools and miscellaneous accessories 1201 128.6 1286 118.5 0.4 04 8.9 ic stial LeTiale g3 pia il 5o
GOODS FOR HOUSEHOLD MAINTENANCE 1626 162.6 161.7 157.6 0.0 0.6 3.2 Jotalt Dlpal ilana g b
Non-durable household goods 1220 1213 1215 124.0 0.6 0.4 -1.6 B ane b Ay He plu
Domestic & household services 181.8 1821 180.6 173.5 -0.2 0.7 4.8 i yul s i sl
HEALTH 1151 1153 1146 112.0 0.2 0.4 28 Aaall
MEDICAL PRODUCTS & EQUIPMENT 1101 110.8 110.0 109.7 -0.6 0.1 04 Dphall colanally 5 3g2 Y5 ilatiall
Pharmaceutical products 1148 1162 114.8 114.2 1.2 0.0 05 ¥ al) clamiall
Other medical products 1242 1241 1230 124.7 0.1 1.0 04 oAl Al cilatie
Therapeutic appliances and equipment 99.3 98.9 99.0 98.8 04 0.3 0.5 A dladl Slanally 3 g2
OUTPATIENT SERVICES 1152 1152 1145 110.3 0.0 0.6 4.4 o pall Cilera
Medical services 1227 1227 1219 117.1 0.0 0.7 4.8 Agdal) loaall
Dental Services 1089 1089 1084 104.9 0.0 0.5 3.8 AN PR PRCI DTN
Paramedical services 1142 1142 1133 108.7 0.0 0.8 51 Apdall dad ileralf
HOSPITAL SERVICES 1235 1235 1228 119.5 0.0 0.6 33 L EEI PPN LS PRPN
Hospital services 1235 1235 12238 119.5 0.0 0.6 33 Sa il Cilard
TRANSPORT 1116 11141 110.4 111.0 0.5 1.1 0.5 Jasl
PURCHASE OF VEHICLES 97.9 991 96.7 294 -1.2 1.2 -1.5 LS jall iy pilie
Motor cars 97.8 99.0 96.6 99.4 -1.2 1.2 -1.6 L g e
Motor cycles 1114 111.9 1126 108.6 -04 -1.1 26 L ada e
Bicycles 1335 133.6 1305 128.9 0.1 23 3.6 igise cla
OPERATION OF TRANSPORT EQUIPMENT 1179 117.7 1186 117.4 0.2 0.6 04 Lpad il JE Sfama Sl
Spare parts for transport equipment 1259 1252 1291 134.7 0.6 -2.5 -6.5 Lpad 3l JEl Slane jLe alad
Fuels & lubricants for transport equipment 99.7 99.7 99.7 99.7 0.0 0.0 0.0 Apad il Jil lamel Cagy 5 258,
Maintenance transport equipment 1325 1325 1332 128.1 0.0 0.5 34 Lpad 8l Bl Chana Oa)
Other services transport equipment 107.3 107.3 1059 107.5 0.0 1.3 -0.2 Dpadal il Canay 5 5a) Cilard
TRANSPORT SERVICES 149.8 1394 139.2 138.5 7.5 7.6 8.2 Jalh eslana
Passenger transport by railway 1004 1004 1004 100.8 0.0 0.0 -0.4 Aanpal) LI SN i
Passenger transport by road 1289 1289 1289 120.6 0.0 0.0 6.9 sl N Jis
Passenger transport by air 166.2 1482 1477 152.3 121 12.5 9.1 1o SN o
Passenger transport by sea 1144 1144 1144 114.4 0.0 0.0 0.0 oadl Bash e SN s
Other purchased transport services 1277 1277 1289 117.6 0.0 -0.9 8.6 oAl sl ke JB e
COMMUNICATION 94.6 94.5 943 93.6 0.1 0.3 1.1 [ {4}
POSTAL SERVICES 99.2 99.2 99.2 99.2 0.0 0.0 0.0 Ay ches
Postal services 99.2 99.2 99.2 99.2 0.0 0.0 0.0 LYBOLRLSPREY
TELEPHONE AND TELEFAX EQUIPMENT 70.6 705 69.0 65.1 0.1 23 84 Sl g Ciitla 5 jeal
Telephone and telefax equipment 70.6 70.5 69.0 65.1 0.1 23 84 Slip it 3 el
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 997 99.7 0.0 0.0 0.0 (Ul p Cailgll ana
Telephone and telefax services 99.7 99.7 997 99.7 0.0 0.0 0.0 Sl et mlena
RECREATION AND CULTURE 118.8 118.8 1194 1111 0.0 -0.5 6.9 A8 p ey all
AUDIO, PHOTO & INFO. EQUIPMENT 76.0 76.6 76.3 82.8 0.8 0.4 -8.2 gl 5 Ay gad! § Agmandi il
Equipment for recording of sound & pictures 89.6 91.4 91.0 110.4 2.0 -1.5 -18.8 5 saall g & peall Joasdi Slaee
Photo & cinemato & optical instruments 88.1 88.1 84.9 81.8 0.0 3.8 7.7 Lpadl @l W5 il ilana
Information processing equipment 61.5 60.9 61.0 64.0 1.0 0.8 -3.9 it Zallas 5 jeal
Recording media 1115 1161 1134 96.1 4.0 -1.7 16.0 Gl S5
Repair of audio, photo & info.equipment 925 925 94.3 92.1 0.0 -1.9 04 L el Lpmandt Shanall #Shiaf
Gl Aallaa y a5
OTHER RECREATION & CULTURE GOODS 146.6 146.7 139.3 132.0 -0.1 5.2 11.1 AN 5 4 ol Bamall (g AYY alial)
Major durables for outdoor recreation 1221 122.8 123.6 102.8 0.6 1.2 18.8  samdlly (gAY Apuii N 5 jemall aludl
Gl o selly 44 sl
Musical Instruments and major durables for 1235 1235 123.8 123.3 0.0 -0.2 0.2 3 parall Charall s Laua gall YW
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Table 3-(3)
Cost of Living Index And Percent Changes
For Divisions ,Groups And Classes

2007=100

(3)-3 dsta
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Index Numbers

o 2015  ddis  omaD) e

Percent Change to

JUN 2015 From

. g ke La dxig ala La dyg
Divisions ,Groups And Classes JUN  MAY MAR  JUN MAY MAR JUN sl s &l gaall g pluadl
2015 2015 2015 2014 2015 2015 2014

Repair of recreation & culture goods 148.8 148.8 140.8 133.2 0.0 57 1.7 Al g4l gAY alud) ~ s
OTHER RECREATIONAL GOODS 121.8 1212 1197 108.6 0.5 1.8 12.2 SAY) g A sl
Games, toys and hobbies 98.1 97.1 97.3 87.9 1.0 0.8 11.6 il pelly ey Al
Equipment for sport & camping 1105 1105 108.8 108.0 0.0 1.6 23 b A5 a5 sl Gilaae
Gl ol sl

Gardens, plants and flowers 1185 1185 116.5 116.7 0.0 1.7 15 osa il g3aall
Pets 1694 1694 165.0 146.1 0.0 27 156.9 gy el paall
Veterinary for pets 91.5 91.5 91.5 90.8 0.0 0.0 08 el i gaall 5 kel lana
RECREATIONAL & CULTURAL SERVICES 1131 1131 1124 108.1 0.0 0.6 4.6 LAE 5 dgedh 5 Cladd
Recreational and sporting services 93.9 93.9 92.8 984 0.0 1.2 -4.6 Aualy) g il b clax
Cultural services 146.7 146.7 146.7 125.0 0.0 0.0 17.4 Al sl
NEWSPAPERS, BOOKS & STATIONERY 103.5 103.5 103.5 103.8 0.0 0.0 0.3 Ll 8l g Clanall y il
Books 101.2 1016 1020 102.4 04 -0.8 -1.2 (RS
Newspapers and periodicals 1022 1022 1022 102.2 0.0 0.0 0.0 Sy Caaal
Stationery and drawing materials 1053 1052 105.0 105.3 0.1 0.3 00 e A5 TS 2 o 5 Tl 30
PACKAGE HOLIDAYS 1564 1564 162.3 138.7 0.0 -3.6 12.8 dalpadly COUaal g e
Package holidays 1564 1564 162.3 138.7 0.0 -3.6 12.8 Laludly ol g e
EDUCATION 116.3 116.3 116.3 115.7 0.0 0.0 05 palatl
PRE-PRIMARY & PRIMARY EDUCATION 1217 1217 1217 123.3 0.0 0.0 -1.3 Ay ALY b e aalasll
Pre-primary and primary education 1217 1217 1217 123.3 0.0 0.0 -1.3 My A 8 L alas
SECONDARY&INTERMEDIATE EDUCATION 120.5 1205 1205 118.3 0.0 0.0 19 Jous giall g (5 il palaslf
Secondary&Intermediate education 1205 1205 120.5 118.3 0.0 0.0 19 doss ghell 5 (5 gAY palatlt
POST-SECONDARY EDUCATION 97.7 97.7 a7.7 97.3 0.0 0.0 04 PERES IECRPR kiR PRI
Post-secondary non-tertiary education 97.7 977 97.7 97.3 0.0 0.0 04 reball b (5 sl any Lo pulasl]
TERTIARY EDUCATION 100.7 100.7 100.7 100.2 0.0 0.0 05 (tall aglasll
Tertiary education 100.7 100.7 100.7 100.2 0.0 0.0 05 (adl alasll
RESTAURANTS AND HOTELS 1284 1284 130.0 130.5 0.0 -1.2 -1.6 ol o Ul
CATERING SERVICE 1274 1276 1293 129.8 -0.2 -1.5 -1.8 i gl o385 Cilasd
Restaurants, cafés and the like 1305 130.7 1328 134.6 -0.2 1.7 -3.0 Legdd Loy (oaliall y aolaall
Canteens 1127 1127 1127 107.3 0.0 0.0 50 Chualiall
ACCOMMODATION SERVICES 138.8 136.5 136.9 136.9 17 1.4 14 ERPPAI R4 PRL TEHRLEDIVY
Accommodation services 138.8 1365 136.9 136.9 1.7 14 14 Al g yiall gall , 3ol lerd
MISCELLANEOUS GOODS AND SERVICES 1211 1206 120.0 1204 0.4 0.9 0.6 o pitall clarall y ol
PERSONAL CARE 1165 1173 1172 115.4 -0.7 -0.6 1.0 Apad ) 4lalf
Hairdressing salons and personal care 1165 11563 1143 116.2 0.2 1.0 0.3 Apad il Alal) ciland
Electric appliances for personal care 1245 1296 1351 127.2 -3.9 -7.8 2.1 Ll lly Lol A0 56N 3 5ea¥!
ey

Other appliances & products for personal care 116.6 117.6 117.6 115.1 -09 -0.9 1.3 Loaddl) Aliall ladia y & jeal
PERSONAL EFFECTS N.E.C. 1359 136.3 138.0 139.7 -0.3 -1.5 2.7 AV dpad BN daia)
Jewellery, clocks and watches 1443 1448 1476 151.4 -0.3 2.2 4.7 ciaill s e il Slebull § &l a sl
PRI

Other personal effects 108.2 1083 105.9 100.7 -0.1 22 74 GoAY das ) daidyl
SOCIAL PROTECTION 1224 1224 1219 115.0 0.0 04 6.4 Doldaift claall
Social protection 1224 1224 1219 115.0 0.0 04 6.4 Lelaay el
INSURANCE 1444 1444 1444 134.8 0.0 0.0 71 il
Insurance connected with the dwelling 143.1 1431 1431 101.9 0.0 0.0 40.4 CSasall e il
Insurance connected with health 1179 1179 1179 109.0 0.0 0.0 8.2 daal) o gl
Insurance connected with transport 1652 1652 1652 151.4 0.0 0.0 9.1 Jastly el sl
Other insurances 1136 1136 1136 118.1 0.0 00 -3.8 Caeldll oy o al g s
FINANCIAL SERVICES N.E C. 1041 104.1 1041 102.2 0.0 0.0 19 AV LI eanall
Other financial services n.e.c. 104 .1 104.1 104.1 102.2 0.0 0.0 19 oA A cdesalf
OTHER SERVICES N.E.C. 116.7 1145 1117 114.6 1.9 4.5 1.8 oAl e
Other services not elsewhere classified 116.7 1145 1117 114.6 1.9 4.5 1.8 AT oS hddias e g Al cle
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Table 4 (1) (1) 4 gso

Cost Of Living Indices And Percent Changes A iy L) A Sl A8
For Divisions And Group By Cities 2007=100 O3l G e gaadlly pLudS
ok RIYADH Lo Sl MAKKAH
LW RS il A LIRS = A
Index Numbers %Change Index Numbers %Change
Ay - Ay
s 2015 GyN i sk 2015 yun
JUN MAY — mAY JUN MAY MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015, e sanally aludy)
General Index 139.8 138.6 0.9 129.5 129.4 0.1 plad) (oaull) 28 )
FOOD AND BEVERAGES 143.4 1449 -1.0 145.7 144.4 0.9 g pdally 332y
FOOD 1451  146.7 -1.1 148.2 146.7 1.0 ey
BEVERAGES 123.2 123.6 -0.3 117.7 118.5 -0.7 il 5 il
TOBACCO 176.7 176.7 0.0 176.7 176.7 0.0 &l
TOBACCO 176.7 176.7 0.0 176.7 176.7 0.0 &l
CLOTHING AND FOOTWEAR 102.2 1021 0.1 122.7 120.0 23 LYy ekl
CLOTHING 1054 1051 0.3 124.8 123.3 1.2 oSkl
FOOTWEAR 81.0 82.6 -1.9 109.3 99.1 10.3 LY
HOUSING, WATER, ELECTRI-CITY, 213.3 206.6 3.2 134.3 133.9 0.3 SR g sils a5 el s oluall s (Sl
GAS AND OTHER FUELS sAY
RENTALS FOR HOUSING 248.2 239.6 3.6 144.2 144.3 -0.1 Sl
MAITENANCE OF THE DEWELLING 139.9 1364 2.6 109.1 100.3 8.8 Sl al 5 Bl
WATER SUPPLY & OTHER SERVICES  51.2 51.2 0.0 98.8 98.8 0.0 CSasally Alaial) lardll 5 olyall
ELECTRICITY, GAS AND OTHER FUELS 101.2 101.2 0.0 100.7 100.7 0.0 AN a5l gl gls Sl ol el
FURNISHINGS, HOUSEHOLD 1243 1243 0.0 141.8 136.6 3.8 Leibia 5 J i) < gty il
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 106.3  106.1 0.2 133.7 126.7 5.5 Sl y &EY)
HOUSEHOLD TEXTILES 122.7 1247 -1.6 181.8 174.0 4.5 A jiall il gasiall
HOUSEHOLD APPLIANCES 117.3  117.6 -0.3 132.3 125.3 5.6 il 3 e
HOUSEHOLD UTENSILS 1194 1185 0.8 137.4 129.4 6.2 e il ol
TOOLS FOR HOUSE & GARDEN 123.2  119.8 2.8 132.9 132.5 0.3 Aaall s Jiall 3 el s <l ol
GOODS FOR HOUSEHOLD 1549 154.8 0.1 147.3 146.7 0.4 il dlpal laad g alus
MAINTENANCE
HEALTH 111.2 111.0 0.2 115.8 115.5 0.3 iaall
MEDICAL PRODUCTS & EQUIPMENT 102.6  102.2 0.4 106.1 105.3 0.8 bl lanall 5 3615 cilaiiall
OUTPATIENT SERVICES 104.5 104.5 0.0 129.7 129.7 0.0 ool s
HOSPITAL SERVICES 139.6  139.6 0.0 105.7 105.7 0.0 R
TRANSPORT 1225 121.0 1.2 109.8 118.1 -7.0 Jall
PURCHASE OF VEHICLES 1011 98.7 24 87.7 105.8 -17.1 Sl pall il ida
OPERATION OF TRANSPORT 1414 1415 -0.1 128.2 127.9 0.2 Aaddll Jall Glaee Jpds
EQUIPMENT
TRANSPORT SERVICES 140.0 136.4 2.6 133.3 133.7 -0.3 Jall cleas
COMMUNICATION 91.6 91.6 0.0 104.7 104.2 0.5 oyLasy)
POSTAL SERVICES 99.2 99.2 0.0 99.2 99.2 0.0 By n il
TELEPHONE AND TELEFAX 54.1 53.9 0.4 127.6 124.9 22 Sl il 5 el
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 oSl 5 il lead
RECREATION AND CULTURE 105.0 104.6 0.4 115.8 116.8 -0.9 A o5 53
AUDIO, PHOTO & INFO. EQUIPMENT 71.6 70.1 2.1 90.1 98.2 -8.2 il s &y il 5 Apmandl Clandl)
OTHER RECREATION & CULTURE 169.0 169.0 0.0 167.6 167.6 0.0 A 5 4 il samall (5 A olud)
GOODS
OTHER RECREATIONAL GOODS 79.2 78.3 1.1 103.9 102.7 1.2 A g il Claxdl)
RECREATIONAL & CULTURAL 108.6 108.7 -0.1 112.7 112.7 0.0 A5 daed 5 lexd
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 101.0 101.0 0.0 103.8 103.6 0.2 gl jill 5 Casall g Sl
PACKAGE HOLIDAYS 152.4 1524 0.0 152.4 152.4 0.0 Aabadly Ul (a5 00
EDUCATION 101.8 101.8 0.0 111.9 111.9 0.0 palatll
PRE-PRIMARY & PRIMARY 107.8 107.8 0.0 131.9 131.9 0.0 SV SV I8 L aaladl)
EDUCATION
SECONDARY&INTERMEDIATE 97.8 97.8 0.0 114.0 114.0 0.0 Lo siall 5 (g 8 ol
EDUCATION
POST-SECONDARY EDUCATION 103.8 103.8 0.0 34.6 34.6 0.0 alall e o S day Lo alall
TERTIARY EDUCATION 100.0 100.0 0.0 126.6 126.6 0.0 el adill
RESTAURANTS AND HOTELS 127.3 1270 0.2 120.1 120.5 -0.3 (3aldll 5 acUadll
CATERING SERVICE 125.0 1251 -0.1 116.3 116.0 0.3 s sl i Clead
ACCOMMODATION SERVICES 150.4 146.6 2.6 158.9 166.5 -4.6 Ay el 3adll 5 saldll leas
MISCELLANEOUS GOODS AND 110.7 1111 -0.4 138.8 140.3 -141 e siiall laadll g olud)
SERVICES
PERSONAL CARE 1153 116.8 -1.3 125.7 126.8 -0.9 dpaddll i)
PERSONAL EFFECTS N.E.C. 113.8 1154 -1.4 154.8 159.7 -3.1 GAY Lpad ) daiaY)
SOCIAL PROTECTION 1211 1211 0.0 1211 1211 0.0 deldayl Gleadl)
INSURANCE 143.9 1439 0.0 139.8 139.8 0.0 Ol
FINANCIAL SERVICES N.E C. 80.1 80.1 0.0 95.7 95.7 0.0 s AY) A cledl
OTHER SERVICES N.E.C. 106.9 105.5 1.3 146.7 146.7 0.0 A clas
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Table 4 ( 2 )

Cost Of Living Indices And Percent Changes

(2)4 gs

) Gaead g Addiumal) 481 4l ?&J‘Y\

For Divisions And Group By Cities 2007=100 Gl s e ganally pLedSl
i JEDDAH aladl) DAMMAM
Al a8 il A Al a8 il A
Index Numbers %Change Index Numbers %Change
Adigy A
JUN MAY — mAY JUN MAY MAY
Groups and Classes 2015 2015 2015 2015 2015 2015 . closady pb

General Index 1311 131.8 -0.5 134.7 134.8 -0.1 plad) (puall) a8 1)
FOOD AND BEVERAGES 153.4 152.6 0.5 139.4 140.6 -0.9 il phally 32yl
FOOD 155.1 154.2 0.6 140.9 1421 -0.8 ey
BEVERAGES 133.6 1341 -0.4 121.6 122.6 -0.8 Sy )
TOBACCO 1619 161.9 0.0 178.8 178.8 0.0 &l
TOBACCO 1619 161.9 0.0 178.8 178.8 0.0 &
CLOTHING AND FOOTWEAR 1127  111.7 0.9 93.7 93.3 0.4 LVl el
CLOTHING 114.7 1135 1.1 89.7 89.4 0.3 skl
FOOTWEAR 100.1  99.7 0.4 119.3 119.0 0.3 LY
HOUSING, WATER, ELECTRI-CITY , 146.5 151.8 -3.5 185.6 185.2 0.2 3550 il Slalls el s s slaall 5 SN
GAS AND OTHER FUELS sAY
RENTALS FOR HOUSING 1574 164.3 -4.2 205.3 205.2 0.0 Sl )
MAITENANCE OF THE DEWELLING 1404  139.9 0.4 157.3 150.8 4.3 Sl #Olal s Ailpa
WATER SUPPLY & OTHER SERVICES  104.7 104.7 0.0 137.8 137.8 0.0 CSsally Alaiall cilardll 5 olaal)
ELECTRICITY, GAS AND OTHER FUELS 1014 101.8 -0.4 102.6 102.6 0.0 AW gl sl el el sl
FURNISHINGS, HOUSEHOLD 131.8 132.0 -0.2 136.0 136.1 -0.1 Ltibina s J el il jaeads il
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 107.1 108.2 -1.0 124.3 124.8 -0.4 Aadly ey
HOUSEHOLD TEXTILES 149.1 1464 1.8 82.3 81.2 1.4 A ) s sl
HOUSEHOLD APPLIANCES 128.1 1275 0.5 110.7 112.2 -1.3 el 3 5eaY)
HOUSEHOLD UTENSILS 135.5 139.0 -2.5 1271 119.8 6.1 Al e 5ol
TOOLS FOR HOUSE & GARDEN 109.8 110.1 -0.3 113.6 114.6 -0.9 Apaall 5 J il 3 jeal s il ol
GOODS FOR HOUSEHOLD 163.0 162.6 0.2 188.2 188.5 -0.2 el lpal clerd 5 ol
MAINTENANCE
HEALTH 1224 1223 0.1 116.9 117.4 -0.4 Aaall
MEDICAL PRODUCTS & EQUIPMENT 120.1  119.8 0.3 105.5 106.9 -1.3 Al lanally 3 5ea Y15 Slainal
OUTPATIENT SERVICES 118.8 118.8 0.0 115.5 115.5 0.0 oAl lerd
HOSPITAL SERVICES 133.6  133.6 0.0 140.0 140.0 0.0 Cldlidl Gled
TRANSPORT 103.6  102.5 1.1 101.8 102.9 -1.1 Jall
PURCHASE OF VEHICLES 97.3 94.8 2.6 91.8 93.9 -2.2 S el il i
OPERATION OF TRANSPORT 104.8 104.9 -0.1 109.1 108.9 0.2 fpaddll Jal) Glaee Jpds
EQUIPMENT
TRANSPORT SERVICES 129.2  129.2 0.0 117.0 119.1 -1.8 dall lerd
COMMUNICATION 100.4 100.7 -0.3 95.0 95.0 0.0 vyl
POSTAL SERVICES 99.2 99.2 0.0 99.2 99.2 0.0 Ly p et
TELEPHONE AND TELEFAX 103.7 105.1 -1.3 73.0 72.9 0.1 Sl s s 8 jgal
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 oSl 5 Canled) cleas
RECREATION AND CULTURE 1241 1246 -0.4 122.5 121.4 0.9 AE 5 g Al
AUDIO, PHOTO & INFO. EQUIPMENT 78.4 81.9 -4.3 77.5 74.8 3.6 ppaill s &y peadl s Lpmand] Glandl)
OTHER RECREATION & CULTURE 1215 1216 -0.1 146.0 146.0 0.0 AE 5 4 il el (5 AV oLl
GOODS
OTHER RECREATIONAL GOODS 143.0 143.0 0.0 111.2 108.4 2.6 s AY Al il ol
RECREATIONAL & CULTURAL 1211 1209 0.2 96.6 97.2 -0.6 Ay Ayl i ek
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 108.0 108.0 0.0 104.2 104.2 0.0 Al il 5 Conall 5 il
PACKAGE HOLIDAYS 1459 1459 0.0 197.9 197.9 0.0 Aabudly Ul (a5 0
EDUCATION 125.0 125.0 0.0 129.0 129.0 0.0 aalall
PRE-PRIMARY & PRIMARY 129.9 1299 0.0 136.8 136.8 0.0 Sy (S O L agladl)
EDUCATION
SECONDARY&INTERMEDIATE 130.5 130.5 0.0 142.7 142.7 0.0 Lo giall 5 5 3 il
EDUCATION
POST-SECONDARY EDUCATION 100.1  100.1 0.0 125.3 125.3 0.0 el e o Sl any Le il
TERTIARY EDUCATION 1120 112.0 0.0 446 446 0.0 o) pesll
RESTAURANTS AND HOTELS 136.0 136.4 -0.3 135.2 137.3 -1.5 3aldll 5 ac Undll
CATERING SERVICE 135.6  135.8 -0.1 135.4 137.2 -1.3 Gl sl s clard
ACCOMMODATION SERVICES 140.1 1423 -1.5 133.5 138.3 -3.5 A g phall (3AN 5 Galdl) ilerd
MISCELLANEOUS GOODS AND 1174 1165 0.8 1251 121.6 29 Ao siiall cleadll s o)
SERVICES
PERSONAL CARE 113.0 113.6 -0.5 116.2 117.0 -0.7 Apad ) 4lall
PERSONAL EFFECTS N.E.C. 121.3 1228 -1.2 138.2 134.9 24 s AY el Aiay)
SOCIAL PROTECTION 102.2 102.2 0.0 125.6 125.6 0.0 Aelday) dleadl)
INSURANCE 150.5 150.5 0.0 148.6 148.6 0.0 ]
FINANCIAL SERVICES N.E C. 150.2  150.2 0.0 105.6 105.6 0.0 LAY L) el
OTHER SERVICES N.E.C. 112.8 108.9 3.6 126.2 118.0 6.9 s A clas
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Table 4 ( 3 )
Cost Of Living Indices And Percent Changes

(3)4 Jsa

L)) Gaad g Addimal) A81ST Al dl) ?léﬂi

For Divisions And Group By Cities 2007=100 OMl) s e ganally pludSl
3 siall Adpaal) MEDINA Ciillal) TAIF
Al dl S sl A Lol 89 sl A
Index Numbers %Change Index Numbers %Change
A Ay
g sl 2015 jyun Adg gla 2015  gynN
JUN MAY MAY JUN MAY MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015 . e ganally pludy)

General Index 126.4 125.5 0.7 127.8 1271 0.6 pladl (i) B )
FOOD AND BEVERAGES 143.4 142.0 1.0 144.6 141.4 23 cils el s 32eY)
FOOD 144.3 1428 1.1 146.5 143.1 24 Ly
BEVERAGES 132.8 1327 0.1 121.6 121.6 0.0 Sy pall
TOBACCO 112.0 112.0 0.0 171.4 171.4 0.0 &
TOBACCO 112.0 1120 0.0 171.4 171.4 0.0 &l
CLOTHING AND FOOTWEAR 1243 1225 1.5 102.0 102.9 -0.9 eVl el
CLOTHING 1242 123.3 0.7 104.1 104.5 -0.4 oSl
FOOTWEAR 1251 117.3 6.6 88.2 92.3 -4.4 syl
HOUSING, WATER, ELECTRI-CITY , 132.3 1321 0.2 147.9 147.8 0.1 35l gl Sy el el sbaall s oSl
GAS AND OTHER FUELS s A
RENTALS FOR HOUSING 1354 135.4 0.0 164.7 164.6 0.1 CSall gyl
MAITENANCE OF THE DEWELLING 160.8 157.4 2.2 126.3 129.1 -2.2 Sl #hal 5 b
WATER SUPPLY & OTHER SERVICES  140.6 140.6 0.0 26.6 26.6 0.0 CSasally Alaiall cloadll g ol
ELECTRICITY, GAS AND OTHER FUELS 100.6 100.7 -0.1 102.0 101.6 0.4 A 2l gl Salls el Sl
FURNISHINGS, HOUSEHOLD 127.0 126.0 0.8 155.4 155.2 0.1 Liibana s il o ugats uill
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 112.7 1131 -0.4 146.8 146.6 0.1 )y Y
HOUSEHOLD TEXTILES 107.1 1074 -0.3 133.1 133.9 -0.6 A il s gasiall
HOUSEHOLD APPLIANCES 1224 1219 0.4 121.8 122.0 -0.2 il 356l
HOUSEHOLD UTENSILS 105.9 1071 -1.1 138.0 136.7 1.0 Al yia il o
TOOLS FOR HOUSE & GARDEN 110.2 110.2 0.0 106.1 106.5 -0.4 Apaall s J iall 3 jeal s il 5ol
GOODS FOR HOUSEHOLD 161.6 157.2 2.8 2016  201.1 0.2 J el bl clerd 5 ol
MAINTENANCE
HEALTH 126.7 126.7 0.0 110.8 110.7 0.1 daall
MEDICAL PRODUCTS & EQUIPMENT 131.2 131.2 0.0 115.0 115.0 0.0 Aplall Slanally 3 el 5 cilaiial)
OUTPATIENT SERVICES 1279 127.9 0.0 112.4 112.4 0.0 et
HOSPITAL SERVICES 116.4 116.4 0.0 100.0 100.0 0.0 Sldid) Slerd
TRANSPORT 105.1  104.9 0.2 99.3 101.3 -2.0 Jall
PURCHASE OF VEHICLES 88.4 90.8 -2.6 815 85.5 -4.7 LS ) el ik
OPERATION OF TRANSPORT 113.1 1101 2.7 94.3 94.2 0.1 Apaddll Jall Glaes Joads
EQUIPMENT
TRANSPORT SERVICES 149.8 150.2 -0.3 2104 211.2 -0.4 Jall alead
COMMUNICATION 95.4 95.7 -0.3 87.5 87.4 0.1 Ylasy)
POSTAL SERVICES 99.2  99.2 0.0 99.2 99.2 0.0 By p clead
TELEPHONE AND TELEFAX 75.3 76.8 -2.0 30.7 30.1 20 oSl 5 il 8 el
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 oSl 5 canlell claas
RECREATION AND CULTURE 116.7 116.7 0.0 115.0 115.0 0.0 A 5 5 Al
AUDIO, PHOTO & INFO. EQUIPMENT 74.3 74.8 -0.7 87.8 88.5 -0.8 ppaill s Ay praill s pmand) Slaadl)
OTHER RECREATION & CULTURE 168.9 168.9 0.0 163.4 163.4 0.0 A 5 4l el gAY Ll
GOODS
OTHER RECREATIONAL GOODS 103.9 103.7 0.2 106.5 106.1 0.4 A G il Claaall
RECREATIONAL & CULTURAL 107.0 107.0 0.0 99.8 99.8 0.0 A5 dagd 5 e
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 113.1 113.1 0.0 115.9 115.9 0.0 Apulda il 5 eaall g )
PACKAGE HOLIDAYS 167.3  167.3 0.0 152.4 152.4 0.0 Aabadly @l (g2 5 0
EDUCATION 117.3 1173 0.0 117.4 117.4 0.0 el
PRE-PRIMARY & PRIMARY 126.0 126.0 0.0 131.4 131.4 0.0 Yy ALY S L alatl)
EDUCATION
SECONDARY&INTERMEDIATE 1414 1414 0.0 127.3 127.3 0.0 Jows siall 5 5 50 sl
EDUCATION
POST-SECONDARY EDUCATION 80.4 80.4 0.0 42.0 42.0 0.0 el e o s axy Lo sl
TERTIARY EDUCATION 18.7 18.7 0.0 111.7 111.7 0.0 Sl alall
RESTAURANTS AND HOTELS 1249 123.6 1.1 112.8 112.6 0.2 Galdll 5 aeUadll
CATERING SERVICE 126.2  126.7 -0.4 112.7 112.7 0.0 Sl 5l s ilead
ACCOMMODATION SERVICES 1113 92.2 20.7 114.3 111.7 23 A sl Gaalls Gadl) et
MISCELLANEOUS GOODS AND 136.6 132.7 2.9 126.8 124.6 1.8 e siiall leadll g oLl
SERVICES
PERSONAL CARE 117.8  117.8 0.0 115.7 122.3 -5.4 dpaddll 4l
PERSONAL EFFECTS N.E.C. 158.8 159.4 -0.4 150.6 147.2 2.3 A Lad )l daidY)
SOCIAL PROTECTION 116.8 116.8 0.0 1211 1211 0.0 Lol cleadl)
INSURANCE 1434 1434 0.0 143.4 143.4 0.0 Ol
FINANCIAL SERVICES N.E C. 89.2 89.2 0.0 109.1 109.1 0.0 AV AL el
OTHER SERVICES N.E.C. 145.9 1349 8.2 123.3 113.5 8.6 A claxs
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Table 4 ( 4 )

Cost Of Living Indices And Percent Changes

(4)4 Jsa

Ll a9 Adinal) AR1SH Al Bl plﬁ);\ﬂ

For Divisions And Group By Cities 2007=100 Ghal) G o garally plud
< sigll ALHOFOF L2l ABHA
Touldl A8 ) il Al Aoul ) A8 Y el Apd
Index Numbers %Change Index Numbers %Change
A s
e s 2015 yuN s s 2015 yun
JUN MAY MAY JUN MAY MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015 . clesaally pldl
General Index 1251 124.0 0.9 125.9 125.9 0.0 pladl (i) o8 )
FOOD AND BEVERAGES 1474 139.5 5.7 147.6 146.7 0.6 Sl pially 436y
FOOD 149.0 140.4 6.1 150.1 149.0 0.7 ey
BEVERAGES 128.8 128.9 -0.1 119.1 1191 0.0 il 5 pall
TOBACCO 165.7 165.7 0.0 158.9 158.9 0.0 il
TOBACCO 165.7 165.7 0.0 158.9 158.9 0.0 il
CLOTHING AND FOOTWEAR 100.6 108.2 -7.0 123.2 122.8 0.3 sVl el
CLOTHING 95.2 101.9 -6.6 123.0 122.6 0.3 oSkl
FOOTWEAR 135.5 148.9 -9.0 123.9 124.7 -0.6 Y
HOUSING, WATER, ELECTRI-CITY , 136.6 136.7 0.1 126.6 1268 0.2 3 g sy SRl g el oS sbaall 5 Sl
GAS AND OTHER FUELS s
RENTALS FOR HOUSING 146.2 146.2 0.0 134.4 1345 -0.1 Sl gy
MAITENANCE OF THE DEWELLING 156.3 156.9 -04 146.7 148.9 -1.5 Sasall #Sal y Lloa
WATER SUPPLY & OTHER SERVICES 494 49.4 0.0 50.5 50.5 0.0 CSaaally daiall cilerdll 5 oliall
ELECTRICITY, GAS AND OTHER FUELS 103.5 103.8 -0.3 99.9 100.0 -0.1 AV ag M el gl s lalls sl Sl
FURNISHINGS, HOUSEHOLD 133.1 1321 0.8 132.9 134.3 -1.0 Lettibina s el il gty il
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 1156  114.7 0.8 1214 115.0 5.6 Aadly &Y
HOUSEHOLD TEXTILES 1349 1323 2.0 107.3 98.2 9.3 A el s guaiall
HOUSEHOLD APPLIANCES 128.3 126.2 1.7 124.6 124.3 0.2 Al 356y
HOUSEHOLD UTENSILS 123.8  123.9 -0.1 1514 154.2 -1.8 Al yie il 5ol
TOOLS FOR HOUSE & GARDEN 105.5 106.1 -0.6 198.1 196.1 1.0 Aaally J 5l 3 3ealy
GOODS FOR HOUSEHOLD 163.2 163.0 0.1 153.6  169.9 -9.6 Il Aleal cilead g ol
MAINTENANCE
HEALTH 110.9 110.9 0.0 107.3 107.3 0.0 daall
MEDICAL PRODUCTS & EQUIPMENT 104.2 104.3 -0.1 106.9 106.9 0.0 bl laxaly 3 e Y15 ciladiall
OUTPATIENT SERVICES 1191 11941 0.0 108.4 108.4 0.0 a ) alerd
HOSPITAL SERVICES 106.7 106.7 0.0 105.8 105.8 0.0 Clddiaall Gled
TRANSPORT 1084 108.3 0.1 106.4 106.5 -0.1 Jaill
PURCHASE OF VEHICLES 97.2 95.5 1.8 101.2 1011 0.1 LS el il ke
OPERATION OF TRANSPORT 105.8 105.7 0.1 102.8 103.5 -0.7 Apaddl) Jall Slaa Jids
EQUIPMENT
TRANSPORT SERVICES 175.3 183.3 -4.4 148.2 1475 0.5 Jdall cleas
COMMUNICATION 924 934 -1.1 97.3 97.5 -0.2 syl
POSTAL SERVICES 99.2 99.2 0.0 99.2 99.2 0.0 Ay p clerd
TELEPHONE AND TELEFAX 58.3 64.3 -9.3 85.9 87.4 -1.7 oS5 il 3 3]
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 Sl Canlell cleas
RECREATION AND CULTURE 915 915 0.0 120.9 120.7 0.2 A 5 5 i)
AUDIO, PHOTO & INFO. EQUIPMENT 59.6 59.7 -0.2 731 75.3 -2.9 el 5 & il 5 dprand) Dilandl)
OTHER RECREATION & CULTURE 95.0 95.0 0.0 168.2 168.2 0.0 A 5 a8 il samall (gAY &Ll
GOODS
OTHER RECREATIONAL GOODS 105.2 1051 0.1 128.2 127.2 0.8 A Al i) laadl)
RECREATIONAL & CULTURAL 104.0 104.0 0.0 120.3 118.5 1.5 A 5 dgd i lead
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 104.9 104.9 0.0 102.2 102.9 -0.7 Al jill 5 ol y Sl
PACKAGE HOLIDAYS 79.8 79.8 0.0 152.4 152.4 0.0 Aol s Ul (5 50
EDUCATION 131.3 1313 0.0 101.9 101.9 0.0 palal)
PRE-PRIMARY & PRIMARY 136.1  136.1 0.0 107.8 107.8 0.0 MYy AV J8 Le adadl)
EDUCATION
SECONDARY&INTERMEDIATE 1424 1424 0.0 97.8 97.8 0.0 Lo siall 5 5 53 sl
EDUCATION
POST-SECONDARY EDUCATION 86.6 86.6 0.0 102.1 1021 0.0 el e (o gl ey Le aladl)
TERTIARY EDUCATION 114.8 114.8 0.0 102.1 1021 0.0 (Sl aalaill
RESTAURANTS AND HOTELS 141.8 1417 0.1 137.4 135.1 1.7 Gl 5 e Uadll
CATERING SERVICE 147.4 1473 0.1 131.9 131.4 0.4 ilan 1) 85 it
ACCOMMODATION SERVICES 85.7 85.7 0.0 193.1 172.2 12.1 Ay paall 35 Balidl) lead
MISCELLANEOUS GOODS AND 106.3 105.8 0.5 119.5 1221 -2.1 e giiall cileadll g oLl
SERVICES
PERSONAL CARE 103.0 104.9 -1.8 113.9 114.5 -0.5 Apaddll Ll
PERSONAL EFFECTS N.E.C. 109.0 105.5 3.3 147.5 145.0 1.7 LAY addll datall
SOCIAL PROTECTION 217.0 217.0 0.0 1211 1211 0.0 Aelaay) clendl)
INSURANCE 143.0 143.0 0.0 140.3 140.3 0.0 Ol
FINANCIAL SERVICES N.E C. 111.3 1113 0.0 105.8 105.8 0.0 G AY) L clexal)
OTHER SERVICES N.E.C. 103.2 102.4 0.8 107.4 115.8 -7.3 oAl s
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Table 4 ( 5 )
Cost Of Living Indices And Percent Changes

(5)4 Js

) qaad g Addigmal) AN Al A1 913‘)‘\’!

For Divisions And Group By Cities 2007=100 Ol s Gl ganally Sl
(EY8Y BURAYDAH dgd TABUK
Aauldl) S Rl A Apuldl) 89 i A
Index Numbers %Change Index Numbers %Change
B Ay i
A s 2015 yunN Ay sl 2015 yyn
JUN MAY — MmAY JUN MAY MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015 . e gazally plud)

General Index 126.7 126.9 -0.2 119.7 120.5 -0.7 pladl (i) 8 )
FOOD AND BEVERAGES 155.5 155.7 -0.1 143.6 144.7 -0.8 iy pdally 422Y)
FOOD 1584 158.6 -0.1 145.4 146.6 -0.8 Ly
BEVERAGES 121.8  122.2 -0.3 1221 122.3 -0.2 il 5 piall
TOBACCO 176.7 176.7 0.0 165.8 165.8 0.0 &l
TOBACCO 176.7 176.7 0.0 165.8 165.8 0.0 &l
CLOTHING AND FOOTWEAR 97.6 98.5 -0.9 98.3 98.0 0.3 LYl S
CLOTHING 97.0 98.2 -1.2 95.2 94.1 1.2 oSkl
FOOTWEAR 101.7 1011 0.6 118.5 1234 -4.0 LY
HOUSING, WATER, ELECTRI-CITY , 139.8 1401 -0.2 120.2 120.7 -0.4 35l gl Sy el eIl sbaall g ol
GAS AND OTHER FUELS s AY
RENTALS FOR HOUSING 146.3 146.9 -0.4 128.9 129.6 -0.5 Sall Y
MAITENANCE OF THE DEWELLING 133.8 1313 1.9 98.7 98.7 0.0 Sasdll #3hal 5 Alua
WATER SUPPLY & OTHER SERVICES 161.8 161.8 0.0 57.7 57.7 0.0 CSasally Alaiall cilardll 5 olsall
ELECTRICITY, GAS AND OTHER FUELS 98.6 98.6 0.0 100.8  100.4 0.4 s AY gl gl alls el sl
FURNISHINGS, HOUSEHOLD 1125 1126 -0.1 128.4 129.6 -0.9 Libana s il & ugats Cuils
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 70.0 71.0 -1.4 124.7 123.1 1.3 Al ey
HOUSEHOLD TEXTILES 151.3 1513 0.0 174.2 189.9 -8.3 A il s gusiall
HOUSEHOLD APPLIANCES 131.3 130.7 0.5 135.7 133.6 1.6 il 356l
HOUSEHOLD UTENSILS 130.1 1258 3.4 94.9 98.3 -3.5 Al e il 5ol
TOOLS FOR HOUSE & GARDEN 129.7 13141 -1.1 110.7 111.4 -0.6 Apaalls J iall 3 jeal s <l 5ol
GOODS FOR HOUSEHOLD 1419 1420 -0.1 1224 124.4 -1.6 el ddlal lead 5 ol
MAINTENANCE
HEALTH 1129 118.0 -4.3 1094 111.9 -2.2 daall
MEDICAL PRODUCTS & EQUIPMENT 1149 1286 -10.7 101.0 107.5 -6.0 bl clanally 3 el cilaial)
OUTPATIENT SERVICES 114.0 1140 0.0 124.7 124.7 0.0 ol alard
HOSPITAL SERVICES 107.1 1071 0.0 94.4 94.4 0.0 bl Clerd
TRANSPORT 112.8 1139 -1.0 107.1 1104 -3.0 Jaill
PURCHASE OF VEHICLES 109.6 1114 -1.6 92.5 100.8 -8.2 LSl iy ke
OPERATION OF TRANSPORT 1144 1145 -0.1 104.0 104.2 -0.2 Apaddll Jall Glaes Jpads
EQUIPMENT
TRANSPORT SERVICES 121.3 1228 -1.2 193.7 186.5 3.9 Jall alexd
COMMUNICATION 86.7 86.7 0.0 854 85.2 0.2 ¥laiyl
POSTAL SERVICES 99.2 99.2 0.0 99.2 99.2 0.0 Ly cilead
TELEPHONE AND TELEFAX 26.1 26.1 0.0 19.0 17.9 6.1 oS5 e 8 3l
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 oSl el leas
RECREATION AND CULTURE 122.8 1231 -0.2 94.0 95.0 -11 A 5 5 il
AUDIO, PHOTO & INFO. EQUIPMENT 70.2 70.0 0.3 59.4 60.4 -1.7 el s &y padl g dmand) Claxall
OTHER RECREATION & CULTURE 114.7 1147 0.0 89.7 89.7 0.0 A 5 48 5l samall (5 AV &L
GOODS
OTHER RECREATIONAL GOODS 101.2  101.6 -0.4 88.5 91.8 -3.6 A g il Slaadll
RECREATIONAL & CULTURAL 108.3 109.2 -0.8 106.5 106.2 0.3 Al 5 dpgd 5 lexd
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 95.6 95.6 0.0 93.5 93.9 -0.4 Lpudda ll  omaall y Sl
PACKAGE HOLIDAYS 2139 2139 0.0 115.1 115.1 0.0 Aabudly EUaall s e
EDUCATION 126.9 126.9 0.0 144.0 144.0 0.0 alail)
PRE-PRIMARY & PRIMARY 102.2 102.2 0.0 116.5 116.5 0.0 MYy SanY) J L agladl)
EDUCATION
SECONDARY&INTERMEDIATE 1354 135.4 0.0 140.7  140.7 0.0 Jows siall 5 5 50 alall
EDUCATION
POST-SECONDARY EDUCATION 151.8 1518 0.0 162.2  162.2 0.0 alall e (5 Ul Lo alatl)
TERTIARY EDUCATION 135.8 135.8 0.0 225.0 225.0 0.0 el el
RESTAURANTS AND HOTELS 119.2 1193 -0.1 118.6 117.3 1.1 Gl 5 ae Uadl)
CATERING SERVICE 1185 1185 0.0 120.1 119.1 0.8 Gilaa gl 085 Siledd
ACCOMMODATION SERVICES 126.5 127.2 -0.6 103.6 99.1 4.5 Ay el gadll 5 3ol clead
MISCELLANEOUS GOODS AND 129.3 1264 2.3 121.8 122.2 -0.3 e il cleadll s oludl
SERVICES
PERSONAL CARE 140.2 129.6 8.2 132.6 134.9 -1.7 dpaddll 4l
PERSONAL EFFECTS N.E.C. 1594 160.9 -0.9 140.1 141.2 -0.8 LAY Faadtll dslaY)
SOCIAL PROTECTION 110.2 110.2 0.0 1211 1211 0.0 Ao liiay) cleadl)
INSURANCE 140.1 14041 0.0 143.9 143.9 0.0 Ol
FINANCIAL SERVICES N.E C. 92.4 924 0.0 90.3 90.3 0.0 LAY R el
OTHER SERVICES N.E.C. 105.1  105.6 -0.5 1034 101.9 1.5 oAl e
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Table 4 ( 6 )

Cost Of Living Indices And Percent Changes

(6 )4 Jsa

ol Gl g Addimal) A81SE1 Al Y e@fl\

For Divisions And Group By Cities 2007=100 Ol e e ganally pluddl
dia Hail ol Jazan
Ll oG ) il Al Ll a8 ) A A
Index Numbers %Change Index Numbers %Change
g g
g sk 2015 yun [P TR 2015 yunN
JUN MAY ~ may JUN MAY — MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015 e ganally fluddl
General Index 128.8 128.8 0.0 150.0 146.9 21 pladl i) o8 )
FOOD AND BEVERAGES 138.3 1384 0.1 161.9  154.4 4.9 iy pliall s 332 Y)
FOOD 140.0  140.1 0.1 164.3  156.1 5.3 LY
BEVERAGES 119.0 118.8 0.2 1335 1345 0.7 s pial)
TOBACCO 155.0 155.0 0.0 157.3  157.3 0.0 )
TOBACCO 155.0 155.0 0.0 157.3  157.3 0.0 P
CLOTHING AND FOOTWEAR 115.0 115.8 0.7 1171 113.7 3.0 LYy ekl
CLOTHING 118.8  119.6 0.7 1175 1135 3.5 oSl
FOOTWEAR 90.8  90.7 0.1 1144 1147 0.3 LY
HOUSING, WATER, ELECTRI-CITY , 150.3 150.3 0.0 2009 2022 0.6 3585l g1l 5 Sl s eleSU g oluall 5 Sl
GAS AND OTHER FUELS sAY)
RENTALS FOR HOUSING 163.7  163.7 0.0 2317 2339 0.9 Rl lasy)
MAITENANCE OF THE DEWELLING 109.6  109.6 0.0 111.8  104.5 7.0 OSeall lal s Ailia
WATER SUPPLY & OTHER SERVICES  111.2  111.2 0.0 88.6  88.6 0.0 OSnally ALl ilesdll g olsall
ELECTRICITY, GAS AND OTHER FUELS 104.2  104.2 0.0 1015 101.5 0.0 AT 2l gy alls ol oSl
FURNISHINGS, HOUSEHOLD 1342 1343 0.1 141.8  140.6 0.9 Ll s J3all &l jeass il
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 1004 100.3 0.1 1166 113.9 24 dasdly Y
HOUSEHOLD TEXTILES 1132 113.2 0.0 191.2  180.5 5.9 Al il il pusial)
HOUSEHOLD APPLIANCES 1175 1174 0.1 1213 126.1 -3.8 i) 55eaY)
HOUSEHOLD UTENSILS 136.7  136.7 0.0 1014 101.0 0.4 Al yie il 5ol
TOOLS FOR HOUSE & GARDEN 152.2  152.1 0.1 147.0 1504 2.3 Al s Jjall 3 jeal s i 5ol
GOODS FOR HOUSEHOLD 1957 196.0 0.2 180.7 180.4 0.2 Jiall Al Clard 5 ol
MAINTENANCE
HEALTH 1185 1185 0.0 1159 115.6 0.3 daall
MEDICAL PRODUCTS & EQUIPMENT 1084 108.4 0.0 1162 115.6 0.5 Al lanall 5 5 a1 cilaisall
OUTPATIENT SERVICES 118.1  118.1 0.0 1255 1255 0.0 el clexs
HOSPITAL SERVICES 1372 137.2 0.0 96.3  96.3 0.0 clidind cled
TRANSPORT 1174 1175 0.1 1328 1175 13.0 Ja)
PURCHASE OF VEHICLES 1152 115.2 0.0 1114 1164 4.3 LS all el jie
OPERATION OF TRANSPORT 118.0 118.1 0.1 1162 116.7 0.4 Loadtll Jail claes Jpls
EQUIPMENT
TRANSPORT SERVICES 1259 1259 0.0 3146 126.1 149.5 Jall st
COMMUNICATION 89.6 896 0.0 949 946 0.3 L)
POSTAL SERVICES 992 992 0.0 99.2  99.2 0.0 LPTICIDEEN
TELEPHONE AND TELEFAX 424 424 0.0 725 708 2.4 Sl 5 il 5 gl
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7  99.7 0.0 99.7  99.7 0.0 oSl gl cilass
RECREATION AND CULTURE 114.8  115.0 0.2 2039 2057 0.9 RAE 5 s i)
AUDIO, PHOTO & INFO. EQUIPMENT  78.8 788 0.0 93.9 955 1.7 il s &y el 5 Amanad) Cilanall
OTHER RECREATION & CULTURE 983 983 0.0 1762  176.2 0.0 AHED 5 4 il samal) (5 AN el
GOODS
OTHER RECREATIONAL GOODS 110.8  110.5 0.3 390.8  389.6 0.3 s AY Gl il Slandll
RECREATIONAL & CULTURAL 139.3 140.6 0.9 1207 1303 74 Ll s dped i i
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 100.5 100.8 0.3 96.8  96.6 0.2 o ill 5 Conaall s i)
PACKAGE HOLIDAYS 133.1  133.1 0.0 193.9  193.9 0.0 Aabidly cidlaall g pe
EDUCATION 140.4  140.4 0.0 1245 1245 0.0 bl
PRE-PRIMARY & PRIMARY 1377 1377 0.0 136.7 136.7 0.0 SRy A 8 L el
EDUCATION
SECONDARY&INTERMEDIATE 162.8 162.8 0.0 1276 127.6 0.0 Lo siall 5 (5 5 el
EDUCATION
POST-SECONDARY EDUCATION 66.1  66.1 0.0 100.0  100.0 0.0 erall e 5 S any Lo ailadl
TERTIARY EDUCATION 1272 127.2 0.0 100.0  100.0 0.0 Sl palll
RESTAURANTS AND HOTELS 118.5 1185 0.0 120.0  120.1 -0.1 Gl 5 e Unall
CATERING SERVICE 115.7  115.7 0.0 1189  118.9 0.0 il 1l i lasd
ACCOMMODATION SERVICES 146.6  146.6 0.0 1319 1319 0.0 Ay il 88 5 3l cilers
MISCELLANEOUS GOODS AND 121.9 1195 2.0 1233 1256 1.8 e siiall cilasally ald)
SERVICES
PERSONAL CARE 108.7 108.0 0.6 111.0  113.2 -1.9 Lol 4l
PERSONAL EFFECTS N.E.C. 156.2  157.0 0.5 149.0 152.7 2.4 s AY Al daidy)
SOCIAL PROTECTION 110.9  110.9 0.0 109.2  109.2 0.0 Lelaay) cilel)
INSURANCE 144.7 1447 0.0 1439  143.9 0.0 Gl
FINANCIAL SERVICES N.E C. 117.8  117.8 0.0 116.3  116.3 0.0 s AY A el
OTHER SERVICES N.E.C. 1113 104.8 6.2 118.0  120.0 1.7 s Al

N
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Table 4 ( 7 )
Cost Of Living Indices And Percent Changes

(7)4 ds

A G g Llinal) 4GS Lol @l L8 )

For Divisions And Group By Cities 2007=100 Ol e e ganally pLudl
Ol Njran Al Baha
Al A8 Y il A Al A8 Y il A
Index Numbers %Change Index Numbers %Change
- Adig Adig
Ay sl 2015 jynN Agigy sl 2015 jyun
JUN MAY MAY JUN MAY MAY
Groups and Classes 2015 2015 2015 . 2015 2015 2015 . clesaaly pltl

General Index 130.7 1301 0.5 131.5 131.2 0.2 plad) (puabl) a8 )}
FOOD AND BEVERAGES 144.8 1447 0.1 152.8 151.8 0.7 il ydall s 43 Y)
FOOD 146.8  146.6 0.1 154.6 153.5 0.7 iy
BEVERAGES 122.0 1221 -0.1 132.0 132.2 -0.2 Slys_pall
TOBACCO 164.9 164.9 0.0 175.2 175.2 0.0 &l
TOBACCO 164.9 164.9 0.0 175.2 175.2 0.0 all
CLOTHING AND FOOTWEAR 1029 102.3 0.6 1171 117.8 -0.6 LaaYly ekl
CLOTHING 104.5 103.8 0.7 120.1 121.3 -1.0 el
FOOTWEAR 92.0 92.0 0.0 98.0 95.1 3.0 Ly
HOUSING, WATER, ELECTRI-CITY , 175.1 1751 0.0 141.5 140.9 0.4 284 &‘}35 Jldls el _sgSll g obaall 5 (S
GAS AND OTHER FUELS s AY
RENTALS FOR HOUSING 1954 1954 0.0 149.9 149.1 0.5 Sl ey
MAITENANCE OF THE DEWELLING 163.2 162.9 0.2 147.3 147.0 0.2 Sasdl #al 5 Ailua
WATER SUPPLY & OTHER SERVICES  66.4 66.4 0.0 113.3 113.3 0.0 CSasally Alaiall cilaadl] 5 olaall
ELECTRICITY, GAS AND OTHER FUELS 102.4 102.4 0.0 102.1 101.9 0.2 AV 355l gl s Sl s el Sl
FURNISHINGS, HOUSEHOLD 136.0 135.0 0.7 144.2 145.1 -0.6 Ll s J 3l ol jagat y Cals
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 127.7 1277 0.0 129.1 131.3 -1.7 sladl s GEY)
HOUSEHOLD TEXTILES 130.2  129.0 0.9 138.6 135.2 2.5 A el s susial)
HOUSEHOLD APPLIANCES 125.3 1198 4.6 146.9 148.0 -0.7 A i) 3 )
HOUSEHOLD UTENSILS 1279 1273 0.5 162.3 152.0 6.8 Al e gl
TOOLS FOR HOUSE & GARDEN 117.2  117.2 0.0 272.7 287.8 -5.2 Agaally J il 3 jealy <l 5ol
GOODS FOR HOUSEHOLD 158.7 158.7 0.0 152.3 154.1 -1.2 el dlpal clerd y ol
MAINTENANCE
HEALTH 1116 1116 0.0 108.7 108.6 0.1 Aaall
MEDICAL PRODUCTS & EQUIPMENT 100.4 1004 0.0 107.9 107.5 0.4 bl Claaally 356l s cilatiall
QUTPATIENT SERVICES 1215 1215 0.0 934 934 0.0 aall Glaad
HOSPITAL SERVICES 1121 11241 0.0 140.2 140.2 0.0 Gladiuall Glerd
TRANSPORT 90.2 90.5 -0.3 128.1 125.4 2.2 Jaill
PURCHASE OF VEHICLES 65.2 65.8 -0.9 133.4 128.1 41 LSl iy jida
OPERATION OF TRANSPORT 1119 1120 -0.1 122.9 122.9 0.0 Apaddl) Jaill Glaa Juais
EQUIPMENT
TRANSPORT SERVICES 1124 1119 0.4 126.6 124.4 1.8 Jaill slead
COMMUNICATION 94.5 89.6 5.5 93.9 93.8 0.1 oLyl
POSTAL SERVICES 99.2 99.2 0.0 99.2 99.2 0.0 Ay p et
TELEPHONE AND TELEFAX 704 42.8 64.5 67.1 66.1 1.5 Sl g a3 gl
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 0.0 99.7 99.7 0.0 oSl Caled) clexd
RECREATION AND CULTURE 1171 1155 14 112.5 113.5 -0.9 A 5 5 1)
AUDIO, PHOTO & INFO. EQUIPMENT 98.2 88.5 11.0 51.8 52.6 -1.5 el s & pad) 5 dpmand) Clanal)
OTHER RECREATION & CULTURE 166.1  166.1 0.0 164.3 164.3 0.0 Al 5 48 ill saxall 5 AV oL
GOODS
OTHER RECREATIONAL GOODS 994 994 0.0 146.4 148.7 -1.5 A G ) Claadll
RECREATIONAL & CULTURAL 1216 1216 0.0 110.4 110.5 -0.1 A5 el f ladd
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 99.4 99.4 0.0 94.4 96.5 -2.2 Aulda il 5 Conaall ) Sl
PACKAGE HOLIDAYS 1524 1524 0.0 122.5 122.5 0.0 Aaludly @Bl (a5 50
EDUCATION 72.4 72.4 0.0 109.7 109.7 0.0 il
PRE-PRIMARY & PRIMARY 103.7 103.7 0.0 118.9 118.9 0.0 Sy (S J8 L aladl)
EDUCATION
SECONDARY&INTERMEDIATE 42.0 42.0 0.0 110.2 110.2 0.0 Lo siall 5 (g 3 ol
EDUCATION
POST-SECONDARY EDUCATION 78.6 78.6 0.0 89.6 89.6 0.0 elall e o S 2 Le sl
TERTIARY EDUCATION 110.0 110.0 0.0 101.4 101.4 0.0 (el aalell
RESTAURANTS AND HOTELS 1121 11241 0.0 113.6 118.3 -4.0 Gl 5 aeUad)
CATERING SERVICE 108.9 109.0 -0.1 111.7 114.7 -2.6 Slaa sl o et
ACCOMMODATION SERVICES 145.0 1441 0.6 132.2 154.8 -14.6 Ay pdall 31 5 Bkl lard
MISCELLANEOUS GOODS AND 1349 1349 0.0 1235 121.5 1.6 e piiall lardll 5 alud)
SERVICES
PERSONAL CARE 116.7 1149 1.6 107.4 109.0 -1.5 Aad il A
PERSONAL EFFECTS N.E.C. 214.8 213.0 0.8 153.9 154.2 -0.2 LAY Laddl) daiay)
SOCIAL PROTECTION 1211 12141 0.0 1211 1211 0.0 delday) cleasd)
INSURANCE 1416 1416 0.0 141.6 141.6 0.0 Ol
FINANCIAL SERVICES N.E C. 82.4 82.4 0.0 116.8 116.8 0.0 A Al cleasl)
OTHER SERVICES N.E.C. 107.4 110.2 -2.5 118.7 111.5 6.5 oAl
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Table 4 ( 8 )

Cost Of Living Indices And Percent Changes

(8)4 Jsa

Al el g Adimal) ARIST Al ?ﬁfﬂ

For Divisions And Group By Cities 2007=100 Gl e e ganally pludSl
sl £ Arar
Aouldl) a8 i) A Aouldl) a8 i) A
Index Numbers %Change Index Numbers %Change
g Axig
Ay S 2015 yyN A sl 2015 Jun
JUN MAY — mAY JUN MAY —  mAY
Groups and Classes 2015 2015 sl 2015 2015 2015 . e ganally aludy)
General Index 131.0 130.7 0.2 126.6 124.7 1.5 plad) (pull) o8 )
FOOD AND BEVERAGES 136.0 135.0 0.7 138.3 1377 0.4 s plall s 32y
FOOD 137.2  136.1 0.8 140.5 139.9 0.4 eyl
BEVERAGES 122.3 1223 0.0 1124 112.7 -0.3 s il
TOBACCO 164.0 164.0 0.0 167.8  167.8 0.0 &
TOBACCO 164.0 164.0 0.0 167.8  167.8 0.0 &
CLOTHING AND FOOTWEAR 1214 120.8 0.5 97.4 96.6 0.8 LVl Sl
CLOTHING 123.0 1225 0.4 99.1 98.2 0.9 oSl
FOOTWEAR 110.7  109.7 0.9 85.9 86.2 -0.3 Yl
HOUSING, WATER, ELECTRI-CITY , 146.9 146.9 0.0 1486  148.6 0.0 35850 il Sl s el seSl 5 slaall 5 Sl
GAS AND OTHER FUELS sAY
RENTALS FOR HOUSING 160.8  160.9 -0.1 162.5 162.5 0.0 Sl )
MAITENANCE OF THE DEWELLING 125.2 1254 -0.2 82.3 82.3 0.0 Sl Ml 5 L
WATER SUPPLY & OTHER SERVICES 76.6  76.6 0.0 139.9 139.9 0.0 CSsally Alaiall claasd) 5 eluall
ELECTRICITY, GAS AND OTHER FUELS 100.6 100.7 -0.1 100.5 100.5 0.0 AV 3B gty Slally el Sl
FURNISHINGS, HOUSEHOLD 1329 133.2 -0.2 1435 1238 15.9 Ll s J el < g s il
EQUIPMENT AND MAINTENANCE
FURNITURE & CARPETS 109.1 11041 -0.9 120.7 120.7 0.0 el y &Y
HOUSEHOLD TEXTILES 119.8 119.8 0.0 113.0 113.0 0.0 A el il gusiall
HOUSEHOLD APPLIANCES 116.7 116.4 0.3 107.3 107.3 0.0 Ayl 3 5eaY)
HOUSEHOLD UTENSILS 114.0 113.7 0.3 1276 1276 0.0 Al yie @l gaf
TOOLS FOR HOUSE & GARDEN 122.7 124.0 -1.0 148.3  148.2 0.1 Anally J el 3 eal s il sl
GOODS FOR HOUSEHOLD 184.1 183.9 0.1 209.4 138.8 50.9 Joiall Aal lass 5 ol
MAINTENANCE
HEALTH 1229 122.6 0.2 110.4 110.4 0.0 danall
MEDICAL PRODUCTS & EQUIPMENT 112.7  112.0 0.6 108.7 108.7 0.0 Aplall Clanall s 3 5ea Y cilaiial
OUTPATIENT SERVICES 123.3  123.3 0.0 98.8 98.8 0.0 el ek
HOSPITAL SERVICES 140.2  140.2 0.0 136.2  136.2 0.0 e e e
TRANSPORT 110.0 109.9 0.1 103.0 105.8 -2.6 Jaill
PURCHASE OF VEHICLES 984 984 0.0 99.6 105.6 -5.7 LS el il it
OPERATION OF TRANSPORT 1152 115.2 0.0 1045 104.5 0.0 Apaddl) Jaill Glane Jiads
EQUIPMENT
TRANSPORT SERVICES 1429 1425 0.3 1126 1126 0.0 Jall et
COMMUNICATION 884 884 0.0 93.0 93.0 0.0 Lty
POSTAL SERVICES 99.2  99.2 0.0 99.2 99.2 0.0 By p clerd
TELEPHONE AND TELEFAX 36.1 36.1 0.0 62.0 62.0 0.0 Sl 5 s 5 gal
EQUIPMENT
TELEPHONE AND TELEFAX SERVICES 99.7  99.7 0.0 99.7 99.7 0.0 oSl 5 el clens
RECREATION AND CULTURE 136.4 132.7 2.8 127.3  123.6 3.0 AR 5 5 51
AUDIO, PHOTO & INFO. EQUIPMENT 92.0 92.0 0.0 72.2 70.5 24 sl s 4 peall g dprand) Slanall
OTHER RECREATION & CULTURE 67.7 677 0.0 1205 1205 0.0 A 5 48 yill saxall (AN aLudl
GOODS
OTHER RECREATIONAL GOODS 112.2  112.0 0.2 83.8 83.8 0.0 S AY Ll il claxall
RECREATIONAL & CULTURAL 1956 1771 10.4 1274 1103 15.5 L 5 g § Clead
SERVICES
NEWSPAPERS, BOOKS & STATIONERY 103.7 103.7 0.0 112.3 1123 0.0 Aguda ll 5 osall 5 il
PACKAGE HOLIDAYS 169.4 169.4 0.0 226.7  226.7 0.0 Aalidly cBanl) (a5 0
EDUCATION 113.2  113.2 0.0 129.3 1293 0.0 el
PRE-PRIMARY & PRIMARY 110.3 110.3 0.0 1341 134.1 0.0 SV Sy e sl
EDUCATION
SECONDARY&INTERMEDIATE 1212 121.2 0.0 1476  147.6 0.0 o siall 5 g U el
EDUCATION
POST-SECONDARY EDUCATION 100.0 100.0 0.0 79.4 79.4 0.0 el e 5 S 2 Lo alaill
TERTIARY EDUCATION 100.0 100.0 0.0 84.6 84.6 0.0 Sl alaill
RESTAURANTS AND HOTELS 155.0 154.8 0.1 1158 115.8 0.0 3alidll 5 acadl)
CATERING SERVICE 158.4 158.3 0.1 1158 115.8 0.0 e
ACCOMMODATION SERVICES 120.3  119.8 0.4 116.0 116.0 0.0 A k) G 5 soldll clend
MISCELLANEOUS GOODS AND 143.6 1455 -1.3 1232 1231 0.1 Ao sl clarall s aludl
SERVICES
PERSONAL CARE 1345 1446 -7.0 107.9 107.6 0.3 dpaddl) 4l
PERSONAL EFFECTS N.E.C. 181.0 174.7 3.6 133.1 133.2 -0.1 G AY) Lpaddl) AxiaY)
SOCIAL PROTECTION 1211 12141 0.0 1211 121.1 0.0 e e
INSURANCE 1416 141.6 0.0 1416 141.6 0.0 oaddl
FINANCIAL SERVICES N.E C. 947 947 0.0 96.4 96.4 0.0 G AY Al clesl)
OTHER SERVICES N.E.C. 135.2 135.2 0.0 133.3 133.3 0.0 s A aile
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*
Table 5-(1) (1)-5 ds=
Average Of Quarterly Indices And Percent Changes 8 Gandd g Adacal) ARISH Ly 1) Al A8 Y Ja gia
Divisions And Groups 100 = 2007 oebudl & s ganally AludSl
2015 B gl e il s
Percent Change to
Qtr.2 from 2015
A J G R ol sl il B il ) gl S gl s gl il i)
2015 2015 2014 2015 2014 2015 2014 2015 o= 2014 ~
Divisions And Groups Qtr2  Qtr.1 Qtr.2 Avg Avg Qtr1 Qtr2 Changeto e ganally pludl
2015 2015 2014 2015 2014 2015 2014 2015 From 2014
General Index 1323 1315 129.6 1319 129.2 0.6 21 21 pladl ulidl) &8 )
FOOD AND BEVERAGES 1461 146.2 143.8 146.2 143.7 -0.1 1.6 1.7 g pially ke
FOOD 147.9 148 145.4 147.9 1453 -0.1 1.7 1.8 ey
BEVERAGES 1254 1253 125.2 1254 1251 0.1 0.2 0.2 s il
TOBACCO 165.8 164.8 161.6 165.3 161.4 0.6 26 24 il
TOBACCO 165.8 164.8 161.6 165.3 161.4 0.6 26 24 il
CLOTHING AND FOOTWEAR 108.6 107.3 104.9 107.9 105 1.2 3.5 2.8 LYy peddl
CLOTHING 109.3  107.9 105.6 108.6 105.6 1.3 35 238 oSl
FOOTWEAR 104.2  103.3 100.1 103.8  100.5 0.9 4.1 33 Y
HOUSING, WATER, ELECTRI-CITY , GAS 164.3 161.7 159.4 163  158.5 1.6 3.1 2.8 Sl g el yeSU g oliall 5 oSl
AND OTHER FUELS AV 3 gl
RENTALS FOR HOUSING 1822 178.6 174.9 1804 173.6 2.0 4.2 3.9 Sl ey
MAITENANCE OF THE DEWELLING 135.8 133.9 130.3 1349 130.5 1.4 4.2 3.4 SN A PR-C IO
WATER SUPPLY & OTHER SERVICES 87 92.6 108.4 89.8 111 -6.0 -19.7 -19.1 CRusally Aliaiall cilaall g slsall
ELECTRICITY, GAS AND OTHER FUELS 101.3 1013 101.1 101.3 1011 0.0 0.2 0.2 5 AY 24l g5l g el ol 56<0
FURNISHINGS, HOUSEHOLD EQUIPMENT  131.2  130.7 127.2 1309 1271 0.4 3.1 3.0 Laiilia s J sl ¢ jagai s Cudls
AND MAINTENANCE
FURNITURE & CARPETS 113 113.1 111.3 1131 1114 -0.1 1.5 1.5 Aaudly iy
HOUSEHOLD TEXTILES 1311 1315 126.4 1313 126.5 -0.3 3.7 3.8 A el s gaaiall
HOUSEHOLD APPLIANCES 1227 1217 117.8 1222 1173 0.8 4.2 4.2 Al 556!
HOUSEHOLD UTENSILS 1254 1234 121.2 1244 1212 1.6 3.5 26 i jie il ol
TOOLS FOR HOUSE & GARDEN 127.7  126.3 118.7 127 118.2 1.1 7.6 7.4 Aaaall g J el 3 jeal s el ool
GOODS FOR HOUSEHOLD MAINTENANCE  162.6  161.7 156.7 162.1  156.4 0.6 3.8 3.6 sl dlpal et 5 ol
HEALTH 1163 1145 112 1149 1116 0.7 29 3.0 iaall
MEDICAL PRODUCTS & EQUIPMENT 110.7 109.8 109.8 110.2 109.6 0.8 0.8 0.5 dudall clanall s 5 3ea) 5 il
OUTPATIENT SERVICES 1152 1145 110.3 1149 109.6 0.6 4.4 4.8 ol clard
HOSPITAL SERVICES 1235 1228 119.5 1232 1191 0.6 3.3 3.4 il cilead
TRANSPORT 1109 1103 110.4 1106 110 0.5 0.5 0.5 Jadl
PURCHASE OF VEHICLES 97.9 96.6 98.2 97.2 985 1.3 -0.3 -1.3 LS all il e
OPERATION OF TRANSPORT EQUIPMENT 118 118.6 117.3 1183 116.1 -0.5 0.6 1.9 Tpad sl Jal) Clae Juads
TRANSPORT SERVICES 1426 139.2 138.3 140.9 137.8 24 3.1 22 Jall cilead
COMMUNICATION 94.4 93.9 93.5 942 936 0.5 1.0 0.6 Nty
POSTAL SERVICES 99.2 99.2 99.2 99.2  99.2 0.0 0.0 0.0 Ay aled
TELEPHONE AND TELEFAX EQUIPMENT 70 67 64.8 68.5 651 4.5 8.0 5.2 Sl 5 a5 jeal
TELEPHONE AND TELEFAX SERVICES 99.7 99.7 99.7 99.7  99.7 0.0 0.0 0.0 Sl g calel) clerd
RECREATION AND CULTURE 118.8 1193 110.8 1191 110 -0.4 7.2 8.3 AN 5 5 )
AUDIO, PHOTO & INFO. EQUIPMENT 76.3 76.5 83.9 764 837 -0.3 -9.1 8.7 il s 4y peaidl 5 mand) Claadl)
OTHER RECREATION & CULTURE GOODS  146.7  139.3 132 143 1317 5.3 111 8.6 a4 il saeall (5 AV oLl
OTHER RECREATIONAL GOODS 121.7 1188 108.4 120.2 104.6 24 12.3 14.9 CAY) L il el
RECREATIONAL & CULTURAL SERVICES 113 112.8 106.5 1129 1041 0.2 6.1 8.5 GalE  dagd 3 ilead
NEWSPAPERS, BOOKS & STATIONERY 103.5 103.8 103.3 103.7 103.5 -0.3 0.2 0.2 alda il 5 Canaall g iKY
PACKAGE HOLIDAYS 156.4 162.3 138.7 1594 141.6 -3.6 12.8 12.6 Galudly <Ol g e
EDUCATION 116.3 116.3 115.7 116.3 1157 0.0 0.5 0.5 adlacl]
PRE-PRIMARY & PRIMARY EDUCATION 121.7 1217 123.3 121.7 1233 0.0 -1.3 1.3 Sl S J8 L)
SECONDARY&INTERMEDIATE EDUCATION 120.5 120.5 118.3 1205 1183 0.0 1.9 1.9 L siall g 5 5 aalal)
POST-SECONDARY EDUCATION 97.7 97.7 97.3 97.7 973 0.0 0.4 04 sl ye o5l any Lo alad
TERTIARY EDUCATION 100.7 100.7 100.2 100.7 100.2 0.0 0.5 0.5 el el
RESTAURANTS AND HOTELS 1285 129.6 129.9 129.1 1295 -0.8 -11 -0.3 Gl 5 acUadl)
CATERING SERVICE 127.5 129 129.8 1283 1294 -1.2 -1.8 -0.9 Gl gl o et
ACCOMMODATION SERVICES 138.3 1359 130.8 1371 129.7 1.8 5.7 5.7 Wi g yiall 350 5 Baliall clard
MISCELLANEOUS GOODS AND SERVICES 120.7 120.4 120 1206  119.1 0.2 0.6 1.3 e sitall cileaasll 5 oLl
PERSONAL CARE 1173 1172 114.9 1172 1147 0.1 21 22 Gaad sl 4lal)
PERSONAL EFFECTS N.E.C. 136.4 138.9 141 137.7 139.8 -1.8 -3.3 -1.5 CAY fad il dxidy
SOCIAL PROTECTION 1224 1219 115 1222 1154 0.4 6.4 59 Lelaayl clerdl)
INSURANCE 1444 1444 134.8 1444 1348 0.0 71 71 el
FINANCIAL SERVICES N.E C. 1041 104.1 102.2 104.1  102.2 0.0 1.9 1.9 GAY Al cleasl)
OTHER SERVICES N.E.C. 1147 1125 113 1136 1115 2.0 1.5 1.9 oAl cled
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Table: 6 -(1) (1) = 6: Jsa
Series Of Cost Of Living Indices Yearly And Quaeterly Ay i Ay ) Ll A3 Al ) 18, AL
For Divisions Lol Al
100=2007
g e g | 4N e daal i) il o LY | bl B0
Glardll g G@dllg pd LEFATH ’ o Al dayl gy sy &l g pall g alad) el gind
Goods |Resturant Educa Commu | Trans House Clothing FOOD' | General
And And -tion | Culture | .nication| -port Health | Furnish | Housing | And | Tobacco| AND Index Yerr
Service Hotel -ing Footwear -BEVER
AGES
80.2 92.8 98.6 106.1 132.7 98.4 98.4 102.2 89.8 109.0 90.9 80.5 92.0 2001
81.3 93.8 99.2 105.3 128.3 99.6 98.5 101.0 89.8 108.2 97.0 80.6 921 2002
83.1 94.3 99.5 103.2 122.9 99.4 98.7 100.0 89.8 107.7 98.0 82.9 92.6 2003
84.1 93.9 100.8 99.8 120.2 99.2 98.9 97.6 90.0 105.6 98.4 854 92.9 2004
85.8 94.2 102.1 98.8 104.2 100.1 98.7 98.7 89.7 103.8 97.5 88.2 934 2005
91.9 96.5 103.1 97.9 100.6 97.0 100.0 98.4 90.7 103.6 97.7 93.8 95.2 2006
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 2007
101.6 103.2 110.3 97.7 98.1 97.0 103.2 103.2 108.5 101.0 105.1 113.7 106.1 2008
104.9 110.0 111.8 99.2 98.2 98.2 103.2 105.6 120.1 101.6 107.3 116.4 110.5 2009
110.1 113.8 113.2 97.2 97.7 99.7 103.3 107.0 129.2 101.1 119.2 120.8 114.7 2010
113.9 117.0 108.7 104.7 92.0 103.2 103.4 115.5 143.9 99.7 126.7 1271 119.0 2011
117.8 121.5 110.2 104.4 92.2 108.3 105.6 1175 148.7 103.3 141.3 132.7 122.4 2012
117.6 126.8 112.6 106.3 93.8 111.0 109.0 122.6 153.8 104.8 153.1 140.5 126.7 2013
1201 129.6 115.9 114.0 93.7 110.4 112.6 128.2 159.1 105.5 162.3 145.1 130.1 2014
Js¥
118.2 129.0 115.7 109.1 93.6 109.5 111.2 127.0 157.7 105.0 161.2 143.6 128.8 2014
‘E,.-'L‘dl e‘)ﬂ
120.0 129.9 115.7 110.8 93.5 110.4 112.0 127.2 159.4 104.9 161.6 143.8 129.6 2014
A
121.5 130.0 115.7 117.7 93.9 110.8 113.1 128.4 159.7 105.7 162.8 145.1 130.6 2014
&N e
120.8 129.5 116.3 118.3 93.7 110.9 113.9 130.2 159.7 106.4 163.5 147.8 131.3 2014
Ja &
1204 129.6 116.3 119.3 93.9 110.3 114.5 130.7 161.7 107.3 164.8 146.2 131.5 2015
g,.\'L‘ds bl)l\
120.7 128.5 116.3 118.8 94.4 110.9 115.3 131.2 164.3 108.6 165.8 146.1 132.3 2015
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Table:7.(1 ) (1) -7 e

Series Of Monthly And Yearly Cost Of Living Indices 4 plaadl g Ay pgul) et} AR Spuil) 18 ) Abedes
For Divisions Lol pludbis
2007=100
L i s Gl did sl e osle bl e el paedsl s gsied Bugldl
Ann
Year Jan Feb Mar Apr May Jun Jul Aug  Sep Oct Nov  Dec A
ve
General Index plall il a8 )

2011 117.3 1177 1180 1183 1185 1188 119.1 1193 1198 120.1 1203 1204 119.0
2012 1204 1206 121.0 121.2 121.5 1221 1224 1228 1234 1241 1244 1247 1224
2013 1251 1253 1257 126.0 126.1 1264 1269 1271 1273 127.8 1282 1284 126.7
2014 1287 1288 129.0 1294 1295 129.8 1302 130.7 1309 131.1 1314 1315 130.1
2015 1315 1315 1316 1320 1322 1326 131.9

FOOD AND BEVERAGES il g piall g 4228

2011 1245 1246 1245 1256 1252 125.8 127.1 1284 1292 1295 130.3 1303 127.1
2012 1297 1304 131.1 131.1 131.1 1317 132.0 133.0 1343 1357 1362 136.6 132.7
2013 1369 1374 138.0 1392 1395 139.7 141.1 1415 1422 1428 143.6 1438 140.5
2014 1437 1437 1433 1439 1439 143.6 1439 1450 1463 147.8 148.1 1475 145.1
2015 1467 1462 1457 14577 1459 146.7 146.2

TOBACCO )

2011 119.0 119.0 119.0 119.0 119.0 119.0 1341 1341 1345 1345 1345 1345 126.7
2012 1345 1345 1345 1345 1345 1347 1443 1456 1456 1503 1503 1517 141.3
2013 1517 1517 1517 1517 1517 1517 151.7 151.7 151.7 151.7 1593 160.5 153.1
2014 160.8 1614 1614 1614 1614 1619 1628 162.8 162.8 1634 1634 163.6 162.3
2015 1643 1644 1656 165.7 165.8 165.8 165.3

CLOTHING AND FOOTWEAR Agda¥ly udla)

2011 995 995 995 996 998 99.8 999 996 996 998 999 100.2 99.7
2012 100.8 1009 101.0 101.3 1024 103.1 1040 1046 1045 1055 1057 1054 103.3
2013 1056 1051 1047 1046 1044 1044 1049 1050 103.8 1044 1049 1052 104.8
2014 1051 1047 1053 105.1 105.0 1046 1062 1058 1050 1054 106.7 107.2 105.5
2015 107.0 107.0 107.8 108.7 1084 108.7 107.9

HOUSING, WATER, ELECTRI-CITY , GAS G A 355l £ gl g Sl g el gl g alsall g Sl

2011 1395 1403 1414 1422 1430 1444 1453 1455 1458 146.1 146.6 146.8 143.9
2012 1473 1476 1477 1479 148.0 1484 148.6 1488 1495 149.7 150.0 150.5 148.7
2013 1514 1514 1523 1523 1534 1538 1549 1549 1550 1550 1553 1563 153.8
2014 157.0 1574 1586 159.0 159.1 160.1 1593 159.7 1602 1594 159.5 160.2 159.1

2015 161.3 161.8 162.1 1640 164.1 164.9 163.0
FURNISHINGS, HOUSEHOLD EQUIPMEN' Ll g Jhall il Jugad s il

2011 1144 1144 1146 1146 1148 1152 1155 1157 1163 116.6 116.8 117.0 115.5
2012 1181 1181 1180 1173 117.6 1182 1161 1162 1166 117.6 117.7 1188 117.5
2013 1189 1198 1205 121.5 1215 1215 1225 123.0 1244 1255 126.0 1264 122.6
2014 1269 1272 1268 1269 1272 127.5 1277 1284 129.1 129.6 1304 1305 128.2
2015 1307 130.8 1306 1309 131.0 131.6 130.9
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Table:7.(2 ) (2) -7 s
Series Of Monthly And Yearly Cost Of Living Indices A giadi g &yl Ldimal) A00CH Al dll 18,41 Ao
For Divisions Ll pluddis
2007=100
ZE i ald ool did s A sle ol i g padg s gsiudi bugidll
Ann
Year Jan Feb Mar Apr May Jun Jul Aug Sep  Oct Nov  Dec A
ve
HEALTH daual)
2011 101.1  101.1 101.1 104.1 104.1 104.1 104.1 104.1 104.1 104.0 1040 1044 103.4
2012 106.6 1063 1063 1044 1043 1045 1054 1054 1054 106.1 1060 106.9 105.6
2013 107.3 1079 108.0 1087 109.2 109.1 109.3 109.5 109.6 109.9 110.0 110.0 109.0
2014 111.1 1112 1112 11200 1121 1120 113.1 1131 1132 113.8 1139 1140 112.6
2015 1145 1145 1146 1155 1153 115.1 114.9
TRANSPORT Jashy
2011 101.5 102.8 102.8 1032 103.2 103.5 103.5 103.6 103.5 1033 1034 103.5 103.2
2012 103.4 1034 1049 1063 1088 109.3 1095 110.1 110.8 1109 111.0 1113 108.3
2013 111.9 1124 1128 1122 1115 111.2 1103 1106 1103 109.5 109.5 109.6 111.0
2014 109.8 1094 1094 109.7 1105 111.0 111.0 1109 1105 1109 110.7 111.2 1104
2015 1104 1102 1104 110.1 111.1 111.6 110.6
COMMUNICATION Ly
2011 92.0 92.0 91.9 91.9 91.9 91.9 91.9 91.9 92.2 92.4 92.4 92.1 92.0
2012 92.1 92.3 92.0 91.8 91.9 91.9 92.1 92.1 92.1 92.3 92.3 93.1 92.2
2013 933 934 934 93.6 94.1 936 935 93.6 93.8 94.0 94.8 94.0 93.8
2014 93.8 94.0 93.1 93.7 93.3 93.6 94.2 93.8 93.6 93.7 93.8 93.5 93.7
2015 935 94.0 94.3 94.2 94.5 94.6 94.2
RECREATION AND CULTURE FEH N @Jﬂ\
2011 104.5 1044 1044 1045 1048 1055 1058 1049 104.7 104.6 1042 1039 104.7
2012 103.8 103.3 103.7 103.6 103.2 103.6 1051 1054 1055 1053 105.5 1053 104.4
2013 105.3  105.0 1050 1051 104.6 105.0 1063 1064 1064 108.9 109.0 108.8 106.3
2014 108.9 109.1 1093 1103 111.1 111.1 1174 118.0 117.7 1178 1184 118.6 114.0
2015 1194 119.0 1194 1189 1188 118.8 119.1
EDUCATION ‘uh-ﬁ., Al
2011 108.4 1084 1084 1084 1084 1084 1083 108.3 1083 109.7 109.7 109.7 108.7
2012  109.7 109.7 109.7 109.7 109.7 109.7 109.7 109.7 109.7 111.6 111.6 111.6 110.2
2013 111.6 111.6 111.6 111.6 111.6 111.6 111.6 111.6 111.6 115.7 1157 115.7 112.6
2014 115.7 1157 1157 1157 1157 1157 1157 1157 1157 1163 1163 1163 1159
2015 1163 1163 1163 1163 1163 1163 116.3
RESTAURANTS AND HOTELS (gl o ‘:nUa.d!
2011 116.3 1163 1163 1165 116.5 116.5 1172 1173 116.7 1185 1183 117.8 117.0
2012 116.8 117.0 117.0 1193 1203 121.6 123.8 123.8 1235 124.6 1258 1249 121.5
2013 125.1 1254 1253 1259 1260 127.0 1274 127.8 1269 128.6 127.9 1282 126.8
2014 128.5 1289 129.7 1293 1299 130.5 1292 130.7 130.1 129.6 1292 129.7 129.6
2015 1294 1294 130.0 1287 1284 1284 129.1
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Table:7 .(3 ) (3) -7 s
Series Of Monthly And Yearly Cost Of Living Indices 4 pialt 5 Ay ) Adinal) 480 Ao BY ol Y Al
For Divisions Lol pluddls
2007=100
udl A s Gl i sl Ay sle odaedl i gl adlsl ey gl bugidl
Ann
Year Jan Feb Mar Apr May Jun Jul Aug  Sep Oct Nov  Dec A
ve
MISCELLANEOUS GOODS AND SERVICE de gitall cilasdlly adeadt
2011 109.3 109.3 1098 1100 112.0 1120 1164 1160 1182 1182 117.3 1179 113.9
2012 117.0 1174 117.8 117.8 1158 1172 1174 117.5 1189 1189 119.0 119.1 117.8
2013 118.8 1183 1183 117.8 1159 1181 1172 1172 1176 117.6 117.5 117.3 117.6
2014 117.6 117.8 1193 1200 119.7 1204 121.0 1222 1212 121.0 120.7 120.7 120.1

2015 1209 1204 1200 1204 1206 121.1

120.6




Among the most prominent measures taken are the following:

» Continuous monitoring of the performance of researchers through field
visits by the program»>s managers and supervisors.

» Conducting field comparisons for the prices of commodities, which are
randomly and automatically selected.

» Studying reports received from the field and to respond to queries
directly.

* Quality control of data entry software and transmission.

» Developing a number of automated editing rules during the process
of data entry, review, processing and publishing to identify errors and
notes before the completion of debugging and correction process.

* Quality control of programs of the index number calculation, in addi-
tion to conducting periodic tests and comparisons.

» Treatment of the disappearance of commodities and the change of
outlets.
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The Laspeyres formula to calculate the index number is in accordance
with the following formula:

Index number = & 7, = R.Q.
; PO a N
" 2P0,aQ0,a

Where:

Pi, a: geometric mean of the commaodity price a during the month i

P., a: geometric mean of the commaodity price a during the base year o
Q-+, a: the item quantities a during the base year o (the item weight)

9. Dissemination Dates
Cost of living index number is published on a monthly basis in consis-
tent with the recommendations of the dissemination standards, and
thus the beneficiaries of the data of the cost of living index number will
get them in a timely manner. Programs and release calendars of dis-
semination have been reviewed in order to enhance the final outputs
and put them in a way achieving the beneficiaries’ desire, where the
dissemination process is carried out via printed bulletins and CDs, as
well as via the Internet through the official Web site of the CDSI.

10. Data Quality
To ensure the highest possible level of accuracy and quality of the
field data, an integrated and automated editing program for data qual-
ity to control the possible errors, as well as through the adoption of a
set of procedures determined by the “Price & Index Numbers Statis-
tics Department” at all stages of implementation of the field programs.
And that has also been taken into account in the preparation of stud-
ies and sample design for POS and rental units, as well as when pre-
paring the procedures of theoretical and practical training for all field
working groups and selecting a group of qualified researchers in all
cities where the program being implemented.

o
o
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7. Relative significance of Goods & Services (Relative Weights)
The relative significance of goods and services has been determined,
based on the results of the Household Expenditure & Income Survey
2007 which covered all regions of the Kingdom. The relative impor-
tance of the commodity as the percentage of the share on commodity
or service out of the total expenditure of all goods and services within
the consumer basket.

The following table shows the relative weights of the main divisions

within the consumer basket :

The relative weights of main divisions

Main expenditure division Weights
General Index 100.0
1- Food and beverages 21.7
2- Tobacco 0.5
3- Clothing and Footwear 8.4
4- Housing, water, Electricity, Gas and other fuel 20.5
5- Furnishings, household equipment & Routine household 9.1
maintenance '
6- Health 2.6
7- Transport 10.4
8- Communication 8.1
9- Recreation and Culture 3.5
10- Education 2.7
11- Restaurants and hotels 5.7
12- Miscellaneous goods and services 6.8

8. Calculating of price index number:

After the completion of all stages of the preparation of data, collection,
editing and processing, the cost of living index number at the general
level and detailed levels is calculated. The method of Laspeyres has
been adopted in calculating the index number by using the geometric

mean of prices, which using the following formula:
1

i.J

= [17, Where:

[17
J

X: the number of outlets

Pi, j: prices X the period X the source j
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* Give priority to the larger volume of employment in the point of sale to
ensure sustainability.

* Drawing an alternative sample, to be used in case of unavailability of
the original outlet of sale.

3. Price Data Collection
Price data is collected, through direct personal interviews by a team of
trained enumerators, from selected outlet and rental sale units. Ad-
dress of each source is marked to facilitate access by enumerators,
taking into account the distribution of these outlets for each city to cov-
er all goods and services.

4. Data Entry
Data entry process carried out after collecting from interviewers.
Entry programs have been prepared and the necessary controls prior
to data entry process have also been taken. All that are implemented
via many ways as follows:
- Direct entry of the collected data, using computers available at the
CDSI head office, branches and offices in accordance with a special
program.
- Transmission of data using handheld devices.

5. Data editing and processing
A wide range of rules for automatic editing and processing of the data
is applied according to special analysis codes to be determined by the
enumerator and field supervisor for each process.
Data revision is done through a number of phases starting from the
stage of data collection through primary and automated review of
input data and review of central analytical data to the review of data
and publishing tables.

6. The Base Year
The base year of the cost of living index numbers for the entire popu-
lation has been approved and shifted from 1999 to be 2007 where the
household expenditure & income survey was conducted.

=
k.
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Chapter two : Methodology & Data Quality

1. Selection of the Goods Basket

Depending on the final results of household expenditure and income
survey 2007, the items was selected to consist the new basket of
goods and services to build the cost of living index number.

Taking in mind the presentation of goods and services included the
consumer basket which mean an increasing in the sample size to be
commensurate with the volume of goods and services, which showed
a relative importance equal to the statistical limit 0.03% or greater, tak-
ing into consideration that other items of the relative importance that
have not achieved the value of the statistical limit has not been ne-
glected, and that was addressed by choosing the method of distribu-
tion to similar items. The total number of selected items reached 476
goods and services. Also, the number of items for the types of rental
units rent covered by the survey has been increased to cover the

four types of units (villa, floor in a villa, apartment, and public house).
Goods and services forming the consumer basket are distributed into
several main sections, sub-groups, chapters and items. The tabula-
tion was carried out by using the international tabulation of the classifi-
cation of individual consumption by purpose (COICOP).

. Selection of sample of outlets and rental units

* Outlets and rental units, from which the prices of various goods and
services collected, had been distributed, taking in mind the geograph-
ic coverage of the Kingdom’s administrative regions. Results of the
establishment’s census have also been used in selecting outlets, in
addition to the framework of population and housing census in the se-
lection of leased units, which have been increased to four types (villa,
a floor in a villa, apartment, and public house).

« Distribution of outlets in Districts ( Ahyaa) by proportion of number of
shops available in the framework at the city level.

* Focus on specialized shops selling goods or services.

* Taking into account the type of market where the shop is located,
and the relative distribution of the selected points of sale.

* The importance of the shop type within the city so that the following
should be observed:

- Table of shopping ratios obtained from the results of the household
expenditure and income survey 2007 at the city level, and took it into
account when selecting a sample of items or commaodities.

- Linking the shopping ratios to type of shop .

* Relative distribution of outlet by business activity of each shop: retail
sale, services and other.
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The comprehensive representation of goods and services forming the
consumer basket, by increasing the sample to commensurate with
the volume of goods and services, which showed a relative impor-
tance equal to the statistical limit 0.03% or greater, so the number of
selected items in the basket new reached (476) item compared to (
406) item in the previous basket. The number of items for the types of
rental units covered by the survey has been increased to four types of
units (villa, floor in a villa, apartment, public house).

Distribution of pricing per item to four weeks to ensure temporal
coverage of the movement of the price fluctuations throughout the
month.

The use of more accurate mathematical methods in equations and
processing for the calculation of the index number, and the use of the
geometric mean of prices as an alternative to the arithmetic mean,
and this is consistent with the new international recommendations on
the calculation of price index number.

Rely most on the automatic editing and checking of data to ensure
accuracy, timesaving and manual data processing.

The use of a set of mathematical equations for processing of quality
and quantity as well as for the disappearance of product, seasonal
and prices disappearance, etc., according to the latest international
recommendations and statistical theories used in this area.
Developing the software.

Using handheld devices to collect data and reduce reliance on paper
forms.

This search is characterized by getting latitude and longitude
coordinates of all points of sale and rental units by the (GPS) devices
to be used for quick access to the point of sale in addition to the
purposes of follow-up, checking and data quality.

Preparation of a modified series of the cost of living index numbers in
the light of the base year changes.

N
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Chapter One

Introduction

The Central Department of Statistics and Information (CDSI) collecting
data on consumer prices in order to build its index numbers to identify the
extent of the cost of living change. Given the extreme importance of this
data, an integrated system has been developed to cover all aspects in
terms of the selection of goods and services, methods of prices collection
and their verification as well as the index numbers calculation, in addition
to the selection of outlets and their geographical distribution.

The consumer basket is a real group of goods and services that are mon-
itored through the household expenditure and income survey. The per-
centage distribution is extracted for consumption of goods and services
within the consumer basket to be the mainstay in the calculation of index
numbers.

1. Objectives of the cost of living index numbers program
Prices surveys aim, in general, to provide data on consumer prices for
goods and services included in the consumer basket and provide data
on index numbers of the cost of living within a time series data.
Usually, the cost of living index numbers are used as follows:
* A statistical method to measure changes in the prices of goods and
services purchased by the consumer from time to time.
* It is widely used for measuring inflation rates and economic reces-
sion .
* It is used in economic and statistical analysis of price movements
and its future forecasts through different periods of time.
* An indicator of the changes in the purchasing power of the currency.
* Also, it is used in the areas of national accounts for deriving constant
price estimates.

2. Developing the cost of living index numbers
The methodology has been developed in line with international recom-
mendations and the aim of improving the quality of data and its repre-
sentation of the movement of price changes, where a set of practical
measures introduced to the new program to strengthen the trend of
CDSI, in general, to improve the quality of statistical outputs. . . Mat-
ters taken into account are the following:
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Preface

Price and index numbers statistics is considered as important economic
statistics associated with the daily lives of individuals. It provides the nec-
essary information to identify the general trend of price movement through
the construction of its index numbers.
The Central Department of Statistics and Information (CDSI) has began
to publishing the price and index numbers of the cost of living bulletins
since more than 50 years ago, to provide data on consumer prices. Prices
data is collected from 16 maijor cities of which 13 represent the centers
of administrative regions as follows: (Riyadh, Makkah, Madinah, Buray-
dah, Dammam, Abha, Tabuk, Hail, Arar, Jazan, Najran, Baha, Sakaka) in
addition of three cities, namely, (Jeddah, Taif, Hofuf), based on the com-
ponents of the consumer basket of goods and services derived from 2007
household expenditure & income survey to provide monthly data, and time
series for data on index number of the cost of living for the purpose of
making comparisons and getting acknowledgment of price developments
over time.
The CDSI makes the necessary updates on its programs from time to
time by reviewing the components of the consumer basket and updating
the outlets of goods and services, in addition of a whole updating for the
cost of living index number in terms of the frame and components of the
consumer basket, methodology, technique of field and office work as well
as the calculation of index numbers. In the light of that, the new basket of
goods included (476) goods and services in 2007.
The CDSIl is pleased to issue this bulletin on its new form to researchers,
planners, research centers and all those interested in economic affairs,
hoping that the data that will be provided by it on a regular basis would be
helpful to them.
CDSI encourage users to provide us with their comments and suggestions
in order to make the necessary improvements in our work.

Statistical data can also be viewed through the CDSI web site
(WWW.CDSI.GOV.SA).

The Central Department of Statistics and Information (CDSI)
Price and Index Numbers Statistics

Fax: (4014138 # 1196)

P.O. Box (3735) Riyadh 11481

Info@cds.gov.sa
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